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HOBbBIE BO3MO/KHOCTH
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OT U HACTYIIHA HOBBIHM CE30H OCEHb-3UMA

2015!B 6yTI/IKax MHOSIBUAMCh HOBBIE KOAACK-

LM, 4 y HAC BCEX — OOABILINE HAACKADI Ha

YTO-TO HOBOE B HAIlleH >KU3HU. Pa3Be He 3Toro
MBI )KAEM OT MOABI Ka>KABIHM ce30H? A MOAA KaK Bceraa
3aTAsIABIBAaCT B OyAylLiee IIPH OMOILM AABHO H3BECTHBIX
IPHUEMOB, 2 B 3TOM CE30HE UX OYCHb MHOTO. TaKk 4To y
HAC eCTh MACCa CIOCOOOB AASL IKCIIEPUMEHTOB!
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60-¢, KOTOpBIE TaK IIOAIOOUANCH OCHOBHBIM TPEHACETTE-
pam Moab! B okasax Saint Laurent , LV, Gucci, npunec-
AM BO3MOYXHOCTb HOCUTDb PasHOOOpasHble KEHIIbI, MU-
HU-TIAQTbs1, OPIOKH-AYAOUKH, IIKOABHbIC BOPOTHHUYKH,
IIOAIOOUBIIYIOCS KACTKY, YAOOHBIE KBaAPATHBIC KAOAYKH,
CACP>KaHHBIH CEPBIN U ‘{epHO-6CAbIC 1BETA.
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90-¢ B koaaexiwsix Fendi, Miu Miu, Vionnet,
Givenchy — 3TO SAPKHE LIBETA, MOAHHUH, 6AeCK, MafeTKy,
1, KOHEYHO K€, CIIopT!

Takoi1 AI00BH K TPUKOTAXY, KAK B 3TOM CE30HE, AU3AM-
HEPBHI HE IMPOSBASIAU AABHO: CAMbIE 3HAKOBbIE BHIXOABI —

LT

y Celine, Chloe, Valentino, a Kapa Aarepdeans cozpan HpasuTcs: 648

oganova5b5 NMPUBET...)))) y4acTteyw B
LIEAYIO KOAACKLIHIO AAS ACTCHAIPHOTO IIOTAZHACKOTO e * MUMBOPAE
Aoma Barrie. CBurepa KpyIHOIM BA3KM U3 KOAAEKIIUH MPEAYNPEXAET .." Uy MeHs HoBble

. . canorit CHANEL .. Ua konne NAPWX-
Miu Miu u Stella McCartney craHyT rAaBHBIM IIpEAME- ks =L

julliamat
TOM rapAepo0a caMbIX MOAHBIX ACBYLIEK, TAK YTO 3HMA g s

2015 6y,A,CT HE TOABKO KPaCHBOM, HO U OY€Hb YIOTHOM ! E— ﬂ J l'é _ 1 - - Fah :
-l ' = b ’ : i ; Hpasures: 282
= s E e P p o i, :
-

[ |
4 Hpasurca: 509 hampars F_ru Ha oBnosse:
B mdruyan lazy afternoon in design burg

Bce oTTeHKH PO30BOTO HILHMTE HE TOABKO CPEAH ITAABTO
U TPUKOTAXA, HO U B Mexax! Camble cMeable — Fendi,
Miu Miu, Gueci, Marni. CMeAOCTb — 3TO TAaBHAS
XapaKTePUCTHKA Mexa cerOAHS. OH MOXeT OBITb HCKYC-
CTBEHHBIM, IJBETHBIM, Pa3HOLIBETHBIM, ABYXCTOPOHHHM

M CaMbIX HCOOKHAQHHBIX (l)OpM! HPI/IBeTCTByIOTCH MCXO-

BbIC KCHITBI, [TIOHYO, )KMACTBI, KAITFOIIIOHBI, HAKUAKH — / 4= - - : Hpaswrcs: 208

HAC HU B YEM HE OTPaHUYUBAIOT! : _ | - ) ocano @ rccosovscrs
HpasuTtca: 593
julliamat .

Ceson 2015 Havaacs, ¥ y HAC 04EHb MHOTO BO3MOXK- #EweopuHxopowmiievep W #france

HocTeil! FIMeHHO 9TO 4yBCTBO U €CTh TAQBHBII TPEHA,

ce3oHa!

BABOCHKA MAGAZINE . \ HpaswTon: 5656

robertobolle @iosonomariacarlaboscono ] . - @ Hpaswrca: 304

@herculesuniversal udacki #regram B m [ gt HpaBuTca: 4247
francasozzanil Landing in Paris with King
Giorgio...#armani#giorgioarmani#king#paris
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I'xaBHb1i peaaxTop: Auton Epemun
AwureparypHslit pepakrop: AHacracus PrikyHoBa
Peaaxrop skeHckoro pasaesa «Moaa»: Ceeraana Bamensix
Pepaxrop myxckoro pasaeaa «Mopax»: Baapumup Aosoros
Awusaiin u Bepcrka: Poman Bacnabes

Haa HoMepom paboraan:
Kupuaa Oanoaerxos, Cranucaas boaorun, Eansasera [pomosa, Mapust Posoaeesa,
Anppeit Kubanos, Kcennst Peansix, Maprapura Opuapuuxkosa, Exarepuna Aasapenxo

CrnennaabHas cTaThsi: XaTyast ABcap)KaHALIBUAH

Vapeautean u usparean: 3A0 «babouka»
Aapec nspareast: 191167, Poccust, Canxr-IlerepOypr, ya. [arapunckas, aom 19
Aapec pepaxunu: 191167, Pocens, Canxr-IletepOypr, np. Hesckuii, aoom 153, autep A
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BABOCHKA™

Hpuioicenue dist iPhone u iPad

BABOCHKA

#sneakersparty B
concepl store nevsky... >

BABOCHKA x Saucony

Concept slore nevsky
e 4‘3 152 8 cnmcke Forbes
-

EB Axceccyape FW3
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Made-to-measure
“ Ermenegildo Zegna B... >

Vogue Fashion's Night

m“m Oul 2013

ﬁﬁ_ “., Flower shop nevsky 152

“ﬁq ;:l“r:l;show Oscar de la s

P Virorw Kokkypca

H nJ BABOGHKA »

Chapurin Haute Coulure
2013 8 NeTepbypre >

SAINT LAURENT

PARIS

- |

Ve CBaTCKAA XPOHUKA
[ @ OTHPLITMA WOY-pYMA... >

m Moxas Emporio Armani 3

CBETCKAR XPOHUKE
GNaroTEOPMTENLHOMD...  #

Peans Gyacr

pauxax;.\nf g BABOCHKA cyski, Gueci
MomEO Gyac Hootsn, 174

#_  Available on the

¢ App Store

app.babochka.ru
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Apr-cheMKa:

®ororpad: Alan Gelati
Cruaucr: Ceeraana Bamensx
Moaean: Kospa Backerru (Chiara Baschetti) / Bpyno Tuar (Bruno Tiedt) / Acs Pow (Asya Rosh),
Awueao Boponar (Diedo Boronat) / ITeapo D604 (Pedro Aboud)
Digital operator: Nicola Ingenieri
Assistant for location shoot: Fulvio Sava (EXIT SRL)
Assistant of stylist: Kirill Zapylikhin
Make up: Natalia Malova
Hair: Loris Rocchi @ Close Up
Producer: Julia Orlova (StarDust Production)

JKenckas cremka:

Pororpa¢: Masst Bapransan
Cruaucr: Cseraana Bamensix
Mogeau: Exarepuna bopuenko, Oanmmnuasa Caypar Aasdpa H'robu, FOans Tuxka
Digital operator: ITaBea Bepcnbkun
Accucrentst ¢pororpada: Fsan Asicenko (Andy Fiord), Msan Cososbes (Andy Fiord)
Make up: Dpuect Mynrannoas @ CHANEL
Hair: Karapuna Kouuxk (StarDust Production)
Producer: FOans Opaosa (StarDust Production)

Myskckas cpeMKa:

Pororpa¢: Masst Bapransau
Cruauncr: Exarepuna [TaBeaxo
Moaean: Msan 3aiines, Auapeit Kyaurun
Digital operator: ITaBea Beacnbkun
Accucrentst ¢pororpada: Fsan Asicenko (Andy Fiord), Msan Cososbes (Andy Fiord)
Make up and Hair: Karapuna Kounx (StarDust Production)
Producer: FOanst Opaosa (StarDust Production)

BABOCHKA MAGAZINE fall/winter 2014/15

NOM B CTV ne

CeBePHbii MOJCPH

.‘ » »
duHCKan poMaHTUKa B MCTOPUHECK

[MeTporpaackon CTOPOHbI
&
KOHTPOIb Ka4ecTBa Mo (PUHCKVIM CTaHAE 5

Buibl 13 OKOH Ha LU b MeTponasno
TMpocTopHble Tey aHLLYy3CK

Fﬂop Hb “f' (Boi T2

(812) 703-44-44

8-800-700-11-44
BecnnaTtHbIn dheaepanbHbIA HOMep
YITDOM.RU LieHTpanbHbIf ocuc npoaaxk
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CaHkTt-lMetepbypr, Mpumopckuii np., 54

G 4 o 9 sTakn - 3,09 m.

* BeCnpoLieHTHas paccpoyka NpefocTaBseTcs
3acTponimkom 3A0 «HOUT CaHkT-lMeTepbypr,
YCNOBUS! 1 CPOK AEVICTBUS PACCPOYKMN YTOUHSNTE
B OTAeNe npogax no ten. 703-44-44

MpoeKTHble Aeknapauumn v tHhopmaums
Ha canTe yitdom.ru.
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MUST HAVE

BBLIBOP HTECTI 3HAROBDBIX
BEIIIEM CE30HA

KnaTy, Oscar de la Renta Hescrkuil, 153; csuTep, Barrie Hesckuii, 153;

BABOCHKA MAGAZINE fall/winter 2014/15 BABOCHKA MAGAZINE
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nnatbe, Valentino Hesckuin, 153; canoru, Miu Miu Hegsckuin, 36;
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CyMKa, Saint Laurent nnatoe, Saint Laurent

BABOCHKA MAGAZINE fall/winter 2014/15 BABOCHKA MAGAZINE
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s T'PEIL DI

Valentino

KREITBI

OAeraHTHBIE KEUIIBI, HATTOMUHAIMHKE O cTHAE 70-X —
HacTosmuil must-have cesona. CaMoAOCTaTOUHBII IPEAMET
rapaepo0a, Kak B AAKOHUYHOM LIBETOBOM PEIICHHHU, TAK U
yKpalleHHBIH, HAIIPUMED, TEOMETPHUYHBIMH IPHHTAMH.

Giorgio Armani
Altuzarra

Alexander Wang

Valentino

Valentino

Isabel Marant

Moncler Gamme Rouge

Stella McCartney

Alexander Wang

Jil Sander

AYVBIAEHRI

ViorHbie ,A,y6ACHKI/I, KOTOPBIE MO)XHO HOCUTh MEXOM KaK BHYTPb,
TaK ¥ HAPYXKY, HE IO3BOAST 3AMEP3HYThb IIpU AI0001 TIoTOAE.

Sacai

CrHOKOMHBIN CEPBIi YHUBEPCAACH B AIOOOM Ce30HE,

HO OCEHBIO ¥ 3UMOH OH 0COOEHHO HE3aMEHHUM, TeM boaee,

9TO AU3AHHEPHI HAXOAAT CTOABKO €T'0 OTTEHKOB —
CTaABHOH, ABIMYATbIH, TPaQUTOBBI.

The Row
Saint Laurent

BABOCHKA MAGAZINE

BABOCHKA MAGAZINE fall/winter 2014/15



The Row

3.1 Phillip Lim

Miu Miu

Calvin Klein

i ) 7

e
A Bsizansie Bemu — must-have cesona! Komopr u xpacora
W\ KaK HHUKOTAQ HAYT pyKa 06 PyKyZ 9TOH 3UMOH KyTaeMCﬂ
B O6'bCMHbIC CBI/ITCPa, HOCHM BA3aHBIC ITAATHS, KOCTIOMBI

Stella McCartney

Michael Kors

U1 KOMOMHE30HBI.

BABOCHKA MAGAZINE fall/winter 2014/15
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TEOHAPL

HaCTOHH.IaiI AMa30HKa HC CTPAIIHUTCS XUIIHBIX IPUHTOB U
BOCHHOU (l)OPMI)I, 4 COYCTACT aBMATOPCKHUC KYPTKH C BBICOKUMHU
camnoraMi 1 yKpamacT ACOIMAPAOBBIM PUCYHKOM HC TOABKO
OACKAY, HO M aKCCCCYyaphl.

e

=

.
Saint Laurent

T

Givenchy

BABOCHKA MAGAZINE
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1HPOSPAY HOE

E}‘ ] HaCTyHACHI/IC XOAOAOB — HC ITOBOA OTKAa3bIBATHCA OT ACTKHUX MaTCpI/Iﬁ
: U IIOAYIIPO3pAYHbBIX BCIJ.IefI. Cawmbie KpacCHUBbBIC BCUCPHMC ITAATHSI CEC30HA
MO-IIPEKHEMY ACTKH, BO3AYIITHBI, YKPAIICHbI Py‘{HOﬁ BI)IIJ.IPIBKOﬁ,
KPY>XE€BOM HAU 3QPEKTOM AErpaAc.

Nina Ricci

Fendi

Dries van Noten

Marni

Saint Laurent

Miu Miu

Michael Kors

Marc Jacobs

EAaropoAﬂoe CHSIHHE B 9TOM CE30HE HE BOS6P21H51€TC$I
AQOKE BEPXHEH OAEKAE, HE TOBOPS YK O IAAThAX U U 106Kax,
KOTOPbIE MOXXHO HOCUTh KaK BEIEPOM, TAK U CPEAD bera AHA.

Valentino

Oscar de la Renta

BABOCHKA MAGAZINE
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Yem aukoBuHHEE, TeM Ay4lue! B aToM ce3one Mex He
00513aTEABHO AOAXKEH OBITH OAATOPOAHBIM — CKOpee
0OBEMHBIM, IIBETHBIM U AQ)KE HEMHOTO “AUKHM .

e e

Alexander Wang

Marc Jacobs

Miu Miu
Peter Pilotto

Proenza Schouler

Moncler Gamme Rouge

Paco Rabanne

Crnopr He BoIXoAUT U3 MOABI! B HOBOM ce3oHe
paBHsIeMCsI Ha AI0OUTEACH 3SUMHHUX BUAOB CIIOPTA —
ABDKHUKOB M CHOYOOPAUCTOB, BEIOMPAsi AMHAMUYHbIC
CHAY3TBI, BHICOKOTEXHOAOTHYHbIE MATEPHAABL, 00nAME
MOAHHUH U HAKAAAHBIX KAPMaHOB.

BABOCHKA MAGAZINE fall/winter 2014/15 BABOCHKA MAGAZINE

Alaxander McQueen
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OCEHBL-3IMA 2014/15
BBYTHRAX BABOCHKA

PO3OBBLIIT

Po30BbIi — LIBET, C KOTOPHIM CBSI3AHO MHOXECTBO CTECPEOTH-
IIOB, KaK ACCTHBIX, TAK M HC OYCHb: €TO ONECPEMEHHO CIUTAIOT
TO CAHIIKOM ACBYAYbUM, TO XKCHCTBECHHBIM, TO 9CPECIyp
AETKOMBICA€HHBIM, TO HE>KHBIM, TO IIOLIABIM, TO U3BICKAHHBIM,
Hy U AaAce IO CIIUCKY. AnsaiiHepsl 0OBIMHO OTHOCATCS K PO-
30BOMY OCTOPOXHO, OAHAKO B 9TOM CE30HE OHHU OBIAM K HEMY
6AATOCKAOHHBI.

OTTeHKH pO30BOrO — OT LJBETA IIYAPHI AO AOCOCS M PYKCHH —
cHavaAa OBIAM 3aMedyeHBI Ha MOKa3ax B MuaaHe.

Ha moy Gucci ®pusa AxxaHHUHH 0ACA2 MOACACH B MOHOXPOM- B
HbIC HAPSIABL IIACTCABHBIX OTTCHKOB: PO30Basi BOAOAA3KA w
IIOA PO30BOEC IIAABTO; PO3OBBIC CATIOTH IIOA PO3OBYIO

ury6y, 1 AaAee IO CIHCKY.

Al

Christopher Kane

Barrie

‘5!
3 A

Cedric Charlier

il

Gucci

II' i
i by e b |

Valentino

BABOCHKA MAGAZINE [ fall/winter 2014/15

IToa06HbII x0A 6b1A 3aMedeH U y Valentino: cBo6oa-
HOE IIAATbE OTTEHKA IIYAPBI COYETAAOCH C HeXeBO-
pO30BBIMHU camoraMu u cyMkoii. ITonsTHo, 4To AAs
P€aAbHOM XXM3HHU BHE IOAUYMa PO3OBBIH C TOAOBHI

AO HOT — 3TO KPalHOCTb, 60ACE H3BICKAHHAS AABTEP-
HATHBA — COYETAHHE PO30BOrO M T€ACCHOro. Tak,

Ha woy Rochas cBeTa0-po3oBoe maapro-kokoH couera-
AOCD ¢ GEXKEBBIM )KAKETOM U I00KOI U IIepYaTKAMU U3
6aeaHO-KeATOH KOxkH. Y Miu Miu posoBbi creransiii
JKaKeT OBIA HAAET OBEPX GEAOTO MAATHS € HAMCCHPO-
BaHHOH I06Kk0#. Ha mokase Giambattista Valli

y IAABTO OTTCHKA IIYAPBI U3 TOHKOH LIepcTH OblAa
aAasl MOAKAQAKA, KOTOPAsi APAMATHYHO MEABKAAQ

B BOAQHAX IIOAOAA IIPH KASKAOM IIATE MOACAH.

OO BHIBOA: PO30OBBII LIBET — KYAA CAOXKHEE,

4eM O HEM NPUHATO AYMaTb, a, 3HAYUT, HY)KHO ocobeH-
HO BHUMAaTE€ABHO OTHOCHTBCS K TOMY, KaK H C 9YEM €TO
HOCHUTB. DTO KACAeTCS M MAKHSIXKA: OH AOAXEH OBITH
He3aMeTHBIM, ectecTBeHHBIM. K cA0OBY, ecan maarse
CBETAO-AHMAOBOI'O OTTEHKA KAXKETCSI BAM CAHIIKOM A€ET-
KOMBICAEHHBIM, UMEHTE B BUAY, YTO KPacHAs ITOMaaa
MOAHOCTBIO U3MEHHUT CUTYALHIO.

Tak. Ori

i

Miu Miu

43

Miu Miu

Miu Miu
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CBITEP

Boapmoi Ternapii CBHUTEP B XOAOAHOE BPEMS TOAQ —
Bewpb HesameHuMast. OAHAKO 3TOM 3UMOM BaM IIOHa-
AOOHUTCS IMEHHO OYeHb OOABIIIOH M OY€Hb TEITABIE
cBurtep. MacaabHbIi IpUMep — OrPOMHBIE KaIIEMH-
POBBIE CBUTEPA C IIHPOKUM BOPOTOM H PyKaBaMH C
ocentero moy The Row. Moaeau, kasaaocs, Ob1au
3aBEPHYTHI B LIIEPCTSHON KOKOH: Ha [TOKa3¢ CBUTEPa
COYETAAUCD C BSI3AHBIMH K€ IIAPOBAPAMHU, F0OKAMU U
HaKHAKAMHU.

3.1 Philip Lim

TPHKOTaXK C TOAOBBI AO IISIT — TPEHA, KOTOPBIH MBI
Taroke Habaopaan Ha nokasax Stella McCartney,
Celine u Marc Jacobs. ®ubu Guno u Axeiikobe
IPEAAATAIOT HOCHTh AAUHHBIE CBUTEPA H AXKEMIICPBI
C TPHKOT)XHBIMH OPIOKAMH, PACKACIICHHBIMU OT
koacHa. Y Creaast MakkapTHU MBI BUACAU TPHU-
KOTa)KHbIE IIAATDSI C « AHIIHEI>» [APOI PyKaBOB,
3aBSI3AHHBIX B y3eA Ha OAHOM I1aede. Kerarn, Takoit
aCHMMETPUYHBIIH CIIOCO0 MOBS3BIBATH CBUTEP AU
pybaLIKy — OTAMYHAS AABTCPHATHBA IPUBBIYKE Ha-
KHMABIBATbh UX Ha ITAC€YH AU MOBA3BIBATH HA MOSIC —
BO3BMHUTC Ha 3AMCTKY.

Valentino

Stella McCartney

Stella McCartney

BABOCHKA MAGAZINE fall/winter 2014/15
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Chloe
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Alexander McQueen

>
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Valentino

Boaee moBceaHEBHOE, KAACCHUECKOE COUETAHHE
OOBEMHOTO CBUTEPA U IIEAKOBOTO IAATBS —
KOMOUHAIIMY B TOH MBI BUAEAH HA ITOKA3€E
Chloe. Cxoxum obpasom y No 21 cButep
rpy6Oii BBKH COYETAACS C IOAYTIPO3PAIHBIMU
100KaMH HYDKE KOACHA MAW HAPSIAHBIMHU Bedep-
HUMH 100KaMU B CTpasax.

OKCIIEPUMEHTSI C Y30paMH BS3KH — €llie
OAMH TPEHA 3T0r0 ce3oHa. Y Ouanmma Anma
u Kpucrodepa Kefina M1, Hanpumep, Buaean
CBHTEpa C BOAAHAMU H «KOCHYKaMHU>», a Y Ban-
ra — CAOXKHBIE, < TEXHOAOTHYHBIE> ITATTEPHBI
U COYETaHHE HECKOABKHX PHCYHKOB H TEKCTYP
B OAHOM HU3AEAUH.

TAQBHBII BBIBOA M3 OCCHHUX LLIOY, IOXKAAYH,
COCTOHT B TOM, YTO CBUTECP — BELb MHOIO-
(YHKLIMOHAABHASL, YMECTHAS KaK AHEM, B CO-
YETaHUH C AJKUHCAMH HAH IIEPCTHBIME Opo-
KaMHU 1 KPOCCOBKAMH, TAK 1 BEYICPOM, € ACTKHM
IAATbEM U KaOAyKaMH.

BABOCHKA MAGAZINE



46

X010, 1

Camble MOAHBIE IIyObI 1 AyOACHKH CE30HA 10 LIBETY
1 TEKCTYPE HAIIOMUHAIOT SIPKUE IKYPKH IePOCB
«Yanusr Cezam>». Ha moy Guceci mbt Buaean
HOAYILYOKH M3 MEXOB KaPaMEABHBIX OTTCHKOB —
OT GACAHO-PO30BOIT HOPKH A0 HeOeCHO-TOAY 00
MOHIOABCKOM K03bL. ¥ Miu Miu — >xakeTbI u3
CHHEH KaPaKyABIH, CKPOCHHBIE KAK CIIOPTUBHBIE
kyprku. Y Marc Jacobs — «natomesbrit» 6ombep,
oKpareHHbIi ¢ adpPexToM aerpase. Ha moxase
Marni — nbIIIHbIE AMCBH LIYOBI B ITOA B CHHE-
0eA0-0OPAOBYIO BEPTHKAABHYIO IIOAOCKY.

47

Carorax 4 04Kkax ¢ 3eacHoil onpasoit. Koneuno, ato
BapUaHT SKCTPEMAABHBII, M €CTb MACCA APYTUX, boace
HPI/I6AI/I>K€HHBIX xokusHu. Keir Mocc, Hanpumep,
HOCHT CBOIO PasHOLIBETHYIO AHCBIO LIy0y C YepHbIMU
AXKMHCaMH, YEPHOI (1)yT60AK01?1 U TSDKEABIMU
Gaitkepckumu canoramu. B caydae ¢ mybamun
OOBEMHOTO CHAY3Ta BPOAE BBILICYIIOMSHYTOIO
6ombepa Marc Jacobs rau epHOI 111y6bI B KPyIIHBIIT
6eablit ropox Saint Laurent, A>xuncbl 1 00yBb Ha
IIAOCKOM IIOAOILBE — ONTHUMAABHBIM BAPHAHT.

Fendi

Beuepom 00beMHbIe 11yObI HAM AYOACHKH MOXXHO
COYETATh CO CTPYAIIUMHCA IAAThAMU B Ayxe 1970-x.
Eie oAuH BapuaHT Ha Bedep — CMOKHHT U 1i1yba:
KOTAA-TO TaK OA€BaAach bostka Apkarrep. Baskubrit
MOMEHT — He [epebOpIINTD € aKCecCyapaMu: HU-
KAKVX IIASII ¢ mmpokuMu noasimu! To ske kacaercst
CAMIIKOM IIECTPBIX CyMOK U O0YBH: [IOA SIPKHE MeXa
HY>KHO IIOAOMPATb AAKOHHYHbIE 110 GOpMe, MOHO-
XPOMHBIE aKCECCYaPBI.

Hocuts Mexa sipkix, B 0011eM-TO, IPOTUBO- ,
€CTECTBEHHDIX LIBETOB B OACAHYIO PYCCKYIO UMY — - o o
PELLEHHE CTPATETNYECKU OYCHD IIPABUABHOE: ITO

HPOTUBOCTOSIHHE HEOAATOIPUSTHOL CPEAE 1O BCEM = {
$ponram. Apyroii Bonpoc — Kax ux Hocuts. Ha =
nokase Gueci Ppuaa AjxkaHHUHN TOAOHPaAa ITOA
IACTEABHbIEC MEXa MOHOXPOMHBIE [TAATbSI, CAIIOTH 1
CYMKH: LLIOY OTKPBIBAAA MOACAD B 3€ACHO-TOAY0OI
1ry6e, roayOOM OPIOYHOM KOCTIOME, 3€ACHOMN
0Ay3Ke, ¢ TOAYOOI1 CYMKOIA, B TOAYOBIX THTOHOBBIX

Yves Salomon
Yves Salomon

Saint Laurent

Gucci

Saint Laurent

Saint Laurent
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KRENITIBI

Anast ncropun pooma Yves Saint Laurent keiin (raasro-
HaKHAKa 6¢3 PyKaBOB) — IPAKTHYECKHU TAKOH e 3HAKO-
BBIII [IPEAMET OACKABI KAK CMOKHHI.

Kerins! peryasipHO HOSIBASIFOTCS B KOAACKLIESIX AOMA C
KoHIfa 1960- x: ¥X HOCHAM My3bI AU3aiiHepa AyAy Ae Ast
Danes u Ppancyasza Apau. Ha npormaasrom, perpo-
ciextuBHOM nokase Cen-Aopana B 2002-m roay Kapaa
DBpyHu BbIXOANAQ HA IOAMYM B [IAAThE-CMOKHHIE U SIP-
KO-KEATOM BedepHEM KeHIe co 1aeidpoM 1 6aHToM Ha
mree. Ketirmsl Arobuan u TIOCAEAYIOLINE AUSANHEPHI AOMA
Bpoae Toma Popaa n Credano [ Tuaarru. HeiHernmit
KpeatuBHbIH AupekTop Saint Laurent Sau Canman He
HCKAIOYEHHE,

Ocennuii okas mMapkH B [ Taproke 3akpbIa mapa 13 MOAC-
A€l B KOPOTKMX YEPHBIX KEMIAX, MUHU-ITAATbSIX, TAOTHBIX
KOATOTKAX U BRICOKMX AAKOBBIX CATlorax. B koasexiuu
OBIAM IIEPCTSAHBIC KEHIIBI B IIOTAAHACKYIO KACTKY, BSI3a-
HbIE KEUIIBL, U KeHITbI U3 Mexa U Koxku. Taroke Canman
CAEAQA COBEPILECHHO OECIIPOMIPHILIHYI0 MOACAD KeHITa-
CMOKHHT2 (4€PHBIH, C OOLIMTBIMH IIEAKOM AQLIKAHAMH),
MOMCHTAABHO CTABLIETO XUTOM IIPOARXK: 3TO HACAABHBIIT
BHA BEPXHEI OACKABI Ha Beuep. B aToM cesone keiinbl Tak-
e OblAK 3amMederp! Ha okasax Alexander McQueen (u3
Mexa), Valentino (B 11oa, ¢ reOMETPHYHBIM IPHHTOM B AyXe
cemupecsTbix), Dolce & Gabbana (seuepuuit, ¢ Bims-
Koii 1 MexoBbM KaromonoM) 1 Michael Kors (us 6ykae).
Keiin ayume Hocuts An60 ¢ y3kumu 6proxamu, A60 ¢
KOPOTKHMH IIAQTBSIMH 1 F00KaMH, 9TOOBI cOaAaHCHPOBATh
06beMHBIT crAyaT HaKHAKH. OHH OANHAKOBO XOPOILH C

IIAOCKOM 00YBBIO 1 KabAyKaMu.

Kaaccreckoe coueranue — KeHIT 1 BBICOKHE CATIOTH.
Byasre ocToposkHbI ¢ akceccyapamu: B KeiIe TAaBHOE —
JAETAHTHAS, IIOKATAsl AMHMA [IA€YA, COOTBETCTBEHHO, U3-
feraiiTe AcTaAcH, KOTOpbIE €€ HAPYILAOT, BPOAE CyMOK Ha
KOpOTKOM peMHe U mapdoB. Taioke He 3abbIBaiiTe, 4TO
KEHIT 0OHaXKAET PYKH, [IO3TOMY ECAH Ha BaC TOII Oe3 pyKa-
Ba, COYETAHTE ET0 C BBICOKMMU ITEPYATKAMU — 3TO BCETAL

BBITASIAMT HCBCPOSATHO U3bICKAHHO.
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Saint Laurent

B HoBOM ce3one BMecTe
c augannepamu Gucci,
iu Miu, Saint Laurent
u Valentino BAOXHOBA -
eMmcsa ctuaeM 60-x
U paBHsEMCg Ha TEPOUHD
CBOOOAOAIOOMBQU dIIOXU
ancyasy CaraH
u A>xeitH bupkus.

Louis Vuitton

Saint Laurent

3. oxepenbe, Marni
4. 60TUNbLOHLI, Stuart Weitzman
5. cymka, Marni

7. cepbru, Marni
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HOBBLILE
bPLEH bl

OCEHD-SITMA 2014/15
B bYTITRAX BABOCHKA

711

711 — xoMOHHALIUS CYACTAHU-
BBIX LINPp OCHOBATEACH aKCe-
cCyapHOro OpeHAa, MOsIBUBIIIE-
rocsi B Hostope 2012 roaa

U C TEX IIOP BBIITYCKAIOIIETO
MOAHBbIC IANKU-OUHY, YKpa-
IICHHBIC KAMHSIMH, KEMIYKU-
HAMU U KPY>KCBOM.

Hosast koaaekuus Openaa,
HECMOTPSI HA HACTYMHAIOIIUI
3MMHHH CE30H, BAOXHOBACHA
spkuM aeToM. [ Taaurpa,
BOOpaBuIas B cc0st COYHBIE
OTTEHKHU MOpsL, Heba, LIBETOB
U PaCTEHUH, IOAYCPKHBACTCS
QUPMEHHBIM ACKOPOM U BbI-
MIOAHEHHBIMU BPY4HYIO BBI-
LIMBKAMH.

Au3zalinep
Onvea
i BusnbweHKo

VILSHENKO

Dpena ussimzo nepenaeraet B cebe
PYCCKYIO HCTOPHIO M TPRAULIUH C
3aIaAHBIM KYABTYPHBIM HACACAUEM.
PesyabraToM 3TOrO CHHTE3a SIBASI-
IOTCS KOAACKLIUY, HATOAHEHHBIE
PYCCKOCTBIO, € CAMOOBITHBIMH CHAY-
3TaMM U COBCPIICHHBIMH $OPMAMH.

Hescruti, 152

STUART
WEITZMAN

Bes “3Bespnoro canoxxuuka’ Crio-
apra Bailiimana He 06x0AUTCS HU
oaHa nepemonns Ockap.

XapakTep TBOPYECTBA BEAYIIICTO
Ausarinepa 6peraa — Oabru Buas-
IIEHKO — POPMHUPOBAACS B aTMOC-
¢epe npodeccnoHaABHOTO MacTep-
crBa. [ IponsBoACTBO 0OAEKABL U
0cob0e BUACHHE B €€ CEMbE IIEPeAd-
BaAOCH M3 ITIOKOACHHUA B IIOKOACHHC.

Au3zalivep
Cmiwoapm
BalymaH

Ausaiinep 6oace 25 ACT 3aHUMAETCS CO3AAHUEM Ca-
MOl MOAHOI, HO IIPH 3TOM YAOOHOIT 00YBH, yAeAsis
0cob6EHHOE BHIMAHHUE ACTAASIM U HCIIOAB30BAHHIO
PEAKHX MaTEPUAAOB BPOAC BUHHAQ, 000€B, IPOOKHU.
OH AIOOHT IOBTOPSATS, YTO CO3A2€T 00YBB IIPOCTO,
‘ITOGBI CACAAQTh )KCHIIINH CYaCTAHNBBIMH.

B npouecce obyuenns B ['ymanu-
tapaoM Mucruryre B Poccun u
Instituto Marangoni 8 Beanxo6pu-
tanuu OAbra npuoOpeAa yHUKaAb-
HbIE HABBIKH KAACCHYECKOTO KPOSi,
MHHHMAaAHCTHYECCKOTO CHAY3TA U
MHOYECTBA ACTAAEH — OOBEAUHEH-
HBIX BMECTE.

Llentpom ocenneii koasexkuuu Crioapra Baiiima-
Ha cTaA OOTHABOHBI U canory. Ausarinep mepe-
CMaTPHUBACT CBOU CaMbI€E [TOMYASIPHBIE MOACAU —
5050 u Highland. On ncnioassyer pockommsie
MaTepHAABl — 3aMIIY U PUCYHOK KOXXH KPOKOAHAA,
YKPacUB UX KPY>KEBOM ¥ IACTAHTHOM OTAEAKOM.

Heescru, 153

Heescrut, 153
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NATASHA
ZINKO

Beimycxuuna koaseasxa Saint Martins, Ausaiisep
Harama 31HBPKO yBACYEHHO CO3AAET KAK KOAACKIIUH
YKPAILCHHUH, TaK H OACXKABL, B KOTOPOI YyBCTBYETCS
ee upMeHHBII Tovepk. I Tomnmo BeyepHux Ha-
PSIAOB B KaJKAOM KOAACKIIHH BCETAA €CTh IIAAThS HA
KaXABIHA AcHDb 1 $pyTOoAKH. Kaxkaas Bewp cospaeTcst
BPYYHYIO U SIBASETCS] yHHKAABHOIL.

ITaaurpa u npunTH HOBOM KoAAekumy Haram,
HECOMHEHHO, BAOXHOBACHBI AOHAOHOM — KaK U
AK00as1 COBETCKAS ACBOUKA, OHA BBIPOCA HA HCTOPH-
s1x 0 Mapu I'lonmuHc u Apyrux reposix aHrAUHCKOH
AuTeparypsl. PesyabraToM cTaAa KEHCTBEHHAS KOA-
ACKLHs ¢ 000PKAMU U IIAMCCHPOBKAMHU, TAC JACTAHT-
HOCTB OCTABASICT MECTO ITPOBOKALMH. AusaiiHep
COYETACT ACTKHE U ITAOTHBIC MATEPHAABI, UTPACT C
TEMHBIMH LIBETAMH, APKUMH aKLICHTAMH, IPHHTAMH
B BUAC 30HTOB U AHTAMHCKHX PO3.

[Hesckuil, 152
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City of Wetminster
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ELIZABETI
AND JAMLES

Bpena Elizabeth and James poanacs 8 2007 roay us
ITOMCKA CBS3U MEXAY IIOAUYMHOM MOAOH U streetstyle.
Mopu-Keiir u Sman OaceH Ha3BaAU AMHHIO COBpe-
MEHHOM, MOAHOI OAEXABI B 4ECTh CBOEH CECTPBI U
6paTa, 33A0XKHB COYETAHHE MY>KCKOTO U )KEHCKOTO
HAa4aAa B CTHAD KOAACKIIHI. 3A€Ch CAOBHO BCTpEda-
I0TCA pa3HbIE 9aCTU Hbm-I;IopKa: M3bICKAHHBIH CTUAD
BEPXHEH YaCTH TOPOAA AOTIOAHSETCS HEIPHHYKAEH-
HOI MaHEPOM AQyHTayHa.

v

Co3AaBast 3UMHIOK KOAACKIINIO, AU3aiHEpPHI 00pala-
0T 0c060€ BHUMAHHE Ha BEIOOP MaTCPUAAOB, HCIIOAB-
3ysl AASI JKCHCTBCHHBIX BEILICH “MYI)KCKHE MATCPUAABL,
UL UIPY NIPONOPLIMI, HATIPUMEP, COYCTAsl B OAHOM AYKe
YAAHHEHHBIE PyOalIKy ¢ I00KaMHU-MHAU HAH YKOPO-
yeHHbIMU Oprokamu. HelirpaabHast maauTpa 4epHoro,
rpadUTOBO-CEPOrO, CHHETO U LIBETa CAOHOBOH KOCTH
Pas3baBAseTCS COYHBIMU OTTEHKAMH BUHHOTO M OXPBL.

Heascrkuit, 152
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REED KRAKOFF

CesoH ocenp-3uma 2014 — 0coOeHHBIH AAS
ausaitaepa Puaa Kpaxosa. 9to mepsas xoa-
ACKIIHSI, KOTOPYIO OH ITOKA3aA II0CAE TOTO, KaK
BBIKYIIHA CBOM MMEHHOI OPEHA Y KOMIIaHHU
Coach, B xoropoii npopa6oraa 6oace 15 aer.

C 2010-ro, xoraa AusaiiHep 3amyCcTUA co0-
cTBeHHyI0 MapKy, auaus Reed Krakoff samerno
aBoAoloHHpoBaAa. Kak u npexae, ero xoa-
AEKIIMH TATOTEIOT K MUHUMAAU3MY (MAH, KaK OH

CaM BBIPXXAeTCsl, “TlypU3My ), U B HUX IIPOCAE-

JKHBAETCS €T0 HHTEPEC K AUBANHY M APXUTEKTY-
pe. OAHAKO CETOAHS €TO OAEKAA KAXKETCS MEHEE
HaAYMaHHOH M CAOXKHOH B 06pam€HHH.

I'lo caoBam AHBaﬁHCPa, B €I'O TBOPYCCKOM IIPO-
OECCC ITOABUAOCH 6OALI.HC CBOGOAbI: OH ITIOHJA,
4YTO B AHSaﬁHC HHOTIAQ Ba)KHO «OTITYCKaTh>»
CHUTYalIMIO, HC ITBITATHCS BCC KOHTPOAHUPOBATb.
ot HaCTPOfI 3aMETEH B €TO OCEHHEU KOAACK-
OUH. B xaroueBnbix BCIJax CE30HA — }06K3X C
3aI1axXoM, IHPOKHX 6P}OK21X, O6’I>CMHLIX IIaABTO
H IIAAQThsIX C BBICOKHM Pa3pC30M MIOsSIBUAACH HE-
NPUHYXACHHOCTD, KOTOPOfI HC 6I)IAO B €ro paH-
HHUX KOAACKLIMAX.

B ooy 6I>IAO MHO>XCCTBO I/IBACAI/Iﬁ 13 KOXU,
B TOM YHUCAC — KpaIHCHOﬁ KOJ>XHU IMIUTOHA,
KOTOpYIO KpaKOB HCIIOAB3YCT U3 CC30HA B CC30H.

Koskanbie 106ku, skuaeTbl, 60MOephI U AATbs
C KOXKaHBIMHU BCTaBKAMH COYETAAMCH C BEI[AMU
3 [IAOTHOH IIEPCTH U ACTSILETO MeAKa. Boian
1 6oAce cMeABIC PEILCHNS: HAIPUMEP, B HAYAAC
TIOKa3a MOACAD BBIIIAQ Ha TIOAMYM B CIIOPTHB-
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HOH TOACTOBKE U I00Ke 110 IIUKOAOTKY M3 KOXHU
amen. LIBeToBast raMMa KOAAEKIIMH BAPbUPOBA-
AACh OT CTPOTOr0 YEPHOTO U 6€A0Tr0 AO 3eMAU-
CTBIX OTTEHKOB KOPHYHEBOTO, TEMHO-3EAEHOTO
u GOPAOBOI‘O AO HEOXXHAAHHOTO KO6aABTOBO-
CHUHErO.

CpeAal caMbIX 3aIIOMUHAIOLINXCS BEIXOAOB —
SpKO-cHHee AByGOPTHOE aAbTO Ge3 PyKaBos,
HAAETOE C IIOAYIIPO3PAYHOi GAYSKOM H LIHPO-
KHMHU OpIOKaMH.

Hy M HAITOCACAOK 06 aKcecCyapax: HC6OAbII.[I/IC

CyMKI/I-60‘{OHKI/I U3 KOXXH PA3HBIX IIBETOB

u cl)aKTyp Ha TOHKHUX PEMHIX — HOH(aAyﬁ, OAHA
H3 AYyIIIHUX MOACACfI CYMOK, KOTOPBIC MbI BUAC-
AW B 3TOM CC30HC.

[escruil, 152

BABOCHKA MAGAZINE




THE ROW

Kaxxap1it 13 29 AykoB u3 oceHHero nokasa lhe
Row 6b1A HAAIOCTpaLHEl TOTO, KaK BBITASIACTD
0e3YKOPU3HEHHO SACTAHTHO AKE B CAYUAE,
€CAM Ha YAMIIE MUHYC TPHALIATD 1O IIeABCHIO.

IIloy OTKpBIAM MOACAH B OOBEMHBIX CBUTEPAX
¥ IIapOBapax U3 TSHKEAOTO ABYCTOPOHHETO
Kaulemupa. B mopo6HOM Hapsiae rac-HUOYAD
Ha HbIO-HOPKCKHX YAHLIAX ACTKO MOKHO HIPEA-
CTaBUTDb AM3aitHepoB Mapku Moapu-Kelr

1 Dmwan Oacen. MeHee pemnteabHbIM MOA-
HHUL{aM BEPOSTHO Ay4lle BEIOPATh U3 ABYX TPH-
KOTA)KHbIX BELICH OAHY — AU6O0 cBHTEP, AHOO
LITAHBl — M COYETATh C OASKAOH 13 KOHTPACT-
HBIX TKaHEH, AH60 6oAee MAOTHBIX (ACHMM)
An60 HA060POT — TOHKHX, ACTKHX.

Best koasexuust The Row B aTom cesoHe Obiaa
BBIAEP)KAHA B CIOKOMHOM, MOHOXPOMHOM
IIAAUTpPE — CEePBbIil, YePHBIIT, OeAbIi, KOPHUHE-
BbIA. EAMHCTBEHHBIM APKUM IIATHOM MOYKHO
ObIAO CYMTATh AAYIO TIOAKAAAKY OAHOI U8 CY-
mok. Kax 06psr4no, The Row mokasasu naeas-
Hble 6a30BbIC BELH — ACTTHHCBI, BOAOAASKH,
CBUTEPA, HUACAABHO CKPOEHHbIE U M3 CAMBIX
BBICOKOKAYeCTBEHHBIX MaTeprasoB. I Ipeaects
3THX BeleH — B UX HEOPOCKOH NPOCTOTE:
OHU MTOAXOAAT KO BCEMY, B HUX HET AUIIHUX,
PEXYLIMX TAQ3 ACTAAEH, U OHU CUAAT HAEAAD-
HO. APyruMH CAOBAMH, OHH XOPOLIN BCEM.

To >xe MOXHO cKa3aTb 1 0 60ACEe CAOXKHBIX
BELIAX U3 II0Y — I00KAX-KOAOKOAAX, TAABTO

C BOPOTHHKAMH-CTOHKOH, YKOPOYCHHBIX OpIo-
Kax.

BABOCHKA MAGAZINE
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XOpOIHI/I 6I>IAI/I u BC‘{CPHI/IC HaPSI,A,bI — MHUHHMAAHUCTHUYHBIC
IIAAQTbA B IIOA C AAMHHBIM PyKaBOM U CMOKHHTIH. BCC 3TH BCIIHU
Ha ITOKa3¢ 6I)IAI/I HAACTBI C HPOCTI)IMI/I MY>XCKHUMH 6OTI/IHK3MI/I
U TOHKHMHA IlICpCTfIHI)IMI/I HOCKaMH — SACTAHTHOC H HPOCTOC
COYCTAHHUC B AYyYIIHX TpaAI/ILU/IﬂX CTHUAA OACﬁH.

Mopu-Keiit 1 Dman npoman AOATHIL IyTH OT HKOH 60X0-11H-
Ka CO CHHMKOB IaIlapaliiid AO AU3AHHEPOB OAHOTO U3 CAMBIX
MOAHBIX HbIO-HIOPKCKHX (eIH-OPEHAOB, U 9T IIepEMEHA UM

(1 BceM Ham) K AuLTy.

Hescruti, 153
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BARRIE

Barrie, npsAMABHS, Ha KOTOPO¥H IIPOM3BOAST AYYILHIA B
MHpPE TPHKOTaX, paboTaeT B IOTAAHACKO# obaactu Ckor-
tum-bopaepe ¢ 1903 roaa. I'lo aerenae, Koxo aneas
BIIEPBbIC OOHAPYXKHMAQ KAILEMHUP U TBUA B THX KPasix —
HMEHHO TyT CaMble CHABHBIC TPAAULINH IIPOU3BOACTBA,
HEPEAAIOLIMECS U3 IIOKOACHHS B IIOKoAeHHe. B Barrie o
TPUKOTA>KE 3HAIOT BCE, [IOITOMY HMEHHO TYT IIPOU3BOAST
MBACAKS U3 KAILIEMHPa MHOTHE AIOKCOBBbIE OPEHADL, B TOM
gucae 1 Chanel.

®panHLysckuii AOM TaK BBICOKO LICHUT PabOTy ILIOTAAHALICB,
YTO, KOTAQ HECKOABKO A€T Ha3aA KOMITAHUH, BAAAEBIIIEH
Barrie, rposuao 6ankpotctso, Aupexrop Moabt Chanel
Bpyno ITaBaoBcku OOBSIBUA O PELLICHUH BBIKYIIUTD LIOT-
AQHACKOTO npomsBopuTeast. Teneps Barrie Bxoaut B cocras
Paraffection — noapasaeaenust Chanel, HaneaeHHOTO Ha
COXPaHEHHE TPAAULIMOHHBIX MOAHBIX IPOU3BOACTB. [ Tomu-
Mo Barrie k Paraffection orrocsatcsa Maison Michel (roaos-
Hble ybopst), Lemaire (neppst), Causse (nepyarku), Guillet
(LIBETBI M3 TKAHM) M APYTHE HCTOPHYECKH BaKHBIC aTCABC,
CYMEBILHE AOCTHYb HEIPEB3OMACHHOTO YPOBHS MaCTepCTBa
B O4CHb CIICLHAAMBHPOBAHHON 0bAaacTH. B aToM cesone
Barrie sarycTan cOGCTBEHHYIO AMHHIO M3bICKAHHOTO Ka-
LIeMUpa I10A PYKOBOACTBOM Ansaiinepa Oanab Maccyke.

B ocennei xoAAEKIIMM MAPKH — CBUTEPA, AKEMIIEPHI,
F00KH U I1AQThsI, B KOTOPBIX TPAAHLIMOHHOE KadecTso Barrie
COYETAETCS C COBPEMEHHBIMH PacLIBETKaMH U KpoeM. Mac-
Cy>Ke BbIOpaAa CACP>KaHHYIO LIBETOBYIO TAMMY, HO HCIIOAB-
30BaAd KOHTPACTHBIE T€OMETPHYHBIE PUCYHKH: TO B AyXe
1970-x, To B HOpAMYecKkoM cThAe. Hamra ATOOMMAsI BEIb —
CBUTEP C TOPHBIM LIIOTAAHACKUM refizakeM. Kcrary, antom
3TOH KOAAeKIMH cTaAa akTprca Auan Koaanns, a pororpa-
¢om pexkaamuoit kammanuu — cam Kapa Aarepdeana.

[lescruit, 153
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Stella McCartney

Stella McCartney

Gucci

Diane

von Furstenberg
Saint Laurent
Alexander
McQueen
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. nnaTok, Fendi

. cepbru, Chanel

. CymKa, Fendi

. canoru, Gucci

. MoKacuHbl, Tod’s

. oxepenbe, Marni

. Tydnu, Celine

. CymKa, M2Malletier
. CymKa, Fendi

fall/winter 2014/15

Stella McCartney

1. nepuyatku, Lanvin

2. knaTy, Charlotte Olympia
3. oxepenbe, Lanvin

4. cepbru, Lanvin

5. mtonu, Oscar

de la Renta

6. Tydnn, Gucci

7. knaty, Giorgio Armani

8. Tydpnun, Marni

9. nosc, Lanvin

BABOCHKA MAGAZINE




Giorgio Armani

1. cymka, Giambattista Valli

2. Tydnu, Giambattista Valli

3. knaty, Diane von Furstenberg
. bpacnet, CHANEL

4. oxepenbe, Marni
. CyMKa, Valentino

5. Tydnun, Marni

. CYyMKa, Giorgio Armani

6. cyMmKa, Chloe

. KpoccoBky, Celine

7. cepbru, Oscar de la Renta
. oxkepenbe, CHANEL

Balmain

. cymKa, Alexander McQueen

7. 60coHOoKK, Michael Kors

BABOCHKA MAGAZINE fall/winter 2014/15 I BABOCHKA MAGAZINE
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1. cymKa, Chloe

Hesckuin, 152;

2. oxepenbe, Chloe

Hesckuin, 152;

3. cepbru, Celine

Hesckuin, 152;

4. cymka, Marni

Hesckuin, 152;

5. Tydnu, Miu Miu

! : / A § ' | Hesckuit, 152;

1. cymka, Vionnet R 2 ) : A ¥ y 6. knaty, Charlotte Olympia
Hesckuit, 153; s < . s~ HeBckuit, 153;

2. knaty, Gucci N - . ; p i 7. Tydnan, Miu Miu

Hesckuit, 36; e | / i Hesckui, 152; i
3. oxkepesnbe, Oscar de la Renta . E 8. cepbru, Oscar de la Renta £
Hesckuit, 153; , - i Hesckui, 153;.

4. Tydnu, Stella McCartney o ':. 4

Hesckui, 152;

5. camnepel, Jimmy Choo

Hesckuit, 153; g~

6. cepbru, Oscar de la Renta b J = [ N o

HeBcknit, 152; & 3 .8 Sy # y i j

7. knaty, Roland Mouret § / y J .

Hesckuir, 152; 4

8. Tydnu, Stuart Weitzmen
Hesckuit, 152.

BABOCHKA MAGAZINE ‘
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omo: I1b1 BAPTAHAH
: CBETJAHA BAHIEHAK

Ha Onnmnuage —
nnatbe Miu Miu Hesckuii, 152;




lino Hescrjan, 1t

Ha EkaTepuHe =

csutep Rochas Hesckuii, 15

53

i

nodepsbl Giorgio A mal

to6ka No 21 Hegcku
HeBckuii, 152.°




Ha Onumnunage — Ha Onumnunage —
nnatbe Valentino nanbto Simonetta Ravizza
Hesckuii, 153. - Hesckuit, 153.
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Ha EkaTtepuHe —

skakeT Lanvin Hesckuit, 153;
61y3Ka n nerryHcol Saint Laurent
HeBckuit, 152!

e

-

. Ha Onumnuage —
nnatbe Celine Hesckuii, 152;
. _ﬁp canoru Miu Miu Hesckuii, 36.
= Ha EkaTepuHe —

nnatbe Celine Hesckuit, 152;
»KakeT Gucci Hesckuii, 36;

= . i Tydam Miu Miu Hesckuit, 152

{' p: 5



Ha Onumnuape —
pxemnep Miu Miu
Hesckuii, 152.




Ha Onumnuape —

nanbto Lanvin Hesckuit, 153;
nxemnep Barrie Hesckuid, 153;
tobKa Giorgio Armani Hesckuii, 152.

Bugosble KBapTupbl | MpocTopHble Teppachi
HoBble 30aHMA 1 ncTopuyeckre goma
ABTOPCKMI AU3aMH XONI0B

[1ByXypOBHEBbI NOA3EMHbIV NAPKUHT

JINT 13 NapKUHra Ha 3Taxkn

CBOOOAHBIN OT aBTOMObOUIIEN 6OMbLLOI ABOP
JlaHawadTHbIN an3aniH

DOuHcKne geTtckue nnowagku Lappset
HeTckui cag BO gBope

TuwmnHa n Kom$opT B KBapTNpax
LllymousonupyioLrie okHa | BeHTunAuua
DUHCKNE TEXHOJSIOTWM 1 KOHTPOJIb KauecTBa
WHTerpupoBaHHble cricTembl 6€30MacHOCTM

BecnpoueHTHaa paccpouka B pyonax*

Peknama: [poeKTHble feknapaunm u noapobHasn nHdopmauua Ha cante yitdom.ru. *becnpoueHTHasn paccpouka npepoctaBasetca 3acTponwmkom 3A0 «tOUT CankT-TeTepbypr»,

YCNOBUA 1 CPOK AENCTBUA PACCPOYKM YTOUHANTE B OTAENE NPoAax no Ten. 703-44-44.

baa200apum apmucmoe u pyKogodcmeo
Ha tOnun — Muxalino8cko2o meampa 3a compyoHu4ecmso
tobKa u grkemnep Celine Hesckuii, 152. U nomMmouwb 8 0p2aHU3AYUU CbEMOK.
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Texem: XATYAA

2015 roay moansii oom Oscar de la Renta ornipasa-

HyeT NOAYBeKOBOH 1o6uacit. 3a 50 Aer paborst

SHAMCHUTBIA KYTIOPbE OACA B CBOU IIAATBSI HE OAHY
COTHIO T€POUHD CBETCKON XpOHMKH. B ux umcae npeacrasu-
TEABHHLIBI KOPOACBCKHX CEMEH, )KCHBI IIPE3UACHTOB H OAMCTa-
TeAbHbIE aKTpUChl [oaaMByAa.

Moe snaxomctBo ¢ TBopyectBoM Ockapa A¢ aa Penrsi co-
CTOSIAOCB, KOTA2 MHe 6b140 12. B Goabom Teaepenopraske ¢
HEACAN BBICOKOH MOABI B [ Tapioke pacckasblBasM O TOM, 4TO
IPOCAABACHHOTO aMEPUKAHCKOTO AM3aIIHEpa IPHIAACHAH B
oM Balmain cosaaBars xoaaexiuu haute couture.

Aast Ockapa 9T0 GbIA AAACKO HE TIEPBbIIT OIBIT PabOTHI B 60AD-
LIIOM AOME MOABI, BEAb CBOI TBOPYECKUI ITyTh OH HAYUHAA B
28 aer B Maapuae y Kpucrobaast baaercuarn, a noske pabo-
taa B ITapioke aast Lanvin u Dior. Bocaeactsue ator onsit
u noatoakHyA Ockapa K OTKPBITHIO COOCTBEHHOTO AOMa B
Amepuxke.

BABOCHKA MAGAZINE

Bempera ¢ sewnrcnm dnsarin
Oscar de la Renta s

A

MOE 3HAKOMCTBO C TBOPYE-
CTBOM OCKAPA AE JA PEHTbBI CO-
CTOAANOCD, KOIZIA MHE bbL10 12.

B Balmain oH npuines, 6yaydu 3peabiM, BCEMUPHO H3BECTHBIM
U YBOKACMBIM KyTIOpbe. 1OT AereHAAPHBII MMOKa3 AU3aiHEpa,
YBUACHHBII B PEIIOPTaXKE, IPOU3BEA HEMSTAAAUMOE BIICYATAC-
HHE Ha MCHS[: HIMEHHO TaKOI MbI [IPEACTABASIEM ceOe BHICOKYIO
g Moay!
¥
‘ 10 aer crycrst 51 cBsizanack ¢ poomoM Oscar de la Renta
AASL TOTO, YTOObI HAYaTh COTPYAHHYECTBO U 3aKa3aTb
KOAACKIIMIO AAst OyTnka. B To Bpemst y ero xommaxnn
ewe He 66140 Anctpubynnu B EBpore, u Hac ¢ ma-
MO¥ TIPHHSIAHM KAK YACTHBIX KAUCHTOB, PEIINBIINX
3aKa3aTh KOAACKIHIO AMYHO AAf cebs. VMeH-
HO Tak paboraa B To Bpemst Ockap A¢ aa Penra

B EBporie — TOABKO IepCOHAABHBIE BCTpedH C
YACTHBIMH KAMEHTaMH. MOAHBIH AOM He OBIA ro-
TOB K POSHHUYHBIM IOKYIIATEASIM, HE OBIAO PO3HMY-
HBIX LCH, M MBI OKA3aAMCh IEPBBIMH, KTO IPECA-
AOKHA Takoe coTpyaHmdectBo. Huxro ne Mor
HOHSATB, 4Yero ke Mbl xoTuM. bytux? B Poccun?

B sror pas, npuexas B Hbm—I;IopK, S IIAQ HE
TOABKO HA IHTEPBbIO C ACTCHAAPHBIM AU3AIHEPOM,
HO U Ha BCTPEYy C €r0 KOMAHAOMH, MHOTHE TIPEACTa-
BUTEAM KOTOPOH 32 3TH FOABI PabOTBI CTAAH MHE yoKe
COBCEM POAHBIMH.

BABOCHKA MAGAZINE

fall/winter 2014/15




BABOCHKA

Anvbom TASCHEN,
noceAweHHbIli mgopyecmsy
nezeHOapHozo dusaliHepa

AR Mg

Oeceay, 1 MHE HE XOTEAOCH IepeOHBaTh

HAB BATb O'ZI'HI/IM HHM Ha OAHY MHUHYTY CBOCI'O YAUBUTCABHO-

I/IB CAMI)IX ro cobeceAHHKA. Ockapa mepenoAHsaAu

BocriomuHaHusA 0 ero noesaxe B CCCP B

SJIEFAHTHI)IX’ Aaaexue 80-e. Kax 1y MHOrHX, OHI ObIAN
KPAC I/IB bIX I/I CBSI3aHbI CO BCEMU OCOOCHHOCTSIMU  Bpe-

MEH <«XOAOAHOH BOMHBI». Ho, K cya-

FA.]I_AHTHI)IX CTBIO, 3TO HE TAABHOE, YTO 3aIIOMHUAOCH

MOAEABEPY M3 TOM MOE3AKU. XYAOKHUK
MY KYUH, Py ¥

110 o6pazoBanmio (Ockap 3axoHIHA AKa-

vZI,BH\&LAIO s AEMHIO UBSIIHBIX HCKYCCTB B Ma,A,pnAe),

HE TO]leO OH C OOABIIIIM HHTEPECOM XKAQA BCTPEUH

c Ierep6yprom (toraa Aeuunrpasom) u

B MO‘ZI'E « COBCCMH €TI0 COKPOBHIIIAMH.

HaI/I6OACC SIPKHC BIICIATACHMT AHSaﬁHCPa CBsI3aHbI, IIPEXXAL BCCrO,
C HAaIlIMMH MY3CsIMH, I_IapCKI/IM CCAOM; u B006H.IC AAST MOACABCDA, B
TBOPYECTBE KOTOPOTO CTHAD tzarina — OAHH U3 AIO6I/IMCI:II].II/D(, I10-
CCIICHHC apMI/ITEDKa U ABOPIIOB, TAC J)KHMAH PYCCKHMC LApH U «IIapH-
HBbI>», 6bIAO TAABHOU LCABIO ITOC3AKH. I/I, KOHCYHO, BO3MO>XHOCTb
YBHACTD pYCCKI/Iﬁ 63.ACT, B KOTOpOM 63.ACTOM3H AC AQ Penra oyenn
Xopouo p336I/IPaCTCH M 3HACT MMCHA HaIllKUX 63.ACPI/IH, OCO6CHHO
<« CaMbIX KPaCHBBIX>>.

OCKapa AC AQ PCHTy MO>XHO Ha3BaTb OAHHM U3 CAMbIX SACTI'aHTHBIX,
KPaCHBBIX U TAAQHTHBIX MY>XIHH, AyMalO, HC TOABKO B MOAC. On —
ﬂpKHfI IPHUMEpP TOI'O, KAK MaAO MOJXXCT 3HAYUTD IHCAO 82, KOrAQ 4ce-
AOBCK ITOAOH SHCPIHH, 063.5[TCACH U TaK TAAAHTAUB. TOABKO OYeHb
Kpacmamﬁ YCAOBCK, B KOTOPOM ITO-4YCXOBCKHU <«BCC IPCKPACHO>>,
MOJKET CO3AABATh CAMBIC POMAHTHYHBIC ITAQTBST AASI JKCHIIIMH.

fall/winter 2014/15
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Hame unTEpBHIO OBICTPO IEPEPOCAO B
OCKAPA MOKHO p po mepep

HEBCKUA,

163

STUART
WEITTZMAN
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. Ocenne-3numrine KoIIeKY1In 8 00BEKIMNBe
MaAanmanso2o gomospagpa Arana leramn,
CHAITBLE OOHUM XOAOOHBIM MUAAHCKUM THEM.

Ha mosenu cnepa — 1
nanbTo, 64y3Ka#tobKa No 21
HeBciuir, 153ca‘norw Chl?e
H‘escy!w?l, 1529 > \

onenn cipasd

Ha mogenu cipasa —
nanbTo, NOAC U Tydan
Valentino HéBckuii, 153;
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Ha cTpaHuue cnesa:

Ha mogenu cnesa —
nnaTtbe v oxepenbe Marni
Hesckuit 152.

Ha mozenu B ueHTpe —
ceutep, 6ptokn Givenchy
Hesckuii, 152.

Ha mogenu cnpasa —
napka, Ton u 6ptoku Valentino
Hesckuii, 153.

Ha aToii cTpaHuue:

Ha mogenu cnesa —

copoyKa u nuaxak Giorgio Armani
Hesckuii, 152.

Ha mogenu cnpasa —
$yT6ONKa, KMNET N NUAKAK
Ermenegildo Zegna
Hesckuii, 152.




Ha cTpaHuue cnesa:
Ha Mogenun cnesa —
Kelin, 6ay3Kka u 6ptoku Valentino
Hesckuit, 153; canoru Chloe
Hesckuii, 152.

Ha mogenu B ueHTpe —
6ptoku, nynosep u 6ywnat Gucci
HeBcKkuii, 36;

Ha mopenu cnpasa —
nnatbe u Tyoam Valentino
HeBckuii, 153.

Ha aToli cTpaHuue:
Ha MmoAenu cnesa —

KOCToM 1 61y3Ka Giorgio Armani
Hesckuii, 152; 60TnHKK Stella
McCartney Hesckuii, 152.

Ha mogenu no ueHTpy — L
nnatbe Chloe Hesckuii, 152; ceutep
Gucci Hesckuit, 36; Tydnm Marni
HeBckuii, 153.

Ha mopenu cnpasa —
COpPOYKa, BptoKM 1 NnAKaK Bri
Hesckuii, 153; 60TUHKK Giorgi
Armani Hesckuii, 152.

.~\
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Ha cTpaHuue cnesa:
6ny3Kka Gucci Hesckulii, 36;
nanbTo, 6ptokn n 60TUHKM Celine
HeBckun, 152.

Ha aTo# cTpaHuue:

Ha moAenu cnea —

»kakeT Thom Browne Hesckuit,
152; nnatbe u cymKa Saint Laurent
HeBckun, 152.

Ha mogenu cnpasa —
nnatoe Saint Laurent; cymka Fendi
HeBckuiA, 152.



Ha cTpaHuue cnesa:
»KakKeT, obka u 60TUHKK Celine
HescKkun, 152.

Ha aToii cTpaHuue:
KocTiom Brioni Hesckuii, 153;
BogonasKa Givenchy Hesckuii, 152,




Ha moaenu cnesa —
*)unet Miu Miu
HeBckumn, 152.

Ha mogenu cnpasa —
nnaw, u kyptka Miu Miu
HeBckum, 152.




Ha cTpaHuue cnpaga:
Ton Lanvin Hesckuii, 153,

Ha aToli cTpaHuye:

Ha mopenu cnesa —

KYpTKa, COPOYKA M KOCTIOM, BCe
Ermenegildo Zegna Hesckuii, 153.

Ha mopenu cnpasa —
KOCTIOM 1 copoyKka Ermenegildo
Zegna Hesckuii, 153.



Ha cTpaHuue cnpasa:
nnatbe Valentino

Ha sToii cTpaHuue:
6ptokm 1 6ay3Kka Stella McCartney

T

—




Ayeuee yipamenne 1106020 doma
omt flower shop nevsky 152

@omo: UTOPb CUMKNH
Croww: JAIITA COBOJEBA

\VEDON : FASHION

6 UHINCe




Kuewte ysemnt 6 dome — o
UMB0.1 JocImanma, npoysema-
HUA N TOKA3AITIENs XOPOIIELO
sKyca.

Aocmamozio ecromrmme
UCITIOPHZECKNE HHITIEPLEDDL,
2de ecimecmeennort dexopayn-
N ABAAANUCH VCITIAHOBACHNHDLE
6 HMIUIAX 20CTTHHBIT BA30HDL

c yeeramn.

—




Cospemennwiit unimepsep ne npeorno-
AQ2QEITL ZPOMO3IKNL DCKOPAITHBHBIX
KOHCITDYKYNIL, 1 €20 MONCEIT VKPA-
CHITS TIPOCITION, OVKEIT U3 CBEHUX De-
ABLY YBEITIOB 8 HHITIEPECHON BA3ZE MAN
HEOOIBIIOC KOMHAITIHOC PACITICHNE ¢
B030YUIHBIM COYBEITINEM.




bervie cesonnple ysemt, namoana0wIe JOM HEICHBIMI APOMATIAMN —
3102 A€2K020 MPOOYHCOCHUA ¢ VITPA 1 X0POLUICCO HACITPOCHUA HA BECH DCHb.




Dywemnt, cobparnmnste uz 0dnoeo
61da Y8emos, nan mPodymanivLe
KOMITO3NIY I DONOTHAIOINL IPYe
apyea ommenrKos Moy cmainy
BAXHCHONL TACITTBIO HE ITOABKO H3bL-
CKANNHO020 OPOPMACHNA GOABIUIOEO
ITOPIHCECITIBA, HO 1 VIHCHHA 8 KDYy
cemvu u dpy3en.




Heboawiune 6yremse us 6ersr
YBEITIOB 1 OIMOCTbHBLE COYBEITNA

8 CICKAAHHBIY PYHCEPAT 1 BA3AL,
PACCITIABACHHBLE 8 BAHHON KOM-
Haume, PUBHECYITT HOBLE IMOYIIN
8 PUBLLEHBIIL PUITLVAL, A ITIAKHCE
TTOJCEPKHYIT CUCITIONTY 1 CBEHCECTITD
npocmpancimsa.



Lpu cosdarmn opopmaernns nnmepsepos 1 MEPOPUAITIIL KOMITOSHYHAMMU U3 CBEHHT
Y8emos 1 Komnammsix pacmenni, nacmepa flower shop nevsky 152 mpudepscnsaromes
ICIENMMUKN MUHNUMATHIMA 1 BOIOEPHCANHOCTIN, CITIOAL AKITIVAALHBIY CCHTAC 8 MUPE.




CBETCRAA XPOHITRA

Csen:maHa boHOapyyK, |
Mammeo Mapgemmo,

AnekcaHop Tepexes

CeemaaHa [Nellele] L)1 :D10] fasurHcka

HARPER'S BAZAAR

23 mas B concept store nevsky 152 cocTosIACS KOKTEHAD IO CAYYaIO BBITYCKA
CIeLMaAbHOrO npuAoeHust xypHaaa Harper’s Bazaar « Cankr-Iletep6ypr. Beasie
Houn>. [ocTu Bedepa, MHOTHE U3 KOTOPBIX IPUGBIAH IIPIMUKOM C MEXXAYHAPOAHOTO
3KOHOMUYECKOTO $pOPyMa, CMOTAU IIO3APABUTD TAABHOTO pepakTopa Harper’s Bazaar
Aamy BeaeaeeBy ¢ BbIXOAOM IPHAOXKEHHS U TOOOIATHCS ¢ AusaiiHepamu Bukoii

Kupa Typ4yak

Tasunckoit, Kupoit ITaactunnnoi u Harasbeit AsaBepasiH, KOTOpbIe IpHeXaAn
CIICLIMAABHO, YTOOBI IIPEACTABUTD CBOM KOAACKI[HH IIETEPOYPIrCKoil ImybArKe.

A\ |
s § Y 1
Buka lasuHckas, Mupocaasa Ayma, s (s
JAawa Benedeesa, dupa Yunuesa ‘k

JAawa Benedeesa

\

' Xamynsa AscadxaHaweunu, Buka lasuHckasa, Mupocnaasa flyma, Mammeo Map3ommo,
PRI CeemnaHa Takkopu, CeemaaHa boHAap4yK

EszeHuli 3a6010MHbIl

Kupa lNaacmuHuHa
Hnua MameueHKo

. . : AnuHa Comosa
b |
il }!\ . < : p
o - . Y, b

Hamanes AnaseposH

8



UnoHa Cmonve,
Hamanesa loasoeHbepe

EneHa Mapesaw

Apmem l_:?aﬂaes

Mawa ®edoposa

AHOpeli Apmemos

WALK OF SHAMIE

11 anpeas ausaitaep Walk of Shame Anapeit Apremos otkpsia Pop-Up

AHuma luzoeckas,
Muxaun ApyaH

:
i

3 Ona Cnoso

Store 6peHA2 B MOAHOM IpOCTpaHCTBE concept store nevsky 152. B pamxax

BEYCPUHKH, KOTOPAsI CTAAA IIPOAOAXKCHHEM I10Ka3a KOAACKLIUH OCCHb- _
. . o |

suma Ha Aurora Fashion Wecek Russia, Ausaitaep npeacraBua B cBoem

Pop-Up Store ACTHIOW 1 SUMHIOI KOAACKLIMH OPeHA.

\\'\,\' -,
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Xamyns AecadxaHawsunu,
AnekcaHop Tepexos

Kupa TypHaK

= \\& Hamanesa TyposHuKosa,

Bumanuii Kozak

* <
=5 : :
UnoHa Cmosnve, Onudt Kapry

AnuHa Tonanosa
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Ederestayyy,

Mawa ®edoposa,
leHHaduli YemusaH

Uocug bakwmeliH

Kacnep Kék , > ( et X HuHa /'omuawek

AHHa [ltonbeeposa
\

Yepernst, pasHonserHbie KokTeian, DJ Timofcy, AETHsIsI BEPAaHAA PECTOpaHa

Japbsa Komosa Bl 52|TEAROOM, apT-06beKTh TBOpUecKoi ManypakTypsl «[1TX>, porobyaxa
C BO3MOXKHOCTBIO OKa3aTbcsl Ha 06a0xke sxxypHasa GARAGE, Tanus! Ha cToae moa
yTPO — BCE 3TO BEYEPHHKA IO CAy4aio TpeThbero Boimycka xypHasa GARAGE Russia.
[TosapaBuUTh KOMAHAY U APY3€i )KYPHAAA IIPUIIAA TIOYTH BCS MEKAYHAPOAHAST KOMAHAA
6ucnnase Manifesta Bo raase ¢ kyparopom Kacnepom Kéunrom — aupexrop mysest
«Tapax>» Anton Beaos, raasa maardpopmer Artspace Mapust Bait6axoBa, raaBHbII
peaaxrop sxypHaaa Interview Aaena Aoaenkas, xyaoxxuuna Aiiaan Caraxosa 1 moutu
BCE IIPEACTABUTCAU aPT-TYCOBKHU, KOTOPBIE B 3TOT AeHb oKkasaauch B Cankr-ITerepbypre.

i ) r J e . .= — - 4 i i S . b i :
[ 1 : “\ 1 B R \ &'
AHOpeli MusuaHo Ii, : - / i | i 'ﬁ 3 AneHa floneykas, .
) - » N L Bukmop Mu3uaro AlioaH Canaxosa
“‘:‘ - 4 £ ¥ '} i asm Wapugpu
. N \ ¥, -



15 anpeas B 6ytuke Babochka Gallery (Hescxnit np., 153) cocrosiaace npesenranus
AMMUTHPOBAHHOM KOAAEKIIUU OYKOB UTAAbSHCKUX GPCHAOB Larusmiani u Italia
Independent. B xokreiiae o cay4aro BbiIycKa KOAAAOOPALMHU IIPUHSIA yIaCTHE
HCIIOAHUTEABHBIN AUpeKTOp U npe3upeHT Larusmiani I'yaseasmo Muanu.

Toctu BeYepa CMOTAY IPUMEPUTD OYKH KOAAEKIIMOHHOM CEpUH, AU3ANH KOTOPOI
paspaboTaH Ha OCHOBE caMoli momyAsipHOI Moaeau Italia Independent.

BABOCHKA Y
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LARBMAN
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UpuHa QzaHosa

K up_g‘i'%y;f}uak. )
Bopuc Muomposckuli
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PROJECT

www.ginzaproject.ru
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+7 (812) 324-70-94

ATITEKAPCKWMW MP., 16
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ABTPAK I10 [PABY CYUTACT-
Cs1 CaMbIM Ba)XHBIM IIPHU-
€MOM IHINU B Te4YeHHUE
AHs. [aaBHOE — pas yx Bbl pern-
AU CBECTb KAKYIO-HHUOYAb CAAAKYIO
OYAOUKY, TO AyHYILE ITO CACAATh ITO
¢ yTpa, xxeaareabHO A0 12:00. Ipu-
HUMAasl BO BHMMaHHUE 3TOT BEYHBIN
COBET OT AMETOAOTOB, BAAAEAUIIBI
B152|TEAROOM ¢ 6oabmum
BHUMAHHUEM OTHECAMCH K MEHIO 3a-
BTPAKOB.

Slitna, IpUroTOBACHHBIE II0 Ballle-
MY XKEAQHHIO C TOCTAMHU U3 XAeha
PA3HbIX 3AaKOB, Kalllk, CBAPEHHbIE
Ha BOAE MAHM Ha MOAOKE, CBIPHUKHU
«KaK y MaMBI>», ABA BHAQ OAAAY-
meK ¢ I0AOKAMH HAH MHHAAADB-
HBIMH XAOMBSIMU H KAEHOBBIM
CHpOIIOM U, KOHEYHO XK€,
CBEXEBBITIEIEHHbIE  KPYacCaHBI
U 3aBapHBIE YJAUTKH, AOCTOMHbIE
Ayqunx 6yaounsix [Tapmxka.

VI1PO
6 TKAROOM

Hosas eopodcras Kyxmna

@omo: UT'OPb CUMKNH, HUKUTA ®PEAOPOB
Tewem: MAKC ITOAAKOB
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A A 0COOEHHO FOAOAHBIX ITO yTpam
3AECH TpEAAOXKAT AHLa Beneauxr
C COYCOM OAAAHAE3 Ha IIPECHBIX
OAQAYIIKAX C AOCOCEM HMAHM OeKo-
HOM, CBITHBIH CEHABHY C SHIIOM U
XPYCTALIIMM 6EKOHOM, TOCT C aBO-
KaAO U SIAIIOM-ITAIIOT M HOCTAAb-
rudeckuil 6yTepbpoa ¢ AOKTOp-
ckoi koAabacoil. 3amuBaTh Bce 3TO
BEAUKOACIIHE AydYIlE OBOIHBIMH
U (PYKTOBBIMU CMY3H, CBEXKEBBI-

JKATBIMH COKAMHU U, KOHEYHO, YaeM ‘

U KOde, KOTOPBIM 3AECh YACASIOT -~ .
ocoboe BHUMaHHE. Tak, Harpumep, 6
BMECTO KAACCHYECKOTO AMEPUKAHO o,
PEKOMEHAYIOT nonpo60BaTb xode, \

3aBapCHHBIA AABTCPHATHBHBIM Me-
TOAOM pour over. AAsS CaMbIX Ae-
HUBBIX, AIOOSIIUX AOATO ITOCIIATh,
3aBTPaKH 3ACCh MOAAIT KaKABLH
AeHB A0 14:00.

ST T S R s

i TE# 3{\}-\.&‘;&52 8
3 "&* LA RS . CERTMAAT I;
Hesckuit nip., 152 (8xoa ¢ Teaexuoro nep.),
mH — urt 10:00—23:00, ot 10:00—1:00,
c611:00—1:00, Bc 11:00—23:00.

Kyxest 00 22:30 / Cpeannii cuer: 1 500 py6.
+7911921-31-37
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¥u3ub B ctune Porsche.
Euie mHTeHcuBHee.

Porsche Macan.

Mopuwe Lentp Mynkoeo

ynkoBcKoe wocce, .14 nutepa b
Tenedon: (812) 2 911 911

www.porsche-pulkovo.ru

BABOCHKA MAGAZINE

MouwHocTb: 340 n.c. npu 5500-6500 06/MuH; pasrod 0-100 km/4: 5,4 c. MakcumanbHas ckopocTb: 254 Km/4. Pacxoa Tonnuea* B cMewanHom uukne, n1/100km: 9,0-8,7.
Bbi6pockl CO2: 212-204 r/km. *Onpepnensetcsa no ctangapty 80/1268/EEC B aeicTByIOLLEN peaaKLmnu.
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BOOKS

KHUXHASA MOJIKA BABOCHKA

Hoswte wnnen n arwb6omvi, mocamenivie mooe, Hckyccmey, YeaeeeHuan
U OPYeuM UHITIEPECHBIM ITIEMAM TTOABUINCH € HATAIOM OCCHI 8 CONCEPL SLOTe
nevsky 152. Pocroumwie xoarexynonnsie n3danms, 8vuryyeHnsle 1y aummmu
U3OQITENLCKUMM DOMAMN MUPA, DAPAITT HACTTIOACE ICITCTUTCCKOC
YDOBONBCITIBIE N VKPAIIQAIONT A100)10 ONOANOITICKY.

Al WEIWEI
Living Art of the Edge
I'lepBas moHOrpadus opHOrO U3 Ha cemucrax cTpanunax, mocBsuieHHBIX
CaMBIX BAHSITCABHBIX COBPEMEHHBIX JKU3HH U TBOpuecTBY All BariBast, MoxHO
XYAO’KHHKOB, BBITYLICHHAS U3AATCAb-  BCTPETUTb PEAKHE KAAPDI, HEOIYOAMKOBAH-
crBoM Taschen, MrHOBeHHO cTaa Hble paHee paboTs u TekcThl. Koaaekiuon-
GecTceAACpPOM I10 BCeMy MHPY. HOE M3AAHHC YIIAKOBAHO B IICAKOBBIH map$ ¢

I/I306P9.)KCHI/ICM OAHOI1 U3 PabOT XYAOKHHUKA.

BABOCHKA MAGAZINE fall/winter 2014/15
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FASHION

Co6pa}me AASL HACTOAIIMX GAHATOB
MOABI: PEAKHE KHUIH TTOCBAIIEHbI
AETEHAAPHBIM AMYHOCTSM B MHpE
moabl — Ockapy ae st Penra,

Oau Caab, Kapoaune Oppepe.

Oco60oe MecTo 3aHNMAET KOAACK-
IJHOHHOE U3AAHHE, B TPEX KHHUTAX
paccKasbIBaoliee HCTOPHIO MOAHOTO
aoma Chanel u 3akarouenHoe

B CTETAHbIN $YTASP M3 KOXKHU, HAIIO-
MHHAIOIUI 3HAMEHUTYIO CYMKY 2.55.

CHANEL THREE
BOOK SET
Special Fdition

Vvoalad Hal VWINL IOV . D

JEWERLY CAROLINA OSCAR DE LA RENTA ELIE
The Impossible HERRERA The Style, Inspiration SAAB
Collection and Life of Oscar de la Renta

BABOCHKA MAGAZINE
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PHOTO

AApb60OMBI paboT AyYIINX $OTOrpadoB MUPA, KAXKABIH
U3 KOTOPBIX 00A2AQET CBOUM SIPKHM BUACHUEM —

ot npupBopHoro gpororpada lappu bencona, Beaymero
XPOHHKY KOpoAeBbI Beankobpuranuu, A0 npoBokaropa
Teppu Pugapacona.

==y
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TERRYWORLD
Terry Richardson

HER MAGESTY
Royal Fdition

TASCHEN

FRAULEIN
Fllen Von Unwerth

BABOCHKA MAGAZINE

PRIVATE VIEW

Mario Testino

HEAVEN TO HELL
David LaChapelle

fall/winter 2014/15

BALS SWANS
Legendary Costume Balls Legends of the
of the Twentieth Century Jet Society

SO LJAdWVNY |1

SN CTHAHY 5D

ASSOULINE

HAMPTONS
GARDENS
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LI
STYLL

KpaCO‘IHbIC aAI)6OMI>I, NPU3BAHHBIC HC TOAb-
KO IMOAYYHTD 3CTCTHICCKOC YAOBOABCTBHC OT
XOpOI.HCfI KHUI'H, HO U BAOXHOBHUTb Ha HOBBIC
CBCPIICHMS: OPTAHH30BATh I/IACaAbeIﬁ TOPXKe-
CTBEHHBIN Y>KHMH HAH CBETCKUH IIpucM, O6HO-
BUTb KOAACKIIHIO XOPOIIMX BUH MAH p336I/ITI>
CaA IIO IpUMEpPY (l)CIlICHC6CALHOI‘O XsmnToHCa.

TheWine

Questionnaire

THE WINE
QUESTIONNAIRE

BURGUNDY
) AR

ACIMNLIT2dl1ld

BURGUNDY
Nine Centuries

BABOCHKA MAGAZINE
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FOR MIEN TRAVIL

[TuxapHbIe U3AAHUSA, TIOCBAIICHHBIC
HUCTUHHBIM YBA€YEHUAM CHABHOM ITOAO-
BUHbI YEAOBEYECTBA: MAIIMHAM, MOTOLIU-
KAaM, $pyTOOAY, CUTapaM U Ka4eCTBEHHO-
MY MY>KCKOMY TASTHITY.

IlyremecTBus B caMble KPAaCHBBIE TOPOAA MUPA
MOYKHO COBEPIIUTD, IPOCTO OTKPBIB OAHY U3 3THX
KHHT': AOXKAAUBBIH AOHAOH HAU POMAHTUYHBIIT
ITapmx, coaneunas Pusbepa u cambie 9K30THYE-
CKHe€ YTOAKHU IIAQHETHI OTKPOIOTCS C HOBOM CTOPO-
HBI, np06y>1<,A,aﬂ NpUATHBIE BOCIIOMUHAHHS

U BAOXHOBASISI Ha HOBbBIC BIICYATACHUSI.

,

Heap3s 060iiTH BHUMaHHEM aBTOOHO-
rpaduio Xpio XepHepa B IECTH TOMAX,
U3 KOTOPOI MOXHO Y3HATb BCE O )KU3HU
aBTOpa H €r0 AOMMOTrO XypHasa — ca-
MbI€ SIPKUE OOAOXKKH, KYABTOBBIC CHUM-
KH TAQBHOTO PEAAKTOPA B IICAKOBOH TH-
xame. B mpuaoskeHnn — ToyHas konust
IIEPBOTO BBIITYCKa XypHara ¢ Mapuann
Momnpo Ha 06Aa0XKKe.

New York

VvaldINIST H

¢
’
Py

\)
N
¥
oy

PLAYBOY
The Life and Times

of Hugh Hefner

NEW YORK PARIS FRENCH RIVIERA
Porurair of the City Portrait of the City in the 1920s

ART

JKeHckuil B3rasiA Ha COBPEMEHHOE UCKYCCTBO:

B CIICLIMAABHOM M3AQHHU COOPaHbI paboTh
CaMBbIX M3BECTHBIX )KCHIIMH B MHPE HCKYCCTBA,
BKYIIE C X MOPTPETAMH, CHATHIMU 3HAMECHUTBIM
amepuKaHcKuM pusaitnepom Pupom Kpakodd.

’WOMEN IN f""

MEN

MOTORCYCLES GQ HAVANA CARS WOMEN IN ART
The Impossible MEN Legendary Cigars The Impossible Fgures of Influence
Collection Collection

BABOCHKA MAGAZINE fall/winter 2014/15 BABOCHKA MAGAZINE
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NEW CHANCES

Jfrom 60s to 90s in F'/W 2014/ I5

Finally we are welcoming a new
season — Fall/Winter 2014/15!
Boutiques have enriched with
new collections and us — with
new  expectations  towards
something fresh in our lives. Isnt
it exactly what we are waiting
from every new fashion season?
And fashion keeps peeping into
the future using old tricks, which
are so numerous in the current
* season. Thus, there are plenty of
ways to experiment!

Thanks to 60s, so beloved by fashion trendsetters
from Saint Laurent, LV, Gucci, we have various capes,
mini dresses, drainpipe trousers, school collars, the
fancied checks pattern, comfy square heeled pumps,
reserved grey and black and white palette.

90s revive in Fendi, Miu Miu, Vionnet, Givenchy
collections with bright colors, zippers, shine, sequins,
and surely sport motives!

Knitwear is in the limelight again after a silent
period; Celine, Chloe and Valentino did the flagship
shows, and Karl Lagerfeld came up with an entire
collection for the legendary Scottish fashion house
Barrie. Chunky knit sweaters by Miu Miu and Stella
McCartney are the must-have fashion items for
stylish women, so winter 2015 is expected to be not
only marvelous, but also cozy!

Look for the full pink palette not only in coats and
knitwear, but also in furs! Fendi, Miu Miu, Gucci,
Marni are this season’s daredevils. Courage is the
main fur definition today. It can be fake, multicolor,
two-sided and of most unexpected form! Fur capes,
ponchos, waistcoats, hoods — there are no limits!
Season 2015 has started, and there are plenty of
alternatives ahead! And this great feel is the main
trend!

MORNING
AT TEA ROOM

new urban cuisine

Breakfast is rightfully considered to be the most
important meal of the day. The rule is if to eat a sweet
bun-then in the morning, better before noon. B152/
Tearoom owners took this ageless advice into account
while creating breakfast menus.

You can have eggs cooked your way with toasts made
of various cereal breads, porridge with milk or water,
homemade cottage cheese pancakes, two types of
pancakes — with apples or with flaked almonds
together with maple syrup and surely fresh-baked
croissants and escargot pastry as good as in the best
Paris pastry shops.

For the hungriest ones there are eggs Benedict with
hollandaise sauce served on pancakes with salmon
or bacon, a rich egg and crispy bacon sandwich,
an avocado and poached egg toast and a nostalgic
sandwich with Doktorskaya sausage. As for drinks
to accompany your breakfast, we recommend you
vegetable and fruit smoothies, fresh juices, and of
course tea and coffee that are paid special attention
here. For instance, we suggest replacing a regular
Americano with a pour over coffee, brewed with a
special technique. Breakfasts are served till 2 pm as a
compliment for late sleepers.

MEETING OSCAR

a rendezvous with a great designer
Oscar de la Renta

In 1965 Oscar de la Renta fashion house celebrated
its 50th anniversary. For half a century of work
the famous couturier has dressed up hundreds of
fashionable celebrities with royal family members,
presidents’” wives and stunning Hollywood actresses
among them.

I learnt about Oscar de la Renta’s work at the age of
12. There was a huge broadcast from Paris Fashion
Week about a renowned American designer invited
to create haute couture collections at Balmain fashion
house.

It was not the first work experience in a major
fashion house for Oscar, as at the age of 28 he went to
Madrid where he became an apprentice of Cristobal
Balenciaga and later moved to Paris to work for
Lanvin and Dior. Eventually this very experience
inspired Oscar to open his own fashion house.

He joined Balmain fashion house already being a
renowned and admired couturier. The legendary
runway show at Paris Fashion Week then seen on TV
bedazzled me — that was pure fashion.

Ten years later I contacted Oscar de le Renta fashion
house to work together and to order a collection
for the boutique. At that time they did not have a
retailer in Europe and they took my mother and
me for individual clients willing to buy a collection
for ourselves. As that was the way Oscar worked in
Europe -private meetings with individual clients. The
fashion house was not ready for retailing practices, it

did not have selling prices — we were the first to offer
such partnership. Though nobody could see what we
were aiming- a boutique in Russia?

During this my trip to New York I did not just have
a scheduled interview with a legendary designer, but
it was also a meeting with their big team. We have
been working together for a long time, and some of its
members have become almost family.

Our interview easily turned into a talk, and I did not
want to interrupt my amazing companion. Oscar was
overwhelmingly talking about his voyage to URSS in
far 80s. His reminiscences were predictably about the
Cold War traces, but luckily it was not the greatest
impression from the country. As a professional artist
(he studied art at Academy of Fine Arts in Madrid),
he anticipated coming to Saint-Petersburg (Leningrad
then) to see its treasures.

He got most vivid impressions from visiting our
museums, Tsarskoe Selo, which can be also explained
by the fact that “tzarina” style is one of his favorites,
so visiting Hermitage and other residences of Russian
tsars and “tzarins” was a must. Surely together with a
ballet visit — Oscar is a ballet fan; he knows Russian
ballerinas, especially “the most beautiful ones”, by
names.

Oscar de la Renta is one of the most elegant, handsome
and courteous men both in the world of fashion
and everywhere else. He is a perfect example how
meaningless can date 82 be, — seeinghim full of energy,
charm and talent. Only a man of absolute beauty
with everything beautiful about him (paraphrasing
Chekhov) can create the most romantic dresses.
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BIG CHANGIS

Brendan Mullane and Francesco Pesci
about New History of Brioni

In almost 70 years of history an Italian fashion house
Brioni has become a synonym for genuine men’s style,
Italian classics and absolute luxury. All at once in 2012
the brand executives appointed a guest designer as crea-
tive director. It was Brendan Mullane, the ex-senior
menswear designer at Givenchy with design experi-
ence in Hermes, Burberry and Louis Vuitton. Since
his appointment the usual image of the brand has gone
through significant and somewhat controversial chang-
es. We decided to ask Brendan himself together with
Francesco Pesci, the CEO at Brioni, about the reasons
of such changes and the possible consequences.

—Since Brendan Mullane being creative director, the
style of the brand has changed a lot. Why do you de-
cide to do it?

EP. —Knowing Brendan’s passion towards high-end
materials and handwork along with his technical skills
set, I can say that he perfectly matches Brioni. His col-
lections are supposed to give the brand strong identity,
make it more popular and modern without losing ties
with the timeless elegance that our house has always
been renowned for.

— What would you personally change in Brioni?

B.M. —First of all I want to change the image that pops
up when mentioning Brioni. I would love to bring back
to Brioni the sartorial leadership as it was in 1950s when
the brand was truly innovative and had its particular

point of view. And it is also about their exquisite crafts-

manship for which the brand is highly valued.

— There is a bird print in your FW2014/15 collec-
tion. What does it mean and why did you choose it?
B.M. — Our winter print is a grey crane that stands
for success and longevity in the Japanese culture. It has
become one of the visual elements characterizing Bri-
oni from a kimono artist’s point of view, with whom
we collaborated during the creation of FW2014/15
collection. The collection itself was inspired by diary
notes made by Brioni founders during their first trip
to Japan.

— Does the brand still focus on innovation?

B.M. — We try to invite new craftsmen and artists
while creating every new collection and we do strive
for innovation — starting from using a special hand
shearing to create a Price of Wales pattern on mink or
two-tone weave on tailor’s canvas to make an almost
3D textured pattern to producing an ultra-light para-
chute silk for top wear with high density weave.

NEWAMERICAN
CLASSICS

nterview with Thom Browne

Thom Browne as a new American classics representa-
tive seems to always have been in the world of fash-
ion. His collections and style are ageless, his shows
are always catchier. No surprise that the designer, who
founded his fashion house only in 2001, is a regular
awardee of top fashion schools.

Thom Browne was born in a barrister family and
entering the university, he chose business adminis-
tration. Though after graduation he decided to try
acting and moved to Los Angeles where he and his
friend Johnson Hartig fancied vintage costumes: they
shortened and remade them. It took him little time to
get that acting is not his thing, so the future designer
went back to New York where he became a sales man-
ager in Giorgio Armani showroom, than a design di-
rector at Club Monaco.

A classical grey suit is the base of all designer’s collec-
tions, and up to him it is not necessary to display it in
the show. It is essential to demonstrate that each col-
lection is inspired with something new and is based
on the ideas never used before. Besides, he likes the
show to be entertaining and sometimes provocative.

The theme of Fall 2014 collection was “The Hunted
and the Hunters”: models were divided into two
groups - one group was interpreting animals, wearing
special headgear and masks, another — hunters, us-
ing various disguise elements - leaf motifs, jacquard
knit and embroidery on the costumes. By the way, all
headwear for the show was designed in collaboration

SAUCONY
+BABOCHKA

Babochka company has come together with a legend-
ary American sportswear manufacturer Saucony for a
collaboration.

Babochka x Saucony Jazz O sneakers, based on a best-
seller model, first released in 1981, are made of high-
end suede and nylon to be light and comfy. The sole is
outfitted with an exclusive intangible protector which
gives better grip. Minimalist looking model is decked
in bright blue and covered with stylized portraits of
notable people in history, fashion, cinema and pop
culture like Steve Jobs, Karl Lagerfeld, Daft Punk, Bat-
man, Avatar and many others. Today this is the signa-
ture print of concept store nevsky 152, one of Babo-
chka retailers.

Babochka x Saucony Shadow 6000 have a classical
running model of 1991 as a base. The sole is manufac-
tured with a special Ionic Cushioning System technol-
ogy that provides excellent cushioning ability at heel.
Shadow 6000 sole differs high elasticity and surface
grip. Besides, sneakers’ upper is soft and flexible that
lets the shoes perfectly fit. The model is featured in
classical Babochka color way - dark blue with multi-
colored detailing. These sneakers will appeal to those
who choose complicated whirlwind silhouettes, re-
served color palette and comfort.

In 2013 sneakers became casual multipurpose footgear
due to fashion impact. Nowadays you can wear them
not only with sports apparel and jeans but even with
classical tailored suit. The idea of crafting is to celebrate
the 25th anniversary of the boutiques and the freshly
opened concept store nevsky 152 with a sneaker zone
filled with rare sneaker models of renowned brands.
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Babochka Gallery

Babochka Gallery — camprit kpymnHbIi MyAbTHOpEHAOBBII Oy THK Ha
Hesckom mip., 153. Tasepesi, B KOTOPOII TPeACTABACHBI KOAACKIIUH
PASAMYHBIX MHPOBBIX OPCHAOB MOAHOM OACKABL

Nevsky, 153 / 11°—21% (812) 717-09-20

BABOCHKA

BABOCHKA — ator 6yTux naomaaso okoso 600 kB. M pacrioso-
keH B ucropudeckoM nerrpe [lerep6ypra, B spannn Grand Hotel
Europe na Hesckom nip., 36. DTOT MyABTHOpPEHAOBDII MarasuH, Ha-
PSIAY C YABTPAMOAHBIMH KOAACKIIMSIMHE, TAKKE HMECT BBIACACHHBIN
KOPHEp KAACCHYECKOH OACKABL

Nevsky, 36 / 11%°—21% (812) 324-32-29

bITTHODEHOOBBLE

Momnobpendoswee

bY TTTRII

P§ nevsky 152

Brioni — Brepsbie B Mupe Brioni npeacraBacH saech B HOBOM
yp6anuctnaeckom Konuente. Marasun Brioni — ato 6oaee 300
KBaAPAaTHBIX METPOB U 3 3Ta)ka, HA KOTOPbIX IPEACTABACHBI KOA-

YHHKaABHOE IPOCTPAHCTBO AASL HOBOTO (OpMATA IIOMHHTA
naomaapio 6oaee 2000 KBAaAPATHBIX METPOB, oObeAUHsET

Ha ABYX aTa>kax MOHOOpeHabl Giorgio Armani, Fendi

u Chanel, syasTHGpens BABOCHKA, hi-tech store, aexuun. [ToAHBI acCOPTUMEHT MapKH M yCAyTa Made-to-Measure
(mommBa Ha 3aka3).

KHIDKHYIO TaA€PEIO U art space. COHCCPt store nevsky 152 —

abCOAIOTHBLI must-visit B ucropudeckoM nentpe Ierepbypra. Nevsky, 153 / 11%°—21%/ (812) 717-85-42
Nevsky, 152 / 11°—21% (812) 717-37-77

VALENTINO

Valentino — B Cankr-ITetep6ypre atoT 6pena npeacras-
aen B Babochka Gallery, B popmare shop-in-shop. Obuane
B HHTepbepe OyTHKa 3¢pKaa, GACCTAIIEIO METAAAR, CTEKAR
MMIIPOBU3HPOBAHHBIX BUTPHH MOAIEPKHBACT POACTBO
Bewert ot Valentino ¢ MEpOM AParoLieHHBIX YKpalICHHUIA.

Nevsky, 153 / 11%—21% / (812) 717-09-20

BABOCHKA

B 6yTuxe 60AbII0I BEIGOP KEHCKUX U MYXKCKHX KOA-

ACKLIHI OAEXKABL, 00yBH H aKceccyapoB OPEHAOB, cpeAU
xotoprix: Alice & Olivia, Diana von Furstenberg, Marc
by Marc Jacobs, Moncler, Phillip Lim u maorue apyrue.

Nevsky, 115 / 11%°—21% (812) 271-75-36

LANVIN

P ARTIS

I[pocrpancrso shop-in-shop Lanvin, pacroaararomeecs
Ha 2-M aTaxke MyAbTHOpenaoBoro Babochka Gallery,
MOAHOCTHIO IOCBSIIEHO PPAHIIY3CKOMY OpeHAY:

3A€Ch MOYXXHO HAHTH QHPMEHHBIE CKYABIITYPHbIE IAATHA,
06YBb C 3epKAABHBIMH ACTAAAMH, AKCECCYaphl H OAAPKH,
yKpantenHsie pucyrkamu Aabbepa Janbasa.

Nevsky, 153 / 11°—21% / (812) 717-09-20

Loro Piana — uraabsuckuii 6ytuk B popmare shop-in-shop.
OaeKAa AASE CIIOPTA M OTABIXA U3 HECKOMIIPOMUCCHO AyYILECH
B MHP€ MEPUHOCOBOH, KaIIEMUPOBOM U BUKYHbEH IPSIKU
IIPEACTABACHA 3ACCh HA ABYX 9Ta)KAX CTAPHHHOTO 3AQAHHS

C GOABIIMMH OKHAMH-2PKAMHU.

Nevsky, 153 / 11°—21% / (812) 717-09-94




EMPORIOREARMANI S

Emporio Armani — MOHOOPEHAOBBLI Oy THK MOAHO
Muposoii Mapku Emporio Armani. [Taomaas marasu-
Ha — oKkoA0 450 kB. M. HoBeiimue xoareKIIuu opex-
AbL, 00YBH, akceccyapos oT Armani Group.

Bolshoy pr. P.S., 34/36
(812) 233-41-33

FENDI

Iepsbrit Mono6penaosbiit 6yrux Fendi B Cankr-TTerep6ypre,
naomaabio 6oaee 175 kB M, pacriosoxen Ha Hescxom mpocmex-
Te, 152, B HCTOPUYECKON YaCTH FOPOAA, MACAABHOM AAS LIIO-
IMHIa KAACCA IPEMHUYM. 3A€Ch B IIOAHOM OGbeME IIPEACTABACHBI

GIORGIO ARMANI mocaeanue koasekiuu Fendi: oaexxaa, mexa, KYABTOBBIE CYMKH,

006yBb 1 aKceccyapsL.
Hosblit MOHOOPEHAOBBLI GyTHK B IPOCTpaH-

ctBe nevsky 152 concept store. Nevsky, 152 /11°—21%/(812) 717-38-82

Ha nepBom araxxe Giorgio Armani pacro-
AO>KCHBI HOBBIE aPOMATHI OPEHAA M JKCHCKAs
KOAACKIIHST OACKADI M AKCECCYapOB.

A_RJ\/LAM Bropoit atax co3aan aast myxaus. CyMku,
JE A N S OYKHU, o6be U KOAACKIIMS OACKABI BBICTABAEC-

HBI B OYCHDb CTPOTOM MHTEPBEPE, TAC MY>KIHH

HIYTO He GyACT OTBACKATD OT BhIGOpA.
ITepsoiit B Cankr-ITerep6ypre marasun Armani Jeans. Nevsky, 152 / 119021
Toprosast maomasb HOBOrO MarasuHa cocrasasiet 6oaee 120 Y
KB. M. M IIOAE€AE€HA IIOPOBHY HAa MY>KCKOM M )XEHCKHUI OTAEABI, (8 1 2) 717-99-77
PACIIOAOKUBILIHECS 110 ACBYIO U IIPaBYIO CTOPOHY OyTHKA.

Awroscxuii ip., 30 A (TL] «Tanepes») / (812) 644-99-11

Ermenegildo Zegna

Ermenegildo Zegna — epnncTBeHHBI NeTepOyprekuii 6yTuk
BCEMHPHO U3BECTHOTO Myxckoro 6peraa Ermenegildo Zegna.
B 6yTHKe IpeACTaBACHBI Pa3AHMHbBIE KOAACKIIMHI 3TOH MapKH —
OT KAACCHYECKOH CTPOTOCTH AO CIIOPTUBHOI HeOPMaABHOCTH.

Nevsky, 153 / 11%°—21%/ (812) 717-83-91

COLLEZIONI

Armani Collezioni — MoHOGpeHAOBBIIH
OYTHK, paCIIOAOKCHHBIH B camoM LieHTpe [ leTepbypra, B
raaepee 6yruxos Grand Palace Ha 1 araxe.

Nevsky, 44 / 11%°—21%
(812) 407-80-10

Flower shop

Nevsky, 152 / 11°—21%
(812) 717-37-77
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144

120% Lino
3.1 Phillip Lim
711

Alexander McQueen
Alexander Terekhov
Alexander Wang
Alice & Olivia
Armani Collezioni

Armani Jeans
Azzedine Alaia

Balmain

Band of Outsiders
Barrie

Blumarine

Byte by Giuliana Teso

Carlo Tivioli
Carolina Herrera
Cedric Charlier
Celine

Chapurin
Charlotte Olympia
Chloe

Christopher Kane
Current/Elliott

Diane von Furstenberg
Drome

EA7

Ek Thongprasert
Elie Saab

Elizabeth and James
Emporio Armani
Equipment

Fendi
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XEHCKWUE
BPEHADbI

Giambattista Valli
Giorgio Armani
Giuliana Teso
Givenchy

Gucci
Herve Leger
Isabel Marrant

J Brand

J. Mendel
Jay Ahr
Jimmy Choo

Lanvin

Laurence Dacade
Leonard

Loro Piana

LUBLU Kira Plastinina
Luisa Beccaria

M2Malletier
Maison Michel Paris
Marni

Michael Kors

Miu Miu

Moncler

Moncler Gamme Rouge
Moncler Grenoble

Natasha Zinko
New Balance
Nike

Nina Ricci
Ne21

Olympia Le-Tan
Oscar de la Renta

Raoul

Reed Krakoff
Rochas

Roland Mouret
Rosantica

Saint-Laurent
Simonetta Ravizza
Stella McCartney
Stuart Weitzman

T by Alexander Wang
Tak.Ori

The Row

Theory

Thom Browne
Thomas Wylde

Tod’s

Tory Burch

Valentino
Vilshenko

Vionnet

Windsor

Yves Salomon
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