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Caukr-Ilerep6ypr, Hesckuit npocnekT, 153. Ten.: +7 812 771 85 42

Pierce Br

TPAOUINU KITIACCUYECKOTI'O IIOMUBA C 1945 T. PUM IINPC BPOCHAH PEKIIAMA

ROMA

TAILORING LEGENDS SINCE 1945
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" JAVIER'BARDEM and DEV PATEL; MADRID, 10am
"4 7 "WATCH THE SERIES ON ZEGNA.COM — .+

P

SAINT PETERSBURG, Nevsky 153, 191167
Tel. +7 812 717-83-91




LORO PIANA, Saint Petersburg, Nevsky pr., 153. Ph.: +7 812 717 09 20

PEKJIAMA

www.loropiana.com

L1/ 7/4

DKCKJ03UBHAas I0OUIeliHasl KOJJIEeKIMs, MOCBsIEHHas!
necsituneturo Baby Cashmere



NEVSKY PR., 153 — SAINT PETERSBURG - +7 812 717 85 42




#BORNINROMA

VALENTINO, SAINT PETERSBURG, NEVSKY PR., 152. PH.: +7 812 717 55 77 VALENTINO.COM
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SNETAHTHbIM YEPHbIM
NN TNYBOKMMN CUHUMA

Seamaster Diver 300M 6yget Bawmm
NPOBOAHMKOM: U3 MOPCKMUX rNyBuH
B LLEHTP BCEOOLWEro BHUMAHMS
M HQ BEPLIMHY MUPQ.

SEAMASTER DIVER* 300M
MASTER CHRONOMETER

()
OMEGA

*[AMBEP PEKITAMA www.omegawatches.ru



6penok Loewe
Hesckuin, 163

fall/winter 2018/19

BABOCHKA.RU

TPEHAbI MYXCKUNX
KONMNEKUHNU
@ fall/winter 2018/19

CONbHbLIN

babochka.ru &

Q & BABOCHKA & % B

MY CKOE

MokasaHo 60 sewen s 6651

-
-
T e e em

-

MEHCKOE OETGKOE BPEHAM SALE (] BABOCHKA

-
-

KATErOPUM [lansTo, 6proKK

.\
- -
-
i P

7 Axceccyaps no HoeusHe /[ nouere ¥
Cytan Nokasano 60 pewen us 1652
OGyeu NO HOBKINE /DO WUekHe = [ NO W =
! Opexna
Dexim Crpanmua 1 2...23 24
Bk

Romaunes ogemaa
Bepxnrn onexaa
PyBawwxmn

Mupsakn
KecTiomp

CEPIEN LLUHYPOB

Nanste
Cnopr

BRIONI BERLUTI
OYKK KYPTKA

BPEHAbI!

adidas

Balmain

Barkuti

Bilancioni
Billionaire

Brioni

Burberry

Calvin Klein 205WIINYC
Cosare Attclini

Dior Homme
Ermonegilda Zogna

Laro Piana
Moncler
ON-White

Gucaol ERMENEGILDO ZEGNA
Nansra st

ERMENEGILDO ZEGNA PRADA
COPOYKA [AEMMNEP

bo.iee 200 operdos

4 Jlocmaska no ecemy mupy

TAKAS4
PA E O TA : b In KU

kpoccosku Gucci
Hescru, 152
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SOLTRA
XAHWE

fall/winter 2018/19

. = ez P HOBBIE
H CDCOHUJIbHbBLU e MMEHA

OH I/I H F - 5 BABOCHKA

8 BABOCHKA Fenoan 5

Cogepuwams nokynku 6 BABOCHKA cmanosumcst ewe npoute
¢ HOBOTL YCJy20Ul UHOUBUOYAIbHO2O WONUHZd

SN

B yoobHoe B y0obHoM [lepCoHanbHbIN ["TOMOLLb

L5 Bac Bpewms L5 BaC MecTe KOHCYNbTaHT B BbIOOPE NOAapKOB
Opram@au,m HONBNOY- /% K2 X ’_‘OMOUJJ: MepCoHasIbHOro ®
aJIbHOIO LWormHra > O C C Ki < JTKO Yy .

06HOE ONa KeHTa C COObITIHO.

Kak Bocnonb3oBaTtbcs ycnyrom rmg no MOAHOMY METEPBYPIY

APXUTEKTYPHbIU
.NMPUEM

A0YaNbHONO LLOMMHIE, Bbl MOXXETE NO3BOHWUTL MO TE
oyTVKoB BABOCHKA mnn Ha cante www.babochk

cymka Berluti
Hesckuin, 153

fall/winter 2018/19
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CALVIN KLEIN PRADA
205W39NYC MNAHAMA OFF-WHITE
KYPTKA-BOMBEP Hesckuil, 36 BEPHOKIN

Hesckuil, 152

BABOCHKA MAGAZINE

KEY PIECES

'xstian :
i)
ATELIER &

3, Ruede 1

PARIS

jL

DIOR HOMME
O>KEMMEP

Hescruil, 152

Hescruil, 152

KEY PIECES

CALVIN KLEIN

205W39NYC
IPKEMMEP

Hescruil, 152

LOEWE CALVIN KLEIN
PIOK3AK 205W39NYC
Hesckuil, 152 KPOCCOBKWU

Heesckuil, 152

fall/winter 2018/19

BERLUTI
BPIOKIN
Hesckuil, 153

BABOCHKA MAGAZINE 27



TRENDS

Off-White

Givenchy

Moncler

Off-White

Bce mpuMeTHI MOZBI ITOCIIETHETO A€CATUIETUA
VINEIIEro BeKa Mo-IpekHeMy BOJTHYIOT CO3/a-
Teslell KoJeKui. [loOHATHO, YTO TPOYUTHIBAIOT

OHU UX IIO-CBOEMY, OMTHAKO TO, YTO «BC€ MBI

Off-White

" poxoM u3 90-X» CKPHITh IPOCTO HEBO3MOIKHO.

Off-White

BABOCHKA MAGAZINE 29
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TRENDS

Valentino

Maison Margiela

Off-White

(]
o

Dior Homme

ey

Ik HIDEFAR

BABOCHKA MAGAZINE

Off-White

3809

Off-White

=

y’ﬂ

~utll Cq_l_ lgnﬂoud

Calvin Klein
205W39NYC

Calvin Klein
205W39NYC

JluzaiiHepsl MIATAIOT B HOTY

co BpeMeHeM. X ycunuamu
MMOKJOHHUKU Xali-TeKa
MMOJIYYUJIU OJIEKY, B KOTOPOt
MOKHO CMEJIO OTIIPaBIAThCH

B JlaJIbHKE ITOXOJbI, Ha MOJHEIE
BEPHUCAKU, TPOTYIUBATHCSA MO
JOKIeM, He 60ACh IPOMOKHYTh,
U Jla)ke CIIaCTH U3 OXBAUEHHOTO

INIaMeHeM 3[JaHUA KOTEeHKa.

1017 ALYX 9SM

Calvin Klein 205W39NYC

Valentino

Off-White

Off-White

WSS
N A

N
s e

—
oo LS

e e e

Off-White

Thom Browne

ZZegna

IIpuBBIYHEBIE TyXOBUKY 00peN IIBeT, a 6arakia-
BBI HEe}KHBIE OTTEHKU, I3KeMIIePhI Py0oii BAZKU
TIOJIyYMJIY TUTTEPTPOGUPOBAHHEIE 00BbEMEI,

a IOTJIaHJCKIMe KUJITH 3aMacKUPOBaIUCh IO
yTemisAionye 6egpa mapdsl — U BCe 3TO JJIA TOTO,

YTOOBI BUMHSAA CTYKa ObIJIa HUIIOUEM.

fall/winter 2018/19
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TRENDS

ionaire

Bill

Valentino

Seraphin

Balmain

Givenchy

Ermenegildo Zegna

HeBecomas nybieHKka — OTJIMYHBIA BEIOOD 1A MATKOU

3MMBI, OMHAKO «3€JIEeHbIe» He IPEMJIIOT U IIOTOMY U

Ermenegildo Zegna

«Iy0JIeHas» KOMKa, U «OBUMHA» MOAKIANKN HE UMEIOT
HUKAKOTO OTHOIIEHUA K JKUBOTHOMY MUPY, UYTO He
MelllaeT BJIaJleIbIlaM 9TUX Belllell BRIIIALEeTh Kak

TpeuTunbsaH B GpuiabMe « MyKUrHA U KEHI[UHA».

32 BABOCHKA MAGAZINE fall/winter 2018/19

Calvin Klein 205W39NYC |

TRENDS

Slowear
Incotex

Kouceppatusno? [la. ABanrapauo? Toxe ga.

Beréupas ofiem1y B KIETKY, He oTlacaiiTech
nepe6opIIUTL — U OPIOKY, U KYPTKa, 1 COPOUKA,

U JlajKe HOCKYU MOTYT OBITH KiIeTuaThiMu. COBeET [JIA
CaMBIX IIPOJBUHYTHIX: OTAABANTE IPeJIIOUYTEHNE

00bEMHBIM MOJIEIAM.
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Loro Piana

BABOCHKA MAGAZINE

Ermenegildo Zegna

LARDINI

BeskeBrIit BceX OTTEHKOB IO-TIPEKHEMY CaMBIi
dJIETaHTHBIN BBHIOOD KaK 114 hopmManbHOI
OJIe/IBI, TAK U IJI MOJieJIell, KOTOpbie 0OBIUHO

HOCAT BO BpeMdA YUKEHIa.

Moorer

Maison Margiela

Off-White

Loewe

fall/winter 2018/19

Maison Margiela

Gucci

OTIAUYHEI Ce30H JJIS TeX, KTO X04eT
BBHIJIENIUTHCA U3 TOJIIBI — APKIE OPAHIKEBEIE
KYPTKU ITO:KAPHBIX 1 HEOHOBBIX OTTEHKOB.
JHumeTs! 1OpOKHBIX pab0YUX €CTh ITOUTU
BO BCEX, TaKe CAMBIX KOHCEPBATUBHBIX

KOJJIEKI[MAX.

BABOCHKA MAGAZINE 35
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Billionaire

TRENDS

"\AJAL 1 &

TRENDS
Valentino

Off-White
Billionaire

CaMpblil sierauTHBIN (TTocite
YepPHOT0, KOHEYHO) U3 «MYMKCKOM»
raMMbI IIBET BHOBb Ha ITHUKE.

BHpO‘IeM, MHTEepeC K MOAeJIAM

Ug

BCEX OTTEHKOB CMHEro, BUINUMO,

BeIllb IIOCTOAHHAA.

DEEP B[

Thom Browne

o
c
o
o
N
o
3
o
0
c
o
£
1
w

Ermenegildo Zegna

BeprukanbHbie u pesyiue QUTypy momnepek
IOJIOCH] caMOl Pa3HO HINPUHEI U IIBeTa 0OBIYHO
HpaBATcA MHOTUM. CaMbIil paiIuKaJIbHBI BADUAHT

9TOTO C€30Ha — IB€ HITAHUHEI B IIOJIOCKY Pa3HOTO

Ermenegildo Zegna

IBeTa, 1 YeM OHU pe3ye OTIMYAI0TCA, TEM JIydllle.
BABOCHKA MAGAZINE fall/winter 2018/19




TRENDS
Balmain
Valentino

Dior Homme

-

Calvin Klein 205W39NYC
Dior Homme

Dior Homme
Emporio Armani

Tecknomonster

Maison Margiela

Valentino
Thom Browne

+

CALVIN KLEIN 205W39NYC
MYyXOBUK

Hescrkuil, 152

B ceromHAINTHEM TPOUTEHUM 3TO TOT, KTO HAYUMIICA V
BUPTYO3HO COUETATh 9JI€TaHTHBIN KocTioM Balmain
C YKpallleHHbIMU IUIIaMU GpaciieTaMy U YBeHIaHHOH

yeperom 3aKOJIKOU JJIA raJICTYKa, U IIPY 9TOM HE BBITJIANETDH

MOAPOCTKOM, paHaTeoIuM OT repos «Cymeper».

38 BABOCHKA MAGAZINE fall/winter 2018/19

KEY PIECES

CALVIN KLEIN

205W39NYC
BANAKITABA

Hescruil, 152

NI

o o o W g
Wyl VWV
v WA

PRADA
OXKEMIMEP

Hesckuil, 36

GUCCI
KPOCCOBKMN

Hesckuil, 152
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MABPUKUN

Kpan cBeta, nnniosunu,
Me4Ta pbi6bonosa n ronbduncra

) r )
]\\_( YYAL PALM
Where every guest is royalty

UL

Maspukuit — ocTpoB, JexaImuil cpenu 6u-

p1030BHIX BoJi THIUIICKOTO OKeaHa.
Kpacora ero mpupojst ouapyet Bac,
U OTJIBIX, TPOBEJIEHHBIN 3]1€Ch, OCTAHETCA

B Baireit mamsaTu HaBcerja.

Camas Bbicokas Touka nuk Pusbep-Hyap (826 M) — Tyga MokHO
3abpaTbcA U YBUIETh Kpall CBETA, I/ie CyIlla OKPYKeHa KOPaJIJIOBBIM
pudom, koTopsiii 3amnfuiiaer 300 KM GesbIX MIAKEN, C GUPIO30BON
BOJIOM, OT OKeaHCKUX BOJIH. Ha cylile ¥ B BOJIe HET OMTACHBIX }KUBOTHBIX Bynb To ceMeilHOe ITyTellleCTBME MJIM MeLOBEII MecAll,
¥ PACTEHU, TOITOMY OT/[BIX IOJTHOCTHIO O€30MaceH, Jaxe JJIA JeTei. BAll TPOIMYeCKnil aQpPUKAHCKUN ONBIT GYLeT HeIo-
HBIM 0€e3 MOCeN[eHUA MPUPOJHOTO IapKa IPUKIIOYeHU T

Casela — mporynka co n1pBamMu, HaGIOAEHUA 3a MTHU-

MNONEN

. LaM{d U JUKUMU KUBOTHBIMU B €CTECTBEHHOU cpefe
Ha MaBpukuu 9 nosnei Mmemx-

JIYHAPOJIHOTO YeMITMOHCKOTO 00UTAaHUA HE OCTaBAT PaBHOAYIIHBIMH

KaK MaJIEHbKUX TaK U B3POCJIbIX IIOCETU-
KJ1acca, CIpOEKTUPOBAaHbI

TeJen.

U3BECTHBIMU ,[[HSafIHepaMH

u roabducTaMu — IpHU
diucom, BepHapgom
Jlaurepowm, [laBuiom

JIup6eTTepoM U JPyTUMU.

MVIp npeKpaceH. PockolwHbI KypopT ceTu Beachcomber Resorts & Hotels.
HDOBepb. KomdopTabensHoe pa3MelleHne, BbICOYalLLIWK YPOBEHb

Msbic Jle MopH (Le Morne) nonyinsapern B npubpesxHbIX Bogax MaBpUKUsA MOKHO HOM-

cepBuMca, BHMMaTE/IbHbIN NnepcoHan 1M OTIM4HaA KyxXHA.

GiaromapsA pa3HOOOPAa3HBIM YCIOBUAM  MaTh pasjiWyYHble BUJBl MapjuHA U TYHIA, DIAMOND

1A KaTaHUA paliilepoB BCEX yPOBHEN. pBIOy-TIapyCHUK, Aopamo, Gappakydy M He- TOURS Royal Palm PacnoNoXeH Ha ceBepo-3anafHoM nobeperkse
VMeHHO CIofia, Ha cThIKe puda U JaryHbl, CKOJBKO BUJOB aKyJs. [Jy6oKoBOHAaA phIOa- 0CTPOBa BAO/bL 6EM0r0 MEecYaHoro naska. OTAMYHbIA
IIPUXOJIUT OAHA U3 CAMBbIX BbICTPBIX BOAIH  Ka IIPOXOJUT HAa MOIIHBIX MOPCKUX KaTepax BADMAHT KaK /19 CEMEH € IETBMM, Tak M MHAMBUY2/bHbIX
mupa — Bau A (One Eye), koTopas o6pa- ¢ ONBITHON KOMaH[IOU Ha riybuHax mo 70 M.

3yeT YHUKAJIbHYIO ONTUYECKYIo uino3uio  OcHOBHag Macca pBIOBI JOBUTCA KPYTJIBIR +/ 812 309-22-99 MY TELLECTBEHRMKOB 1 Nap.

«IIOIBOIHBIN BOJIOTIAM», JIyUllle BCEIrO Ha-  TOJI, HO B HoAOpe-aekabpe u deBpase-anpese +/ 499 703-3/-11

6JI10[1aTh C BBICOTHI ITUYHETO MMOJETa, OT-  PbIOaJKa Ha MapjuHa U APYTUX TpodelHbIX diamond_tours_ru beachcom ber_hote|s.com

MPaBUBLINCH HA 0030PHYI0 BKCKYPCUIO HA ~ XHMIIHUKOB MOKeT OKa3aThCA CBEPXPe3ysbTa-

BepToOJETE. TUBHOI.
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Moodesnn: CEPTE

B
g el

E
HA CEPIEE: & o .
‘kyptka ERMENEGILDO ZEGNA [lescruil, 153;
kyptka MAISON MARGIELA, kyptkg.GUCCI,
pemens 1017 ALYﬁSM, 6pioki n Razakm
CALVIN KLEIN 20 39NYC_¥6€I#1"1, 152;

- oukm DIOR Optics Gallery.
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Ha >mott cmpanuye: kocriom DIOR, pemens 1017 ALYX 9SM, kyptka u 6anaknasa CALVIN KLEIN 205W39NYC /lescrui, 152.

Ha cmpanuuye cnpasa: kocriom n py6awka DIOR, pemens 1017 ALYX 9SM, kyptka u kasaku CALVIN KLEIN 205W39NYC /lescruil, 152;
6apnon BRIONI [/escruit, 155.
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Ia smott cmpanuye: py6awka DIOR, kyprka CALVIN KLEIN 205W39NYC //escruil, 152; 6apnon BRIONI /escruil, 153.
Ha cmpanuye ciesa: kyprea v 6prokn ERMENEGILDO ZEGNA [legcruil, 153; kpoccoskn GUCCI, pemenb 1017 ALYX 9SM,
pxemnep MAISON MARGIELA [lescruil, 152; oukm DITA Oplics Gallery.
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Ha s>moit cmpanuue:
Kyptka u kasaku CALVIN

KLEIN 205W39NYC,

pemenb 1017 ALYX 9SM Hescruil, 152;
KnHcoBas KypTka u 6ptokn BERLUTI,
6apnoH Brioni [1escruil, 1553.

THa empanuye cresa:

py6auka n 6pioku CALVIN KLEIN
205W39NYC, pemenb 1017 ALYX 9SM,
konbuo VALENTINO /[/escruil, 152.

\\.‘

A
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Ia >mott cmpanuye: mexosas kyprka LOEWE, pxemnep CALVIN KLEIN 205W39NYC //escruit, 152; oukm OXYDO Optics Gallery.
Ha cmpanuye ciesa: xvmnet n pemens 1017 ALYX 9SM, kyptka n 6pioku VALENTINO, kazaku CALVIN KLEIN 205W39NYC
Hescruit, 152; pxemnep LORO PIANA [Hegcrutl, 153; oukm DITA Oplics Gallery.




B rpeHpe -
HOBaf KJIacCUKa

. * XKWIOW KBAPTAJ o
llf € nPMMOPCKUA

Ipumopckuii paiion 60oxHoensiem
nobumenneil HO801Ul Knaccuku c60UMuU
¢pymypucmuueckumu nandwagpmamu.
30ecv znasHvle zepou — HebOCkped
«/Taxma Llenmpa», nemarowas
mapenka «3enum Apena» u
cloppeanucmuutsle uszudvl
mazucmpanu 3C/I.

C Bupom
Ha HOBYIO
XXU3Hb

ITanopamut 600101 21a0u pek u KAHAO06 —
00Ha u3 eusumuslx kapmouek Ilemepoypea.

H ece amo 6 obpamnenuu 3enenu
napkoe Enazuna ocmpoea —
Kknaccuueckas demans, Heobxodumas
8 Kaxc0om MOOHOM JiyKe.

H3 oxon scunozo keapmana LIFE-ITpumopckuil,
nocmpoennozo Ha Gepezy Bonvuwoii Hesku,
HACA0UMbCS 6eUKoIenuem 6U008 MO CHO

8 NONHOIL Mmepe.

Bnazoycmpoennas nabepexcnas nodoiidem
AAAL 0211 NPOZYNOK U 3AHAMUILL CHOPTOM.

Keapman yxce 3acenen. Ceiiuac
udem cmpoumenbcmeo nocneoHezo
Kopnyca, pacnonojicennozo oaudice
8cezo K 800e, ¢ 0coObIMU
6U006bIMU XapaKkmepucmukamu.

\'%

.

‘ Vi
- —uk-—v-n‘"\\‘x\

JTio6onvimuas demans %unozo Keapmana -
anapmamenmut ¢ 63kBApPOAMU HA NEPEOM Imadice.

B ytomnom yzonke ¢ 6u0OM HA peKy MON*CHO pasdbumo
HeboNbWOll YeemHuUK, OP2aHU306amb 30HY OmobvxXa

¢ 2amakxom, mecmo 0ns 6apbexio unu demckyio
uzposyio niouaoxy.

MONHCHO OblUAMD CEEHCUM 6030YXOM U HACANCOAMBCS

1? Ha meppacax eepxnux smavsiceil, He nokudas ceoezo domd,
nompsacarouieii naHopamoil.

IpanEE Ha meppumopuu keapmana ecmo 6ce Heo6x00umoe: 3aKpvimoie om

MAWUH 080PbL CO CHOPMUBHBIMU U JeMCKUMU NAOUWAOKAMU, NAPKUHZ +7 81 2 421 — 8329
3actpoiiuu 000 «PK «luonep» MpoerTHas Aeknapaun Ha caitre life-primorskil.ru. u Kk1adoevle 8 KX oM U3 kopnycos, cobecmeennotil demckuil cad o
Anpec ofbekra: Cankr-lletep6ypr, Mpumopckui np., 52. ’ ’ e ,f,?::///’;’;’;???/ S s ST . . L
Paapeuwetue Ha cTponTenscteo N*78-015-0574-2017 o1 20.10.2017 . 1Y o1.06.12.2017. MA2A3UHBL U CEPEUCDL HA NEPELX IMAdNCAX. sl
3akniavenne N*86/2017 Buinucka us ETP 07.02.2017 N°78-34-414605-4254 LIFE — Yusub 5 I e _— p rI m o rs I I - ru




TAKAS
PABOTA

domozpag: ANEKCEU TPUTOPBLEB
Cmuaucm: BUKTOPUSA KPYK
Hair & make up: OJIbFA BACUJIEBA

Modesiv: ARTHUR DANIYAROV
(ANDY FIORD MODELS)

Muaxak, py6awka, 6aanoH, Gpioku
ERMENEGILDO ZEGNA /lesckuil, 153;
ouku GIVENCHY [lescruil, 152 Optics Gallery
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Dxemnep CALVIN KLEIN
205W39NYC;

6pioku, 6otnHku GUCCI;
wap¢p MAISON MARGIELA
Hescrui, 152




f




Bagnon LORO PIANA kocrtiom
ERMENEGILDO ZEGNA,
noptéens BERLUTI //escruit, 153

i

Ceurep, 6prokn
BERLUTI /{escruit, 153;
kpoccoeku PRADA [lescruil, 152




Muaxak, 6aanoH,
6pioku, 60TUHKM
CALVIN KLEIN 205W39NYC

Hescrut, 152




~ Tupxak GUCCI /lescruil, 30;
~ 6aanon LORO PIANA, 6pioku
~ ERMENEGILDO ZEGNA /legckuit, 153;
kpoccosku PRADA //escruil, 30;
“ouku DIOR /lescruil, 152 Oplics Gallery
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a LOEWE; pxemnep
N Hescruil, 152:
PRADA [lescruil, 360

Kyprtka DIOR HOMME;
keabl VALENTINO //escruil, 152;
6piokn GUCCI //escrutt, 36




HOBBIE MMEHA

B BABOCHKA

NEW BRANDS
NEW BRANDS

Billionaire

Bpenp Billionaire Couture poguncsa B 2004
rojy, KOT[a UTAIbAHCKUY MUJJIKapep, riaBa

koMmaHabsl Renault B Formula 1 u Biageien mop-

HoTro HOuHOTO KiIy6a «Le Billionaire» ®masuo
BpuaTope peuiui, 4To MUpPy MyKCKOU MOJBI He
XBaTaer ero “ocoboro mueHusa”. I[lpugyMmbiBas
OJIe/1Y JIJIA CEPhE3HBIX MYKUMH, KOTOPbIE TIPU

9TOM He XOTAT OBITh IMTOX0KMUMU Ha RIIEPKOB,

g =
it ::f‘l\\\

OH JleJIaeT aKI[eHT Ha PyYHOM IIPOU3BOMICTBE,
HeOOJIBIINX MAPTUAX U MHOTOUMCIEHHBIX 0CO-
ObIx getanax. Hanmpumep, mxuucs Billionaire

YIIaKOBLIBAIOT B KOPOOKY U3 Keapa, KOTOPHIH

Moorer

A BoT co3marenu 6peHa Moorer pemuiu mo6o-

~ OTJIHNYHO COXpaHAET MATKOCTb TKAaHU, PEMHU
-
MN3TO0TaBJIMBAIOT U3 KON MOPCKOTO CKarTa, 11y-

TOBUIIBI — U3 30JI0TA, a NJIETITAHIIBI BBIITYCKAIOT pOTBCA CO CTEPEOTUIIAMU U TOKA3aTh, YTO UTAIbAH-

C CEpPUIHBIMU HOMEPAMHU. CKaf ofle/1a MOMKET IPOTUBOCTOATH HACTOALIEMY
xoaonay. UM Ha ciry0y MPUIIIN HATYPaTbHBII
Babochka Gallery, Heocrud, 153 CYCUHBIHM IIyX U TI€PO, YMCTAA LIEPCTh U KallleMup,
13 KOTOPOTO JeJIaeTCA BEPXHAA 4acTh HapOK U
MMyXOBUKOB, 1 cucTteMa Storm & Rain, koTopas obe-
CIIEYMBAET OTIMYHYIO 3ANUTY OT BeTPa U OKIA.
B pesynbTare X BepXHAA OJI€K]1a MOKET BHIJIEPIKI-
BaTh TeMIepatypy g0 — 60°C.

Babochka Gallery, Hesckuii, 153

Hettabretz

IIycTh Bac He 0OMaHBIBaeT HEMEI[KOE Ha3BaHUe

Kired

Bpenpg npunapiexut cembe [TaoHe, BaagenabiiamMm

OpeH/j1a, Ha CaMOM JieJie OH pojioM u3 BosloHbY U

Biageetr uM [laoso Bepryniu, moToMcTBeHHBI T

apUCTOKpaT ¥ 60HBUBaH. IlepBOHAYATILHO IO ruranTa Kiton u cienquanusupyerca Ha BepxHel

maproit Hettabretz Beimyckanmach TOJNBKO KeHCKasA CIIOPTHBHOIM ONEHE CAMOTO JIYHIIET0 KATECTBA.

ofiem1a U ee MOKJIOHHUIIaMu 6b1s1u Onipu XenbepH KypTku u nnamiy npuTajseHHOTo

u Anusaber Teitnop, HO CO BpeMeHeM MOABUINCH CHUIIy9Ta, 00paboTaHHEIE BPYUHYIO IIBEI ¥ IIETIN

U MY3KCKUe KoJumekiuu. CTaBKa B HUX JleJlaeTcsa Ha A BBICKOTCXHOJIOTMIHBIE MaTepUaJIbl — BCE 9TO

JparomeHHble MaTepUualibl — CTpayca, ajJjuraropa, BMECTE ITIOJITHOCTBHIO OTB€UAEeT aKTUBHOMY CTUJIIO

1IepCTh BUKYHBU U JIPyTHUE. Hamrero 303HHoro Beka.

Babochka Gallery, Hesckuit, 153
Babochka Gallery, Hesckuil, 153

(i i | i
72 BABOCHKA MAGAZINE " : ]” LI |'MINWHM I J||.Hn'ﬂ'1iw|ﬂ‘illuf il BABOCHKA MAGAZINE 73




Stone Island

TnaBubIM npeumyniecTBoM Stone Island

NEW BRANDS

ABJIAETCA YHUKAJIbHAA TEXHOJIOTUA
006paboTKY TOTOBBIX U3EINH 3a CUET I10-
CTOAHHBIX 9KCIIEPUMEHTOB C METOAaMU
OKpacKH, KOTOPBIE IPOBOAATCA B I[BETO-
Boii tabopaTopuu Sportswear Company.
Brnarogapsa um ceiiuac uzgenusa Stone

Island ye moryT umeTs 10 60 000 oTTEH-

KOB, TO €CTh HACKOJIbKO OBl TOHOK He OBLI
Balll KOJIOPUCTUYECKU I UAIa30H, BBl BCe
paBHO HalijjeTe B KOJUIEKIINY OpeHaa 13

MojieHbI HOOXOAAIINI TaHTOH.

concept store nevsky152, Hesckuti, 152

Santoni

Wctopua komnanuu Santoni S.P.A. Havanach
B 1975 rony, korna cynpyru Aunpea u Posa

CaHTOHM HavyajJIu CBOI cOOCTBEHHEBIN OM3HEC.

Ceiiuac KoMITaHUEH yIIpaBJAeT BTOPOe ITOKOJIe- S v e v o

Hue nuHactuu Cantonu — J[»ky3enmne CaHTOHU

HeobOpiuHOE Ha3BaHUE TPOUCXOMAUT OT CPEfHE-
u ero cectpa Unenua CanToHu. MisHavaibHO

BeKoBoOIT KpernocTu 3aMka Castello Normanno-
KOMITIaHU A, B TIEPBHIE TOBI IPEICTABIABIIAA

. Svevo — cuMmBoJa roposa bapu, kyma B 1892
€060 MUHU-aTeJIbe 10 U3TOTOBJIEHUIO 00YBH,
. rojy NpuOLLT MpeanpuuMunBLIil Hukomna
CIeNnUaJIn3nupoBaach TOIHKO HA MYKCKOH 00-
. Comma. Bmecte co cBouM cstHOM Mapuo

YBU U XOTA ceiiuac OHU J[eJIAI0T U MHOMKECTBO

OH pa3BepHYJ MaclITabHOe TPUKOTAKHOE

2

. « B STONE ISLAND

KEHCKOU, HO TPAAUIIUU “IJIA J3KEeHTEIbMEHOB [

TPOM3BOJICTBO, KOTOPOE CIaBUJIIOCH TOH-

OuYeHb BaKHBI )11 Openma. Tak uTo 3a Kirac-
yaiei BEIIIUBKON M HOBEHIIMMU CTaH-

cUYeCKUMHU OporaMu 1 60Jiee aBaHTapIHBIMU

‘;1

kaMu. I1o ceii leHb MaJIo YTO U3MEHMIOCh —
MOJENAMU APKUX LBETOB — TOJIbKO CIOZA.
paboTalT B Svevo Bce TaKKe e yMeJIble
Babochka Gallery, Hescrut, 153 MacTepa, a CTAHKHU TelepPb UM ITOCTABJIAET

nepenoBasd KoMmnaHusa Bentley.

Babochka Gallery, Hescrui, 153
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LAMBORGHINI AVENTADOR S

[lereHgy Henb39 CO3gaTb 3aHOBO, MOXKHO NULLE BpocUTh el BbI30B. W Tonbko Aventador cMor NpeB30MTH CaMoro
cebs. Camblit NnereHgapHbli Lamborghini Hallero BpeMeHW 3BoMOUMOHUPOBAan B HOBLIM Aventador S, gusaiH
KOTOPOro no-npexHemy Hecet B cebe 6e30LIMG04HO y3HaBaeMble reHbl Lamborghini. Aventador S He npusHaeT
KOMMNPOMMUCCOB: MOLLIHOCTE NereHgapHoro geuratens V12 B 740 . c. co4eTaeTcsl ¢ UCKMYUTENBLHON
MaHeBPEHHOCTBIO M OTTOHEHHOW YNPaBNSAeMOCThIO.

Aventador S - yHMKaneH Bo BCEM.

Lamborghini CaHkT-MeTepbypr, OpuumnansHeIn gunep
196158, CaHkt-lMeTepbypr, NynkoBckoe wocce, 14

+7 812 500 5001

www.lamborghini-avtodom.ru
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LAMBORGHINI URUS

Lamborghini URUS — 310 nepebit B Mupe cynep-SUV, B KOTOPOM POCKOLLL, CNOPTUBHbLIN QYX WU BbICOKWE
3KCNMyaTauMoHHELIE CBOMCTBA COYETAIOTCH C KOMCPOPTOM U YHUBEPCANbHOCTLIO, 06ecne4ynBas HaunyYLiune
gns gaHHOW Kateropu aBToMoBUNeERn gUHaMWYECKUE XapaKTEPUCTUKK, YHUKAMNbHBIA gU3aiH

N HENPEB30WJEHHYI 3MNeraHTHocTe. beaynpe4Hoe sonnowenne OHK Lamborghini.

Lamborghini CankT-Metepbypr, OpuumnanbHbIin gunep
196158, CaHkTt-letepbypr, NynkoBckoe wocce, 14

+7 812 500 5001

www.lamborghini-avtodom.ru



Iloprdens, 0610:xkKa gia nacnopTa, noprmone u nopreurap Berluti, Tydiau Bontoni, [Hesckuil, 153




u3 Koku Loewe,
ouku Brioni a Jib 1 iopTMone Berluti, 6pioku Giorgio Armani,

Hesckut, 153 oajuion Z Zegna, Ty Bontoni, Hescruii, 153




Hp()CC()BKM u DanakiaBa

Ilanpro n nepuarku Lardini, pybanika Ermenegildo Zegna, nujiskax Giorgio Armani, Calvin Klein 205W39NYC,

Juxuncol Cesare Attolini, moprmone Brioni, 6otunku Bontoni, IHescruil, 153 Hesckuil, 152
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[Toprdenns, beiicbonka,
KPOCCOBKI M PEMEHD

Ianbro n nepuarkn Lardini, pyoamka Ermenegildo Zegna, nujixak Giorgio Armani, Dior Homme, llescrui, 152

juxuncol Cesare Attolini, moprmone Brioni, 6oTunku Bontoni, Iescrui, 153




Kpoccosku u pemenn

Ermenegildo Zegna Couture, ITanbro Lardini, koctiom Cesare Attolini,

Hescrui, 153 sodepol Ermenegildo Zegna, mapd Loro Piana, Hescruii, 153; pybanmka Gueci Hescrui, 30




Kpoccosku Gucci,
rpenka juis pyk 1017 Alyx 9SM, IlyxoBuk u skninerka Moncler, [Hesckuil, 30; 6agion Brioni, pxumcor Berluti,

R . . R
Hesckuit, 152 kpoccoBkn Ermenegildo Zegna, manka Bertolo, mapd Loro Piana, IHescrui, 153



Kyprka Manzoni 24, 6poku u 6ajion Berluti, 6otunku n noprdeins Brioni,

yexod juisi [Phone Ermenegildo Zegna x Maserati, Hescrui, 153
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FOTOBbIV OM 3JTNT-KJTACCA

CaHkT-lMeTepbypr, yn. XKpaHosckas, a. 45, nuT. A
@ CnoptusHas

SNUTHBIN XKUnon komnnekc «J1eoHTbeBCKUIA Mbic», pacnono- Otpenka dacapmoB, 3akpbiThll gBop M n066m oT cTygmu

CNEUUMANBHAA LEHA OT MHBECTOPA

XKEeHHbIN B 7 MUHYTax oT [1BopLOBOW NioLaan, npefHasHayeH @ununna Ctapka. CnopTuBHbLIN LeHTp ¢ baccerHoMm u SPA,
ONS HacTOSAWMX LeHWTeNlel COBPEMEHHOM apXUTeKTypbl, MapuHa ¢ xT-knyboM, BU0BbIe pecTopaHbl Ha MPOrynoYHbIX
nepefoBbIX WMHXEHEPHbIX PELUEHUA W HaWBbICLLUErO YPOBHS HabepexHbIX — 3TO HEMOJIHbIA MepevyeHb MNPEUMYLLECTB,
koMdopTa n npueaTHocTU. KoMnnekc okpyxxeH Bogamu Manoi LOCTYMHbIX A8 KuTenen «JleoHTbeBckoro Meica». ATMocdepa
Hesku 1 >KpaHoBku ¢ BbixofoM B PUHCKNA 3a1MB. YHUKaNbHOE YeAVHEHWs, CBEXECTU W YUCTOTbl 3aBOPAXMBAeT U KaXeTcs
MEeCTOMooXeHWe C BUAAMW Ha BOLHYIO Mafb, 3e/1eHb NapkoB HEBEpPOSTHOW AJ19 MCTOPUYECKOro LieHTpa Meranonuca. [om
KpectoBckoro u MeTpoBckoro ocTpoBoB, baluHio «[a3npom», BBeJEeH B aKcnyaTaumio v 3acensietcs. Keaptupbl B cobcTBeH-

apeHy ctagmoHa «CaHkT-lleTepbypr». HocTb oT nHBecTopa 000 «BOA-UHBecTULUN».

3 kkB. 147,1Mm2 1 kkB. 63,1M2

— ————
o
1M.14 L| KpecToBckuii

I 20,8 37,3 0CTpoB
) 6,5§| 3.6
i A Je i

17,1 .
g PuHCKui
3anvB
2,66
2 kkB. 112,4Mm2
/ 496 lNeTpoBckui

0CTpoB
181 [go: O / 19,6

'Il B P A KBAPTKPDI

Ih ceseronvent OT VMIHBECTOPA

Otnen npogax 3A0 «BOA-[leBenonMeHT»:
CaHkr-lleTepbypr, yn. Bocctanuga, 18

MoppobHas nHdopMaLms 1 npaso-
yCTaHaBMMBaLWMe JOKyMeHTbl Ha bfa-d.ru

+7 812 210 1704 BFA-D.RU
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KEY PIECES KEY PIECES

+

ERMENEGILDO ZEGNA
KOCTIOM

Hesckuil, 153

&

+

BERLUTI
KYPTKA

Hesckuil, 153

LOEWE PRADA LARDINI BONTONI ERMENEGILDO ZEGNA
PIOK3AK ERMEE&SCIE%SK&EGNA O>KEMIMEP BPIOKIN BOTUHKN PYBALLUKA
Heackuil, 152 Hescruti, 153 Hesckuil, 36 Hesckuil, 153 Hesckuil, 153 Hesckuil, 153
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Jean-Marie Périer.
Karl Lagerfeld.
Hamburg, May 1995

do 13 saneaps

dnoxa
PembpaHara
u Bepmeepa.
LLiepeBpbl
JlenpeHckomn
Konnekumm

IJPpMUTAaK

Hb10-MOPKCKUIT UHBECTUITMOHHBII
6ankup Tomac Kamnan u ero sxeHa

¢ pycckumu Kopuamu Jlabua Pexana-
Tu-Kansnan 3a HeMbBICIMMO KOPOTKU L
CpPOK — Bcero 15 et — cobpanu Kpy1-
HeUIIyIo YaCTHYIO KOJIJIEKI[UIO I'oJI-

JaHCKOM sKUBOIIUCH «30JI0TOTO» XVII

BEKa, BKJII0Yad Mpou3BeieHnA PemOpaHnyTa BaH
Peitna, ina Jlusenca, ®panca Xasca, Ina Bepmeepa.
B Poccuio mpuBe3yT qBeHaAIIaTh KADTUH U OJUH
pucyHnok Pembpanara, MajieHbKUI IileleBp BepMmeepa
«JleBylIKa 3a BEPyKUHEIOM», KapTUHY «IBIIeHne
aHresa Arapu» saragounoro Kapena ®abpuiiuyca —

B 001Iell CITOKHOCTU 82 pabOTHI.

14 cenmsopst — 13 sinsaps

«XaH-Mapwu lNepse.
KyTiopbe dpaHuy3sckom
doTtorpapuu»

JpaprTa

Ilepbe, aBTOp OPTPETOB 3BE3[ KUHO, MY3bIKU U
MOJIBI, Pab0Ta Ha CAMble M3BECTHBIE JKYPHAJBI 1
OpeH/IBI, 1A KOTOPBIX CO34aJl BHYLIUTEIbHYIO ITOP-
TPeTHYIO rajiepelo 3HaMmeHnTocteir XX Beka. Becero B
Opapre npescTaBieHo bosee 50 ero paboT, HaYMHAaA
C IepBBIX 3TAOB Kaphepsl [lepbe, Koria oH paboTan
B ImomyJiApHOM dpaHIly3CKOM KypHase Salut les
Copains, TOCBAIIIEHHOM MY3bIKAJIbHOU MOJIOJTEK-
HOU KyJbType 1960-x. IMeHHO TOTqa MPOIILJIN ero
creMku erenapHbix The Beatles u Rolling Stones.
OTHe bHBIM IIUKJIOM paboT Ha BEICTABKE CTaHET ce-
pusa «Mup nusaifHepoB MOJIbI», cO3laHHada B 1990-x
mo 3akasy skypHasa Elle: doronmoprperst Ba Cen-
Jlopana, Hau-Ilonda I'otwe, Ixona 'anbano, Bussen

BectByn u Kenso.
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29 10s0ps

TBopuyeckuu Beuep
Bnapumupa lNosHepa

«O HacTosWweM

m byaywem»

Bonwrmoit 3anx ®usapmMoHuu
um. JI.J1. [llocTakoBuYa

OnVH 13 caMBbIX YBaKaeMBIX }KYPHAIUCTOB 1
nucateneir Bmagumup [lo3Hep mmojgenuTca MHe-
HUEM I10 aKTyaJIbHBIM BOIIPOCaM COBPEMEHHO-
CTH CO CBOUMU 3puTeaaMu. Betpeua 6ymer co-
CTOATH U3 JIBYX YaCTe: MOHOJIOTA }KYPHAIUCTA
¥ OTBETOB Ha BOMPOCH 3puTeseit. Hesaypaguas
cynbba v TBOpUYECKOE JTOJITOJIeTHEe BiraguMupa
Tlosuepa mopamxaiT: 6oiee 50 et paboTsl B
wypHanuctuke (8 CIIIA, spauite, crpanax
Espomnsl u 6p1B1rero CCCP), coTHU 61ecTAIMX
MHTEPBHIO C UHTEPECHEN UM U JIIOAbMU I1JIa-
HETBHI, HECKOJIBKO JOKYMEHTAIbHBIX CEPUATIOB.
Kuuru sereHapHOTO JKypHAIUCTa U3TAIOTCA
Ha HECKOJIbKUX A3BIKAX U PACXOMATCA BHY LI -

TE€JIbHBIMU TUPAKAMU.
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BeaJOMCTBa

c 29 nosaops

Punbm

«dom,
KOTOpPbIM
nocrpoun
Oxek»

TIcuxomornueckuit Tpuiniep Jlapca dou
Tpuepa («Paccekas BOJHBI», «TaHIlyoIasg B
TeMHOTe», « Menauxonusa») ¢ Ymoit Typmau
u Mattom Jlunnonom. YyTh Gosiee yeM 3a
JleCATH JeT J[3KeK mMpeBpaTUICA U3 TUXOTO
JKUTeNd BalllMHITOHA B CeDUITHOTO MaHbAKa,
JKECTOKO M a3apTHO PaCIPaBIIAIOIIETOCH C
mepTBaMU. PUIbM-y4YaCTHUK BHEKOHKYPC-
Hou mporpammbl Kanuckoro pecrtuBansg 2018
rojga. A UTU Ha HEro CTOUT 00A3aTeIbHO MO0~
KJIOHHWKaM pemuccepa 1 Hec1abOHePBHBIM.
Hy a moka MbI B TOMUTEIbHOM OMUIAHUU,
Befb IIOJIOBUHA 3aJia C TOKa3a GUIbMa yuia

He ITPOCTO Tak!

14 cenmaops — 5 nosops
BoictaBka baHkcu

Mauex KoHOIIeHHOTO

CraHgalbHasa 9KCIIO3UI[MA, KOTOPYI0 B MOCKBE ITOCETUIN
6osiee 300 TrICAY UeNOBEK, efieT B [leTepbypr. Ha BeicTaBKe
MMOKaKyT 0K0JIo 100 paboT, Kak OpUTMHAJIBI CAMOTO 3HAMEH M-

Toro rpadGUTU-XyIOKHUKA B MUPE, TAK U MPUHTHI ¢ GOTO.

BRUNO GANZ

TO GO LIST

23 nostopst—
24 hespaist

«TOHKWE MATEPUMN.
MOJOA 1988-2018»

IOpmurtamxk, [maBuberit [1ITab

BricraBka «TOHKUE MATEPUU. MOJIA
1988—2018» mocBAleHa MUPOBOI MOjie
TocJIeHUX TPUJLIATU JIET, IPOIIe el IyTh
OT KJIACCUYECKUX TKAaHEHN U TPaJUIIUOHHON
KPOTIOTINUBOM PyUHOI paGOTEI 10 YIbTPACO-
BpPeMEeHHBIX MaTePUAaIOB M MHHOBAIIMOHHBIX

TEXHOJOTUM.

Ha BricTaBKe OyAyT IpeCTaBIEHb TAKKE
paboThI TPOCIaBIEHHBIX TU3AUHEPOB,
BO3IVIABJIABIINX B Pa3Hble I'OJbI JOMa MO I

Valentino, Versace, Givenchy, Paco Rabanne,

Elie Saab, Rochas, Proenza Schouler, Lanvin,

AVISTEPV
8—2018

Miu Miu, Giorgio Armani, Brioni, Stella

MecCartney, Balmain 1 MHOTUX PYTUX.

c 17 snsaps
®Punbm «[lBe Koponesbi»

Mapus Crioapt Bo3Bpaiaerca B llloTiaanguio

TIocJie CMePTH ee My’Ka, Koposia OpaHuuu

®pannucka I1. Ee kysuna Enuzasera [ roroBa

Ha BcCe, 4TOOBI COXPaHUTHL KOPOHY. Hy a MBI TOTOBBI

IIOCMOTPETH 3TOT CbI/IJIbM KaK MUHUMMYM pagun

WCTOPUYECKUX KOCTIOMOB U CIIOTHUTETbHUT] L}”lf
riaBHBIX poJieit — Cupiiu Ponan u Mapro Pe66u. ; ueer df | -%*off

O}KI/II[&GTCH YTO-TO METadlIMYHOE U KPA usoe!
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ENGLISH SUMMARY

HATULIA

IN 2018 WE CELEBRATE OUR 30™ ANNIVERSARY!
FOR ALL THESE YEARS, OUR PARTNERS, FRIENDS,
CUSTOMERS AND FAVORITE DESIGNERS HAVE BEEN WITH
US. OUR ANNIVERSARY ISSUE AND THE CELEBRATION
ITSELF WE’'VE BEEN CREATING WITH EVERYONE WHOM
WE SINCERELY LOVE.

The main characters of this issue — Saint Petersburg,
butterflies, our friends and customers. We asked our
designers to draw a butterfly for us the way they see it.
And we received an incredible gift — an amazing gallery
of the butterflies which had been drawn personally

by Raf Simons, Giorgio Armani, Pierpaolo Paccioli,

Silvia Venturini Fendi, Elie Saab and many others.

And our friends told us their associations with the word

Butterfly.

Thirty brands have taken part in the exhibition “Delicate
Designs. Fashion 1988—2018”, which will open its doors with
our support in the Hermitage on November 23. You can see

it in the General Staff Building until February 24, 2019.

Sergey Shnurov took part in the daring fashion shooting

in the concept store on Nevsky 152. And our fashionistas
tried on the main pieces of the season. Back in distant 1997
we were the first Russian boutique that ordered the debut
collection of Stella McCartney for Chloe and we are happy
that it is Stella who comes to congratulate us on our anniver-
sary, and not just comes, but almost prepares this celebra-

tion with us.

Special thanks to Dasha Veledeeva
Jor her friendship, inspiration, the most
daring ideas and incredible support!

DELICAL
FASHIONY

1986—2018

“DELICATE DESIGNS.
FASHION 1988-2018"

NOVEMBER 23, 2018 - FEBRUARY 24, 2019

THE STATE HERMITAGE MUSEUM,
THE GENERAL STAFF BUILDING

The exhibition “DELICATE DESIGNS. FASHION 1988—2018”
is dedicate to the world fashion for the last thirty years, which
has made the path from the classical fabrics and traditional

diligent handwork to ultramodern materials and innovational

technologies.

The exhibition will present the works by famous designers
who in different years has headed the Valentino, Versace,
Givenchy, Paco Rabanne, Elie Saab, Rochas, Proenza
Schouler, Lanvin, Miu Miu, Giorgio Armani, Brioni,

Stella McCartney, Balmain and many others.

TELLA
MCCARTNEY

(¥p)

YOU’VE BEEN FAMOUS FOR RAISING VERY IMPORTANT IS-
SUES IN FASHION AND YOU WERE THE FIRST ONE TO TALK
ABOUT CRUELTY-FREE AND SUSTAINABILITY. AND IT SEEMS
THAT ONLY NOW, AFTER 15 YEARS THAT YOU'’VE BEEN SEND-
ING THIS MESSAGE, EVERYONE STARTED FOLLOWING YOUR
PATH. IS THERE ANY OTHER GREY AREA IN FASHION THAT

NEEDS TO BE EXPLORED OR DISCUSSED?

At first I was criticized, people said I could never have a suc-
cessful business without using leather or fur. But I think it’s
the most modern thing we do as a brand, we challenge the norm.
It’s brilliant to see the shift; I need more people to come to my
side of the world. There’s NO reason to use fur anymore, it’s
ridiculous. It’s so barbaric and it’s just dark. A bigger fight will
be getting labels to do without leather, which comes from one
billion animals being killed for fashion every year. But I think at
the end of the day the consumer is going to be the one to demand
change, they are going to be the ones to make fashion houses
pay attention. It’s time, you know, it’s time to reconsider this

industry and the impact it’s having on the planet.

WHAT WAS THE BEST PIECE OF ADVICE — PERSONAL OR PRO-
FESSIONAL — THAT YOU EVER GOT?

My very chic Eastman grandfather on my mother’s side always
told me that “staying power is the most important thing”. T have
carried that all through my life. But you also have to be respon-
sible in every way, that’s how you will stand out. I want the way
I do business to become the norm in this industry — so I am no

longer an exception.

YOU'RE VERY FAMOUS FOR USING INNOVATIVE TECHNOLO-
GIES AND MATERIALS - LIKE AN ALTERNATIVE TO LEATHER
MADE FROM MYCELIUM, THE ROOT STRUCTURE OF A MUSH-
ROOM. WHAT’S YOUR LATEST DISCOVERY IN THIS AREA AND
THE LATEST MATERIAL THAT YOU’RE OBSESSED ABOUT?

Fashion is an incredibly harmful industry to the planet; it’s the
second most harmful industry to the environment in terms of
pollution. Ilearn more and more about it every day, the deeper
I go into new technologies; it has a massive impact for us as a

company to be a better-practiced business. But in this industry

fall/winter 2018/19

there’s a resistance to innovation, we’ve used the same
fabrics and materials for centuries. The technology and
innovation is definitely one of the things that completely
inspires me; it’s always a challenge. I want someone to be
able to look at this Falabella bag or this Elyse shoe and just
say, “Wow, that is a beautiful product”.

We're at a place now where we work in collaboration with
people. We worked on a viscose where it took us three years
to work on it and get it to a place where it was using sustain-
able wood sourcing. And so that, we develop a lot, which I
think is amazing. I would like to be incentivized to do so.
So, I think people need to get encouraged. But what I love

is that it's the conversation now that I can openly have.

I think the tech has to get to a point where consumers can’t
tell the difference, and I’'m trying to show that you never

have to compromise style for sustainability.

WHEN YOU HAVE BOUGHT OUT THE 50% SHARE OF
YOUR COMPANY TO BECOME SOLE OWNER, THE GUARD-
IAN PUBLISHED A STORY SAYING ‘INSTEAD OF BEING

A MINOR KERING LABEL, STELLA MCCARTNEY IS NOW

A PROUD INDIE’. DO YOU AGREE? AND HOW WOULD
YOU DEFINE YOURSELF?

It was the right moment for me to acquire the full control

of the company bearing my name and this opportunity
represents a crucial patrimonial decision for me. I have four
children, I have this name and to have the opportunity to
take control of the business that bears my name is extraor-
dinarily exciting. To be afforded that chance as a designer,
as a woman, as a mother of four; it’s something I had to take
on. I am extremely grateful to Francois-Henri Pinault and
his family and everyone at the Kering group for everything
we have built together in the last 17 years and I look forward
to the next chapter of my life and what this brand and our

team can achieve in the future.

HOW DID YOU MAKE THIS VERY BOLD DECISION,
DID YOU HAVE ANY SECOND THOUGHTS OR DOUBTS?
AND HOW DOES IT FEEL NOW?

You don’t take that decision lightly, it’s something that
T’ve taken incredibly seriously and it’s been a long process
but having control of the company is important when your
name is above the door and I think if you have that option
it’s rude not to. This move has given everyone a spring in

their step, including me.

WHO’S YOUR ROLE MODEL OF THE MOMENT —
IF YOU HAVE ANY?

I am inspired by women in general and as a whole. I am so
incredibly impressed by women on every level and I feel so
blessed to be one. The Stella woman is naturally confident,

sexy, and most of all modern.
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David
Koma

No jokes: fourteen mono brand boutiques Valentino, A BUTTERFLY

ENGLISH SUMMARY

> Loro Piana, Brioni and my favorite concept store D i and i MEANS FREEDOM.
LLl Nevsky 152 which it’s simply impossible to leave v ) h ‘ ST. PETERSBURG

< LLJ without a purchase. Ishneva D STYLE MEANS

I Q BABOCHKA BOUTIQUE IS, OF COURSE, A SPECIAL PLACE PRIDE, REFINEMENT,
LL] And still something remains unchanged. I know for FOR ALL FASHIONISTAS OF SAINT PETERSBURG. HERE CLASS, CONCISENESS

m — sure that anything can happen but Hatulia herself YOU CAN ALWAYS FIND SOMETHING UNUSUAL, UNIQUE. AND HARMONY.

< L inspects hundreds of showrooms at the season to

The first thing that comes to mind is the part of Chio-Chio-San from

D
\"

continue discovering new names and choosing the
Puccini's Opera Madama Butterfly.There was another episode at the

Boris Eifman

most alluring pieces for the display windows at her
theatre, when choreographer Nacho Duato told me the Spanish word

I WILL BE TRUE TO YOU: I DIDN’T WITNESS HOW boutiques. (in the main shooting these pieces perfectly or butterflo: . L liked th . the s - . For centuries, those fluttering messen-
B f g : or butterfly: "mariposa". I liked the euphony of the Spanish word,
BABOCHKA APPEARED FROM THE CATERPILLAR OF fit side by side St. Petersburg classics). For that reason, L v P et I; . Y P calks about gers of other worlds inspired both
8 e f so now I always remember that moment when someone talks abou
PERESTROIKA THIRTY YEARS AGO. BUT I AM HAPPY itis important for the Babochka team, as well as for tontl Y ordinary people and people of art.
o utterflies.
TO FOLLOW THIS FAMILY HISTORY FOR NEARLY our character of this issue, Stella McCartney, to talk, For example, Jacques Offenbach,
TWENTY YEARS FROM A DISTANCE AND MORE to look into the eyes, to evaluate the cut without photo- of o o ehildhood . Holid the founder of operetta, composed
; : g course, there are also childhood memories: summer holida
THAN TEN YEARS QUITE CLOSE. shop and to touch fabrics with their own hands. And ) . . Y atwo-act ballet called "Butterfly".
ask for advice from the family if there are any doubts. in the country, a field, a butterfly net, a large group of friends.
. . . . As a child, I was not very good at drawing, but my favourite topic ) o
When Hatulia Avsadzhnashvili asked me to pitch ideas . . It was the great dancer Maria Taglioni
) ) ) for pictures was butterflies, because I drew them better than any-
for this anniversary issue, I guessed that there would be . . . . who staged the musical score (that was
o . . . thing else. I think that BABOCHKA is a good name for a boutique. i
only one restriction: no complimentary dithyrambs either her only choreographic work).

. Something light, colorful, bright, filling your soul with warmth.
to her parents, the founders of Babochka, or, God forbid,

to her or her brother Timur. And even no interviews — The libretto of the romantic ballet is about a charming

. . . One of my recent purchases is Celine dress and very elegant Fendi . . .
here I point out with pride that I managed to persuade Princess who was turned into a butterfly by an evil
sneakers, Calvin Klein 205W39NYC by Raf Simons.

Hatulia to give some material for Harper’s Bazaar. sorceress. But witchcraft, as usual, was powerless before

P E T E R S B U R G the soaring beauty and sincere feelings. In the finale,
I first met Boris Grigorevich in the BABOCHKA

Sometimes we joke with her that we met in those distant the heroine regained her human form and found

times when it was customary to go to the fashion shows \‘7 k 1 o t l t boutique on Nevsky 153. Then we talked a lot about happiness with the Prince who was in love with her.
wearing dull trouser suits and moccasins (we came to Ve asked our mteriocutors ballet, our vision of what is happening in the world ) )
o fd 1 sed to find out that h qt In the nature, butterflies have a short lifespan.
« » « » , . of dance. I was surprised to find out that he used to
love the words “loafers” and “sleepers” much later). And t() answer three questlons. . . However, today, congratulating my friends from
holding huge bags in which to put one’s whole life at once, perform in the ensemble of Igor Moiseyev, an out-

. . . the BABOCHKA company on its 30th anniversary,
because buyers and journalists did not have time for any standing choreographer, whose name is associated

games with outfit changes (as it is actually the case now). A S S O C I AT I O N S W I T H with the state award granted to me in 2000.
THE WORD “BUTTERFLY”
[

T am happy to say: this rule does not apply to them.
So let BABOCHKA remain a long-lived one among

those winged flowers.
At that time, before the fashion show, the photographers

were the right sign that the celebrities are expected at the

first row, although that did not happen often. We just went Y O U R M E M O R I E S O F
to work but not to participate in a beauty contest, trying to YO U R F I RST P U RC H AS E . N i c h ° I o i
IN BABOCHKA BOUTIQUE.

Olga Slutsker

Petersburgers dress more elegantly than Muscovites.
get to the fashion show through the cordons of paparazzi.

Especially men.In Moscow, I have not seen men who

T o k . d are so observant of fashion and style. St. Petersburg
Since then, everything has changed. Today some designers siskari ze girls love spick-and-span outfits. So, BABOCHKA
confess that they can’t draw sketches but that they can at- ABUTTERFLY IS ASYMBOL is in the right business.

tract a multimillion audience on Instagram and create the T H E D I F F E R E N C E B ETW E E N OF LIGHTNESS AND TRANSIENCE
most desirable accessories of the season which you can buy ST P E T E R S B U R G S TY L E OF HAPPINESS! THE BEAUTY

immediately at babochka.ru. And the first St. Petersburg IS VULNERABLE, FRAGILE,

AND MOSCOW STYLE. AND SHORT-LIVED.
o

ABUTTERFLY IS FLIGHT, COLORS,
AND JOY. THIS IS NOT SOMETHING
YOU WANT TO CATCH, BECAUSE
ALL THE BEAUTY OF ABUTTERFLY
ISINITS FREEDOM

fashion cooperative itself will not be the same.

100 BABOCHKA MAGAZINE fall/winter 2018/19 BABOCHKA MAGAZINE 101



‘! MADAME
i Butterfly

Alexander McQueen, Gianni Versace,
Valentino Garavani — we can name
fashion enthomologists endlessly.
Experience the “Butterfly Effect”
through the best examples from

the past and present.

lldar
Abdrazakov

I want to congratulate, from the bottom of

Oksana

Lavrentieva

A butterfly is a symbol of beauty, lightness,

my heart, my dear friends, the Avsajanashvilis . . .
rebirth and attractiveness. And your boutique

family, on the anniversary of the chain

of unique boutiques called BABOCHKA.

The name of the brand speaks for itself:

is a symbol of great taste and excellent service!

Nika

Belotserkovskaya

Diversity. The color pattern of the wings

>
2
<
=
=
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w

it is the flight of a butterfly that is comparable
to the virtuoso passages of opera arias, and
the unique pattern of its wings is similar

to the versatility of sounds and words. I wish
. o of a butterfly is unique, not to be found
you prosperity, creative ideas and the expan-
. . among a billion of others
sion of the geography of your boutiques!

Hurray!

Iwas 22 years old, I splashed out 1

THE EASE, THE ELEGANCE, ETERNAL REBIRTH During Alexander McQueen’s SS 2001 fashion

AND THE EXTRAORDINARY BEAUTY IS WHAT Of course, the spirit and those mists show guest were staring at their own reflections in :

WE CAN SAY ABOUT THAT BEAUTIFUL CREATURE. cannot be reproduced in Moscow a glass cube before experiencing the real catharsis, s = = i

FASHION AND OPERA ARE LIKE TWO SISTERS, when its walls collapsed revealing a model lying \L‘ " W r‘ N

BORN IN ADMIRABLE ITALY. a symbol of great taste inside and setting a hundreds of butterflies free. N
and excellent service! 3 \

v I a d i m i r “I believe there are no patterns in the world as
Vyacheslav Kekhman

Malafeev

complicated and interesting as butterfly’s wings”, —
states the most delicate colorist Pierpaolo Piccoli,

As for some special difference whose collections for Valentino hardly ever miss-

ABUTTERFLY in styles, it does not exist, ing the “wing print”.
ISEMBODIED and Petersburgers are not

. . Frivolous joyfulness of Versace, theatricality
BEAUTY different from Muscovites.

of Jean-Paul Gaultier, constructive perfection
As far as I know, many Muscovites opt for BABOCHKA

when buying their clothes in St. Petersburg. The styles of

of Thierry Mugler, explicit sexuality of Saint

Laurent, transience of life of Alexander McQueen,

St. Petersburg and Moscow aren't different, it is the style At deserefeiess o Cues — fHhe bty

of newcomers from other places which is different, and

Boris
Piotrovsky

St. Petersburg is always a little quieter and enjoys Y and

alittle more freedom than the capital, and this is M o
iloradovskaya

St. Petersburg is demanding of its residents.
stitute for shirts and denim jackets for smart suits. Everything about the outfit of a citizen of

St. Petersburg should be dignified, noble, mono-
chrome, strict, orderly, academic. As a last resort,
avant-garde. St.Petersburg expels to Moscow all

those who do not share its aesthetic values. It is
such city. It has a right to do so. It doesn’t matter whether you are brave

themes in every collection are revealed under
Moscow has more newcomers. . . .
different angles depending on the connotation

that inspired designers at the time.

reflected in the style of clothing. T-shirts easily sub- However, one thing remains the same: as well
as women-flowers by Cristian Dior, women-
butterflies continue flitting on the catwalk with

the elegance and grace of their fragile namesakes.

enough to wear an evening gown fully

o
E I l1zave t a T have never understood lepidopterophilists (yes!):
B (o) y ars k qa y qa a butterfly is life as it is, a moment, delight, and light
MOMENTARY LIFE, (what a bizarre idea to dry them and collect them?).
FLAMBOYANT BUT SHORT. BABOCHKA of St. Petersburg is about exploring
VULNERABILITY, FRAGILITY. the new boundaries; it is a flight into the unknown

embroidered with trembling wings

or choose a small bag with a butterfly
print (there are many options this sea-
son), you can be sure that you will

find yourself in an excellent company.
(which requires both courage and taste). y paty

I congratulate the whole team on the 30" anniversary
102 BABOCHKA MAGAZINE of the project: your flight without borders continues!
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MYXCKWE BPEHADbI

A

adidas
Adriano Goldschmied
Alyx

B

Balmain
Berluti
Bilancioni
Billionaire
Bontoni
Brioni
Burberry

Calvin Klein 206W39NYC
Cesare Attolini

Chalayan

D

Dior Homme
Drome

E

Ermenegildo Zegna
Emporio Armani
Eton

Fendi
Fioroni

G

Giorgio Armani
Gucci

H

Helmut Lang
Hettabretz

108 BABOCHKA MAGAZINE

L

Lanvin
Lardini
Larusmiani
Loewe
Loro Piana

M

Maison Margiela
Mandelli
Manzoni 24
Moncler

Moorer

N

Neil Barrett
No.21

(@)

OAMC
Off-White
Officine Generale

P

Prada

R

Rick Owens
Rock Kids

S

Santoni

Seraphin

Stella McCartney
Svevo

T

Tecknomonster
Thom Browne

\'

Valentino

U

Unravel Project

Y

Yves Salomon

y 4

Z Zegna
Zanella
Zimmerli



