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Berluti

Paris

Bottier depuis 1895

DISCOVER MORE ON BERLUTI.COM



Cosepwams nokynku 6 BABOCIHKA cmanosumecs ewe npoue
C VCJAY2oU unousudyaiblHo2o wonuned

SR

B yoobHoe B yoobHom [lepCcoHanbHbIN ["TOMOLLIE

L5 Bac Bpems 01151 BaC MecTe KOHCYBTaHT B BbIOOPE MOAAPKOB
OpraHunsaumst nHovBmay- [prmepka NoAXoasLLAX [omoLLb NepcoHasibHOro CoBeTbl Mo BbIGOPY

aJIbHOro LWonnHra Beller B OAHOM MarasvHe CTV NOAapPKOB K ﬂHJEJOM\/

B yOOOHOE ONs KveHTa AN HOM YOOBHOM MecTe ero COObITO.
BpEMSI, (oom, odne).

Kak Bocnonb3oBaTtbCsl yCyroii

[na Toro, 4106 caTbCs Ha YCyry MHAVBMAYAIbHOMO LLOMMHIA, Bbl MOXKETE NO3BOHWTL MO TenedoHy 8 800 250-77-35,
Tb 3a8BKY B JSIIOO0NM e www.babochka.ru/privateshopping

BABOCHKA

COAOEPXAHWE

fall/winter 2016/17

62...

stadium to podium
CO CMOPTUBHBIX MOLWAL0K HA MOAMYM

Berluti
BexoBbBie
TpaguUUUU B HOBOM
MPOUYTEHUU

42

CoBpemeHHasd
Knaccuka

68 To go list

KynbrypHbie cobbiTus fall/winter 2016/17

B Mupe u I[letepbypre

pioksak Fendi
Hesckuir, 36

fall/winter 2016/17 BABOCHKA MAGAZINE
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1. KEY Pieces .. KEY Pieces

GIORGIO ARMANI

X BUGATTI
PIOK3AK

Hesckuil, 152

LOEWE
OYTBEOJIKA N3 XJTOMKA

Hesckuil, 152

BABOCHKA MAGAZINE fall/winter 2016/17 BABOCHKA MAGAZINE



STREET STYLE

#Ermenegildo Zegna

PRV

IWHAX U MAT _

Hnerka — OIVH 13 CaMBbIX CTaPbIX Y30POB, KOI‘,E[a-J'II/I6O

MCIIOJIb30BABIIUXCA B IIPOU3BOJICTBE TEKCTUIA. VI3BecT-
HO, YTO OJTHA M3 MYMU I, HalileHHBIX BO BPEMS apXeoJIo-
TMYEeCKUX PacKoIok B Erumnte, 6bli1a offeTa B KiieuaThIi
caBaH. B cOBpeMeHHOI UCTOPUY MOJIBI, KJIETKA 3aBO-
eBaJia IoIyJIAPHOCTD B 60-x romax XX Beka 6arogaps

AIIOHCKUM, a 3aT€M YiKe 1 eBpOHeﬁCHHM MacTepaM.

#Dsquared 2

CeromHs 9TOT PacIpOCTPAHEHHBIN Y30P UCIIOIb3YIOT
nuzaiinepsl Alexander McQueen, Prada, Brioni, Fendi,

Valentino v MHOTHUX PYTUX IOMOB.
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#Dior Homme

#Valentino
#Valentino

BABOCHKA MAGAZINE

fall/winter 2016/17
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STREET STYLE

-

TAUM-AYT

Ha BostHe BceoO61[ero moMeIraTeabCcTBa Ha 37[0-
poBOM 00pa3oM KU3HU, KOTAa GUTHeC-TPEKEDP
IepexoqUT U3 KaTeropuu “rajyKeThl” B KaTero-
puio “Onuskaiiiiye poACTBEHHUKN”, CIOPTUBHBIH
CTUJIb IIPOYHO yAEPKUBAET CBOU IIO3UIIAY Ha
MUPOBBIX MOJUYyMax. B Mofie ciopTuBHBIE GPIOKU
cJlamMItacaMu, OJIMMIIMMKY Ha MOJHUAX U HEIIPO-
MOKaeMble BETPOBKU C MaHKeTaMU Ha pe3UHKe.
ATpuGyTHI CHOPTUBHOTO CTUJIA JIETKO COYETATh

C 9JleMeHTaMU KJIACCUKU U OfieK A0l smart casual,
OyIb TO OpPIOKU CBOOOTHOTO KPOS MU MUJMKAK

W3 CTpeiiueBOi TKAHU.

#Dior Homme

#Thom Browne

#Gucci

#Thom Browne

#Neil Barrett
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WIATO-KPbITO _

JluzatiHepsl ycTaau OT IPUHTOB U pelnuiu B cesone F/W 2016/17
MoTHU GoJiee CIIOKHBIM IIyTEM, IPUMEHUB BMECTO ITeYaTH MeXa-
HUYECKYIO WU PYYHYIO BBIIIUBKY. Kak eKOPaTUBHBIM 9J1eMEHT
B OJI€K/Ie MJIM NHTEPbhEepPE, BHINIMBKA BCETIa CUMTATIACE 0JIaTOPOI-
HBIM U IOPOTUM YKpalieHueM. J[0CTaTOuHO BCIIOMHUTh MHOTO-
YUCIIEHHbIE TKAHBIE KOBPBI U TOOEJIEHBI BO IBOPIaX U BUTHEBA-
THIE Y30PBI, CO3IaHHbIE BDYUHYIO Ha [JIAThAX KOPOJIEBCKUX 0C06.
Ceroj{Hs BBIIINBKY MOKHO BCTPETUTD B MYKCKUX KOJIEKI[AAX

Saint Laurent, Gucci, Valentino, Dsquared?2.
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#Gucci

fall/winter 2016/17

#Saint Laurent
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#Saint Laurent

0

#Dsquared 2

BABOCHKA MAGAZINE
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#Raf Simons

#Dsquared 2

#Paul & Shark

#Valentino

B NYX U NPAX _

B HOBOM ce30He TpeH/] HAa 00'beMHBIE ITYXOBUKHY, Ty THIE
MajJbTO U KYPTKU IIepeKOUYEeBal U3 HEHCKUX KOJITIEK-
U# B MyKCcKUe. Huduero ymuBUTETBHOTO, TOCKOJIBKY
MpefCTaBUTh cebe Goiee yOOHBIH, TPaKTUYHBII

¥ TETUIBIN BADUAHT BEPXHEN OJI€K B IJIA O3 THER
OCEHU WJIM 3UMBI JeCTBUTEBbHO clIokHO. Kpome
TOTO, B OTJIMYYE OT AJIBTO U AyOJI€HKY, TyXOBUK
MOJKHO COUETaTh C JII000H O/IeKTOM: CIIOPTUBHOMH,
MOBCEAHEBHON U JlaKe C KIIaCCUYECKUM KOCTIOMOM.

B Bompocax 11BeTa [u3aiiHephl OTIAIOT IPEAIIOYTEHIE

OTTEHKaM TEMHBIM U XOJIOJHBIM.

#Moncler

#Giorgio Armani

#Mandelli

#Dior Homme

#Lanvin

POMAHOBCKUMW
NMONYWYBOK

Mex Bo3Bpaiaercsa. B HoBoM ce30He u3aiiHePhI

#New Balance

IpeajaraloT My;KYMHaM B KauecTBe CaMOTO0 TEeIJIOTO
npeaMera rapaepoba ay6ieHKy, KyPTKY C TTOKIa -

KOt u3 CTPpUKEHOI'0 MeXa, MEXOBbI€ I'OJIOBHBIE y60pr

#Berluti

u fake uryosl. Mojfietbepbl OTAAIOT IPEIIOYTEHE

OBYMHE U KPOJINRY. HECMOTPH HaJIETKOCThb, TaKHe

U3[leIUA OTIANIAIOTCA, B IEPBYIO OUepelb, CBOEH

#Brioni

IMIPAaKTUYHOCTBIO — HUYTO TaK HE cOrpeeT SMMOﬁ,

KaK HaTypaJnbHbIN Mex. Jlatidxak.

#Seraphin

#Dior Homme

#Dsquared 2
#Palm Angels
i

fall/winter 2016/17 BABOCHKA MAGAZINE
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#Saint Laurent

#Dior Homme

=Ty

BABOCHKA MAGAZINE

#Thom Browne

#Thom Browne

BACK
TO SCHOOL _

BeiicbonpHasa KypTKa — 9TO He TIPOCTO MOJTHBII

aTpubyT, 9TO YaCTh AMEPUKAHCKOMH CTYNEeHUECKOMN

KYJIBTYPBI, BOSHUKIIIE!H B TIEPBOI MoIoBUHE XX

Beka. B1930-x rapmepob crynentoB l'apBapsa,

YBJIEKAaBHINXCA CIIOPTOM, HOIIOJHUIINA dJI/IpMeHHbI—

MU YHUBEPCUTETCKUMU KYPTKAMU C BODOTHUKOM-

PEe3VHKOU, Ha KHOTIKAX U ¢ 6yKBOI miu riudpoit

Ha rpynu. Hanudue Takoii KypTKY cTaslo TOKa3a-

TeJIEM CTYOE€HYECKOTI'O cTaTyca, a IOTOMY Ka?KILLIﬁ

cTpeMuiicA 3anoxy4dutsh ee. Co BpemeHeM dhacoH

TaKoM KYPTKM B3JI1M Ha BOOPYHEHNE U MO ECJILEPEI.

#Berluti
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#Ermenegildo Zegna

HA AHE
OKEAHA

Bo Bpema Hb0-HI0pKCcKO#l Hees MOTBI MBI
3a[yMaJliCh, a TOHAOHCKHUE 110y ITOATBEPIU-
JIV HalllX IOTaIKU — GapXaTHasAg PEBOJIOIUA
CBEPIINTCA OYAYIIEN OCEHBIO U C PA3MaXOM.
TopeCTBeHHBIN MaTepUaJl, TOCTOAHHBII
CITYTHUK MOHApXOB 1 T€aTPaJiOB, BOUIET

He TOJIBKO B HaIll TapaJHbIN 00UXO0/1, HO U

B ITOBCeTHEBHBIN. [[M3aiiHEPHI KOJJIEKTUBHO

TOJIOCYIOT 32 U ICIIOJIB3YIOT OapXaT B CAMBIX
pPa3HbBIX aHCAMOJIAX, 9KCIIEPUMEHTUPYIOT

C IEKOPOM U APATTMPOBKAMU.

\ 4

#Ermenegildo Zegna

#Thom Browne

#Ermenegildo Zegna

#Barrett

fall/winter 2016/17

#Paul & Shark

#Berluti

#Brioni

#Ermenegildo Zegna

#Dsquared 2

#Berluti

BABOCHKA MAGAZINE

#Giorgio Armani

STREET STYLE
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Kocmiom, Habop eancmyk u naamox
Ermenegildo Zegna, py6awxa Ilanvmo, dxcemnep u 6pioku Brioni,

Brioni Hescruil, 153. pybawra Ermenegildo Zegna Hesckuil, 153.
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CmoxruHe, pybawka u 6abouru
Ermenegildo Zegna Hesckuil, 153.

Kocmiom u pybawka Ermenegildo Zegna,
2ancmyxk Brioni Heackuil, 153.




ITono Berluti, nudcax Brioni,
Ermenegildo Zegna, myg.u Barrett Hesckuil, 153.

BCE BELLM Bbl MOXETE MPUOBPECTU ONLINE HA BABOCHKA.RU
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VALENTINO
KYPTKA

Hescruil, 152

BABOCHKA MAGAZINE

3. KEY Pieces

2. KEY Pieces

fall/winter 2016/17

BERLUTI
TY®NIN N3 KOXN

Hescxkuil, 153

BABOCHKA MAGAZINE
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NEW BRAND

1. Versace

Versace — oiviH U3 caMbIX APKUX U CITOP-
HBIX OpeHI0B coBpeMeHHOCcTU. Horma
[xaHHu Bepcaue, ocHOBaTeIb MOJHOTO
JloMa, 6paJt B KaueCcTBe JIOTOTUIIA TOJIOBY
Mepysbl PoHpaanuHy, oH I1aHUpPOBA,
YTO €T0 KOMITaHUA OyIeT efiCTBOBATh Ha
JII0flel TaK sKe, KaK U MUQOJTOTUYECKU I
TepPCOHaK — MMapajnu30BaTh U TUITHOTU3 Y-
poBaThb. VI 1efiCTBUTEIBHO BCE, UTO IIPO-
UCXOIUT BOKPYT MO HOTO foMa Versace,
BCeraa IoJib3yeTcsA MPUCTAIbHBIM BHUMA-

HUEM IIyOIUKN.

38

BABOCHKA MAGAZINE

HOBbBIE BPEH/DbI

B BABOCHKA

Konnekunn 6penpa
TPAAULNOHHO OTANYAET
cMmenbiii Au3aiH, 6poc-
KUe NPUHTBI, spkue
uBeTa, HeobbluHbIE MaTe-

puvanel U OTKPOBEHHbIE

peKnamHbie KAMNAHUK.

Mopusiit fom Versace 6b11 ocHOBaH B 1978

rofy. Axanum Bepcave OBLT OJHUM U3 TeX
HEMHOTUX He3aBUCUMBIX IU3aTHEPOB,
KTO CTPEMUTCA KOHTPOJIUPOBATH BCE TBOP-
yecKue 1 6M3HeC-IPOoI[eCcChl — OT CO3/(a-
HUA KOJUIEKITU U 1o ucTpubynuu. Ilocie
TPaTUYeCKUX COOBITUH, TPOUBOIIEAIITUX

B 1997 rony, KpeaTUBHBIM JUPEKTOPOM
noMma craiia [loHarenna Bepcaue, cectpa

JaHHU.

C 2006 roa MOIHBIN JOM CO3/Ia€ET
akceccyapsl g Lamborghini, a c 2013
IIBET AEJOBYI0 OEHKAY A PyTOOTBHON
komauasl Real Madrid. Konnexknuu 6penma
TPagUIIMOHHO OTIANYAET CMEJIbIN qU3aliH,
OpoCKUe IPUHTHL, APKHUeE I[BeTa, HeOObId-
HBIEe MaTEPUAJBl K OTKPOBEHHBIE PEKIIAM-

HbI€ KaMIIaHWHU.

Babochka Gallery, Hescrut, 153

NEW BRAND

McTopus komnaHum
HO4YMHaeTcs ropasfgo
paHbwe — B 1846 ropy,
Koraa rpynna pemec-
NEeHHUKOB OTKpbINa

B ueHTpe Mappuaa
CTYAUIO MEXOBBIX

N KOXCAHbIX I/I3AeJ1VIﬁ.

AST PRESENT FuTuR €

fall/winter 2016/17

2. Loe

Wcnanckuit Mogub oM Loewe OB
OCHOBAaH HeMeI[KUM IIpeilpUHUMAaTeJIeM DH-
puke JleBe Poc6eprom rmouTu 125 seT Hazaf,
OJlHAKO UCTOPUSA KOMIIAaHUM HauMHaeTCA
ropasjo passliie — B 1846 rogy, korga rpyIia
peMeclIeHHUKOB OTKpBLIa B LieHTpe Manpuna

CTYOUIO MEXOBBIX U KOMaHBIX I/IBI[eJII/II‘/’I.

Pocbepr npucoefMHMIICA K HUM JINIIH

B 1872 ropy, Ho 6J1aromaps ero crapaHuAM
yske uepe3 20 JIeT 0 KOMIIaHU Y 3HAJIU JaJleKO
3a IpejieslaMy UCTIaHCKOM cToauibl. [Ipexae
BCETO, CTYIUA MMPOCIAaBUIIACE Oraromaps
U3JeJIUAM U3 0UeHb JOPOTUX U PeIKUX BUI0OB
KOKY HEMPEB30MIeHHOTO KauecTBa. B 1905
Loewe obuIINaIbHO Ha3HAUUIIY ONHUM U3
MMOCTABIIMKOB UCIIAaHCKOTO KOPOJIEBCKOTO

JBOpA.

B1970-x, noMmuMo 6JrecTaIell KOJJIEKIIUNA
aKceccyapoB U3 KOMKU, MOJTHBIN JOM IIPU-
CTYTIWJI K CO3JaHUI0 MYKCKOM U JKEHCKOM
OJIEMKIbI B COTPYTHUYECTBE C TAKUMU KYJIbTO-
BBIMU fu3aliHepamu, kak Kapn Jlarepdensa,
Ixopaxo Apmanu, Jlaypa Buapxorru

u dpyeumu.

CeromHa MOJTHBIM ToM Loewe T1OJ] yIIpaBJe-
HUEM MOJIOAOTO KPeaTUBHOTO JUPEKTOPA

IxoHaraHa AHpgepceHa CO3/1aeT yIbTPaco-
BpeMeHHBIE KOJUIEKI[M Y OJ[€K/IBI 1 aKceccya-
POB, OT/IaBasA JaHb YBAKEHUA OTIBITY IIPEIbI-
MYITUAX TTOKOJEHUH, CTOABIINX

y PyJIA UCHIAHCKOTO OpeH/Ia.

concept store nevsky152, Hesckuti, 153

BABOCHKA MAGAZINE

NEW BRAND
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NEW BRAND
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3. Dsquared?2

NocnosHo Dsquared2 —

ato «D» (nepeas 6ykea umeH),

NMOMHOXEeHHasa Ha ABd.

Banuzuensr 3 TopouTo Ouu n Oen Keiite- IIPUTJIACUJIO KetiTeHoB PYKOBOOUTH Kpea-

Hbl TIPOEJIaIU JJOBOJBbHO JOJITUN ITYTh K TABHBIM HAIIpaBJICHUEM.
MeKIyHapoaHOU ciiaBe. [Ipeke yem 3amy-
Y y Onuaxko B 1991 rosy, cobpaB Bce CBOU HAKO-

ctuTh Dsquared?2, 6paThs yCIesu CO3/1aTh .
IJIEHWA, B TOMCKaX JIy4Iel 1o, 6paTba
nBa OpeHjia, He TIOJIYYUBIINX B pE3yJIbTaTe
epeexanau B MuiaH, Tje yCTPOUINCH
HMIMPOKOUM U3BECTHOCTHU, ¥ BBITTYCTUTH He . .
nusatinepamu B Versace, a 3atem B Diesel.
OJTHY KOJIJIEKI[1I0, paboTas qu3aiinepamu
Ora paboTa BIIOCIEACTBUU CKa3aJiach

B IPYTUX MOJOHBIX JOMax. o o
Ha JaJIbHEUIIIEeM TBOPYECTBe KeitTeHnos:

A Hauanoch Bce co MKoJbI Parsons B Hpio- OTCIOJIa CTPACTh K IEeHUMY, ADKUM IPUHTaM

Wopke, rae vH u JleH 103HAaKOMUIUCH 1 cBOGOTHOMY KpOIO.

C OIHUM U3 IIpeJiCTaBUTENe KaHaJ[CKOTO .
p Haxoser B 1994 rony ¢ mogauu Diesel

6penma Ports 1961. Ilof BrieuaTieHreM
6paTha MpeCcTaBUIN CBOIO ITEPBYIO KOJI-

OT IIEPBOM KOJUIEKITUY }KEHCKOM O€KIbI .
JIEKITAI0 MYMKCKOU OJI€K/IBI 10T GPeHI0M
DEanDAN, BeInyIieHHOM OpaTbaMU

v b Dsquared?2. locnosuo Dsquared2 — aTo

B 1988 rony, pyKOBOACTBO flOMa
«D» (nepBas GyKBa MMEH) IIOMHOKEHHAas
Ha aBa. Cpeau MOKJIOHHUKOB MOJTHOTO

noma xacrun Tumbepneiik, Jlenun

Kpaeuty, Hukonac Keinpx u mHozue dpyeue.

BABOCHKA, Hesckuti, 36

BABOCHKA MAGAZINE

4. Paul & Shark

CoBpemenHas ucropusa mapku Paul & Shark —
9TO UCTOPUA O TOM, KaK YeJIOBEK, He MMer0-
M HUKAKOTO OTHOUIEHUA K MOJI€ VJIH [TOP-
THOBCKOMY JIEJIY, MOKET CO3/[aTh YCIEITHBII

OM3Hec B 9TOM 00J1aCTH.

XuMmuK 1o o6pasoBanuio, hkax Jliogosuk
Ovnun B 1957 roay ipro6pes NpuIeAIyo

B YIIaJI0OK TPUKOTaKHYI0 habpukry Daco, ocHO-
BaHHYIO elife B 1921-M. B TeueHre HECKOTBKUX
JIeT, IPY aKTUBHOU MOjIiepKKe cbiHa [Taoto,
MIPOABJIABIIEr0 0COOEHHBIN MHTEPEC K eIy
0TIa, EMYy YAAJI0Ch BEPHYTh IPOU3BOJICTBO

K JKU3HU.

ITocKkoabKY ceMeliHBIM yBIIeueHueM JluHu
OBLIT AXTUHT, BJIAEJIBI[bI PEIIIN COCPETOTO-
YUTHCA Ha IPOU3BOJICTBE OJIEKAbI U aKCeccy-
apoB JIJIA BOJHBIX IyTelIeCTBUI. B KauecTBe
Ha3BaHUA UCIIOAb30BAIN UMA TaPYCHUKA
XVIII Beka, BcTpeueHHOTO [Taoso B ogHOM

13 MaCTE€PCKUX BO BpeMA IIyTeIIEeCTBUA.

Komnanusa ouenn CEPbE3HO IIOAXOAUT

K BbI60py MaTepuaJoB OJid OO CHKIbI.

fall/winter 2016/17

BusutHas kaprouka 6peHpa—

NEW BRAND

KYPTKWU U3 TEXHONOIMYHbBIX
TKaHeW, He NnponyckaLwue
BeTep, BoAy U ynbtpaduoner.
CornacHo pacnpocTpaHeH-
HOW LWYTKeE, Y OAeXAbl
Paul & Shark ronsko
OAWH HepoOCTATOK —

OHO He CHawWwuBaeTcs.

BABOCHKA, Hesckuti, 36

BABOCHKA MAGAZINE
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Perncrpauyus Ha peuc

Kocriom n py6awika Brioni, nansto Ermenegildo Zegna,
nepuarku Seraphin, Ty¢nu Berluti Hescruil, 153.

BABOCHKA MAGAZINE

fall/winter 2016/17

[opon poxpen

Manbto Mandelli, koctiom n 6otnnkm Ermenegildo Zegna,
py6auka u rancryk Brioni, pemenb Barrett,
noptmone Berluti Hescruil, 153.

BABOCHKA MAGAZINE

43



IlOroHn MeHs, ecnu CMOXelLlb

Kyptka Castangia, py6aiwka Brioni, 6ptokun Ermenegildo Zegna,
Tydnu n noptmone Berluti Hesckutl, 152.

BABOCHKA MAGAZINE

fall/winter 2016/17

AKTUBHBIN OTAbIX

Kyptka Seraphin, 6aano Ermenegildo Zegna, 6pioku Berluti,
kpoccoekm Brioni, wanka Mandelli Hescrui, 153.

BABOCHKA MAGAZINE
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[lpoxnagHbIin Beuep

KypTka n kpoccoekm Valentino, axemnep Giorgio Armani,
byr6onka Loewe, 6pioku Lanvin Hesckuil, 152.

BABOCHKA MAGAZINE

fall/winter 2016/17

Kyptka-6om6ep u kpoccosku Saint Laurent,
$yr6onka Loewe, mxutesl Dior Homme Hesckutl, 152.

BCE BELLW Bbl MOXXETE MPUOBPECTU ONLINE HA BABOCHKA.RU

BABOCHKA MAGAZINE
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@omoepag: Anekcein lpuropees
Cmuaucm: Dawa Mocenkosa
Grooming: Kcenns pmak

Modenv: Anekcanap
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amo H'ee;__c_k_u&, 36; rypnu ThomBrowne Hescrutl, 152.
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ERMENEGILDO ZEGNA
KYPTKA N3 LLEPCTW

Hesckuil, 153
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GUCCI
KPOCCOBKM

Hesckuil, 36
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CNEUMNANBbHAA CTATbA

B Hauane ceHTabps

MECTO KPEATUBHOTO
avpekTopa 6peHpa

c 6onee yem BekoBoW
UcTopmen 3aHan

Xanpep AkepMaHH.

BABOCHKA MAGAZINE

Mopubiit qom Berluti 6611 ocHOBaH B 1895
ropy u 60Jiee cTa JIeT 3aHUMAJICA IIPO-
WU3BOJ[CTBOM MCKIIOUUTEIBHO MYKCKON
00yBU, UCIIOJIb3YyS pefKUe U HanboJiee
LleHHBIe BUJBI KokU. Ero n3nenus Bcerpa
OTIINYAJIY CAEPKAHHBIA CTUIIb U Hellpe-
B30MIeHHOE KauecTBO. [[okIToHHUKaMU
MapKH B pa3Hble TOJbl OBLIY ITHCATED
Mapcens Mpycr, akTep AneH [enoH,
My3bIKaHTHI [iun MapTtun 1 ®pank
CuHaTpa, XynoxHUK dHan Yopxon

u pexuccep Poman Monancku.

Tem BpeMeHeM MIPeCTOANMH IO 00elaeT

CTaThb OAHUM U3 CaMbIX YCIIEIIIHBIX B COBpe-

MeHHOI UCTOPUU MOJHOTO ioMa Berluti.
B Hauase ceHTAGPA MeCTO KPEaTUBHOTO
nupeKTopa OpeHya c 6oyiee 4eM BEKOBOIT
ncropurei 3auan Xanaep AKkepMaHH.

B cBoe BpeMms aTOr0 hpaHIy3CKOTO qU3aii-
Hepa MOJIHbIE KPUTUKU HapPEKJIU «BTOPHIM
Cen-JIopanom», u naxe Kaps Jlarepdensn
B KyJIyapax 0OMOJIBHUJICSA, YTO XOTEJ OBI

OHAMKIBI YBUAETH ero Bo ritaBe Chanel.

BERLUTI:

BEKOBbIE TPALVLIVIV B HOBOM MPOYTEHVIA

Permenue o Ha3HaUYeHU U, TPUHATOE
3HaMeHUTHIM KoHIlepHOM LVMH, Biaye-
oM Berluti ¢ 1993 roza, HeOKULAHHO
POBHO HACTOJILKO, HACKOJIBKO U ITparma-
TUYHO. Bce-Taku mociieHYE AT JIET
KoJuTeKIu Y 1S Berluti co3gaBait OMBIT-
HBIM MY}KCKOU Mozerbep AneccaHgpo
Capropu, B heBpaje MOKUHYBIIUI CBOI
IIOCT, YTOOBI BO3TIIABUTH KpeaTUBHOE Ha-
npaBieHue B Ermenegildo Zegna Group.
B otiinune ot Capropu, Xaiigep Akep-

MaHH o6J1a,uaeT COBCEM MHBIM OIIBITOM.

/

fall/winter 2016/17

C 2001 royra qu3aiiHep BBIITYCKAET IO/
CcOOCTBEHHBIM OpPEHIOM JUHUIO HKEHCKOU
onmexmpl. Hago mpusHaTs, fetaer

OH 9TO BEChMa YCITEIIHO: B YUCJIE ETO
TIOKJIOHHUI], HannpuMep, Tunbaa CyuHtoH
n Menenona Kpys. CBolo nepByIo KoJ-
JIEKITUIO IJIA MYKYUH MOJIeNIbep Mpem-
craBui Ha Pitti Uomo Bcero 1iecTs JieT
Ha3aJ, a CO3IaHNeM MYKCKOU O/1e Ibl
Ha PeryJaApHOI ocCHOBe 3aHsICA B 2014,
cpasy ke OKa3aBIIHCh B IIEHTPE BHU-
MaHUA INIaBHBIX 3aKOHOaTe e MOJHI,

cpenu kKoTopbix caMm Kanbe Yacr.

K cioBy, co3manme MyKCKOM OJT€HK B —
neio muia Berluti oTHOCUTENBHO HOBOE:
repBasd KOJUIeKL A yBuaeaa ceeT B 2013
rony. Bupouewm, Korjia 3a Jiesio 6epyrcsa
TaKue MacTepa — cHayasa AneccaHapo
Capropu, a Trenieps Xaipep AkepMaHH —
He BO3HUKAeT HUKAKNX COMHEHU A

B TPOMKOM YCIIEXE.

Babochka Gallery, Hesckuil, 153
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ITpo1wio To BpeMs, KOTa KPOCCOBKU
BOCIIPMHUMAINCH UCKIIOUNTENBHO KaK
croptuBHaA 00yBb. Celiuac OHU ABIAIOTCA
HEOTHEMIIEMOH YaCThI0 MUPA MOJIBI 1 BCE
yaliie MOABJIAIOTCA Ha OUYMax. ITO 00YBb,
KOTOPYIO MOKHO COUETATh KaK CO CIIOPTUB-
HBIMU OPIOKAMMU U JKUHCAMU, TaK U C KJIac-
cUYecKuM KocTioMoM. KpoccoBky MoryT
BBITOJTHO JIOTIOJIHUTH JIF0O0I 00pas, niiu

JKe CTaTh €Tro I'TaBHBIM aKII€HTOM.

B HOBOM ce30He Ha BBIGOD IIpEICTABIEHO
MHOKECTBO BAPMAHTOB OT y3Ke BOIIENIITUX
B IIOBCEJITHEBHYIO }KU3Hb KYJIBTOBBIX PETPO-
paHHEpPOB, TEHHUCHOU 1 6aCKeTOOIHHON
KJIACCUKU JI0 TEXHOJIOTUYHBIX CHUKEDPOB,
KOTOpBIE ITPUIYTCS 10 BKYCY JIIOOUTETAM
AKTUBHOTO OT/[bIXA, eI X MIPOTYJIOK U ITy-

TeIIeCTBUMA.

Bemy1iiuie Tpou3BOAUTENN CIIOPTUBHOM
00yBY BHOBB OYIyT YAUBIATH HAC MOJHBIMU

KOJITabopaiuAMu U COBMECTHOM paboToi

€O 3BE3/IaMu, CIIOPTCMEHaMU, TU3aliHEPaMU.

Adidas mpofioKaeT COTPYAHUYECTBO

BABOCHKA MAGAZINE

FROM

STADIUM
TO
PODIUM

UBAH JIYVJIKUH

| —

Valentino

Kpoccoeku — 3to obysb,
KOTOPYIO MOXHO COYETATb
KOK €O CMOPTUBHBIMU
6ploKkamm n pXKMHCamm,

TAK U € KNACCUYECKUM
kocTiomoM. Kpoccosku
MOrYT BbIFOAHO AOMOMAHUTD
nioboi obpas, unm xe crarb

€ero rNMaBHbIM AKLEHTOM.

¢ pantiepom Kaunbe Yactom B pamKkax GpeH-
na YEEZY, BBIITyCKaeT HOBbIE KOJUIEKI[UU
nunuit Adidas by Raf Simons u Y-3,

a TaKIKe CO3/1aéT KaIICYJIbHYIO KOJUIEKI[UIO
c ka"aguamu Wings + Horns. B cBoto oue-
penb Nike mpeicTaBuIN pe3yabTaThl PaboT
C KpeaTUBHBIM gupekropom Givenchy
Pukappo Tuwm 1 113aliHepOM MYKCKUX
rosnexiuit Louts Vuitton Kumom JxxoHcom.
A nieBunia PuanHa, Ha IOCTY KpeaTUBHOTO
nupeKTopa Puma, IpoioJiKaeT pajoBaTh
IIOKJIOHHUKOB cBoelt iunuet FENTY.

CaM ke HEMeTKU T OpeH T BBITTYCTHUIT

ellé OMHY KOJIJIEKIINI0 COBMeCTHO ¢ McQ
by Alexander McQueen v ipeficTaBmi
KOJI1abopaliuio ¢ aBaHTap/IHOM MapKOit

u3 Amcreppama Filling Pieces.

B T0 e Bpemsa GpeH bl 13 MUPA BEICOKOM
MOJIbI OTHIOZb He CTOAT B cTopoHe. lleHuTe-
JIell UTATbAHCKOTO KauecTBa IPOU3BOICTBA
1 MaTepUaIoB Kilacca JIIKC He OCTaBAT
PaBHOAYIUIHBIMY KPOCCOBKU M3 HOBBIX

rosiexuuit Valentino, Buscemi, Gucci.

*CO CMOPTYBHBIX MIOLLAA0K Ha ModuyM

Adidas Y-3

Adidas NMD

Effe

Ermenegildo Zegna

Dior Homme

Lanvin

—

Adidas Gazelle

Gucci

Adidas x Raf Simons

Puma x Filling Pieces

Adidas x Wings + Horns

Dsquared2

Nike AM95

Thom Browne

Berluti

fall/winter 2016/17
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Brioni

R NPT e

Nike Footscape

Salvatore Farragamo

Buscemi

64

Adidas Y-3

Saint Laurent

Adidas L.A. Trainer

Adidas x Wings + Horns

Valentino

Puma Fenty

Fendi

New Balance

Valentino

Adidas Y-3

Buscemi

BABOCHKA MAGAZINE

HoBbiit Porsche Panamera.
CnopTHBHaA POCKOLUb.
B Mopuwe Lentp Mynkoso.

PORSCHE

Mopuwe Lentp MynkoBo

lMynKkoBcKoe wocce, A.14 nutepa b

Tenedon: (812) 2 911 911
www.porsche-pulkovo.ru
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BRIONI
KOCTIOM N3 LLEPCTN

Hescruil, 153
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GUCCI
MAJTBTO N3 LLEPCTN

Hesckuil, 36
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27 asevema —20 nostops

«leorpa¢»

flHa Bepmeepa

JpMUTaK

2 okmaops
KoHuept Xoce
Kappepaca

Cubyp ApeHa

MascTpo YXOOUT Ha ITOKOM: OLWH U3 BeJIU-
Yal X TEHOPOB BCEX BPEMEH OTMEYAeT
70-JeTHe MPOIIaTbHBIM MUPOBBIM TYpHE
A Life In Music. HuBasa nerenja B 11o-
cnenuuni pa3 nocetut Cankr-Iletepbypr

¢ kouteprom. 3purtenu «Cubyp ApeHbi»
CMOTYT YCJIBIIIATH OTPLIBKY U3 OIIEP, OPaTO-
puit, KlacCUYeCKUX U TOMYIAPHBIX My3bI-
KaJIbHBIX IIPOU3BENeHU I, NCIIOTHEHHBIX
HeNPEeB30UIEHHBIM UCTIAHCKAM TEHOPOM
II0JT aKKOMITaHEMEHT CUMGMOHUIECKOTO

opKecTpa.

fall/winter 2016/17

Jlo 20 HOAOpA B 3aj1e IIKOJIbI PeMOpaHTa

B HoBoM OpMuTaxke MOKHO OyIeT yBU-
JIeTh KAPTUHY € TNIYOOKUM HUITO0CODCKUM
KOHTEKCTOM — «[eoepag» 0JJHOTO U3 CaMbIX
3araJlOYHbIX XyJOKHUKOB Mupa fIna Bepme-
epa. O6B1uHO «/eoepagh» XpaHUTCA B My3ee

IlITenens, ®pankdypr-Ha-MaiiHe.

Koro nMmeHHO 1300pa3ui XyIOKHUK — He-
n3BecTHO. ITo 06CcTaHOBKE U IIpeMETaM,
OKPY;KaIIUM DUTYPY, OTIPEAEAIOT IeP-
cOHaska Kak reorpacda, HO MHOTHE KCClie-
JoBaTesu yOemxIeHbl, uTo B 06pa3 BIOKEH

dbunocodcruii cmbic.

Bcero nienuTenaM UCKyccTBa U3BECTHO 35
KapTUH Bepmeepa, cpequ KOTOPHIX 3HaMe-
HUTBIE «/[e8YUIKA C HCeMUYHCHOLI CEPEHCKOLL»
u «MosnouHuya». B pocCUNCKUX KOJIIEK-
LUAX, BB, HET HU OJTHOT'0 IPOU3BEIeHUA

Macrepa.

24—25 cenmaops
20—23 okmsopst

Mio3ukn

MucTuyeckas MoCTaHOBKA B paMKax

MUPOBOTO TypHe. B co3gaHuny MI03UK-

«Mactep

Jia ydyaCcTBOBaJIn 6 KOMIIO3UTOPOB U 6

n M a p ra p UTA» JNUGPETTUCTOB, IJIA TOCTAHOBKY CUIWIN

666 KOCTIOMOB, @ IPOCTPAHCTBO CI[€HBI

No POMAHY
Muxauna
bynrakoea

MI03UK-X0IJ

3aIOJHAT 66 06BEMHBIX BUIEOIeKOpa-
IIAH, CO3aHHBIX [10 HOBEMIIIUM TEXHO-
soruaM. C MOMeHTa IIpeMbepbl MIO3UKJT

yiKe yBUeNo 6osee 70 ThICAY 3pUTETEN.

BABOCHKA MAGAZINE
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18 okmsaops
KoHueprT
«TutaHuk Live»

BH3 «OKTAGPbCKU»

Hosublit B3rnan Ha «TumaHuk»: OquH

13 CAMBIX KACCOBBIX B UCTOPUY KM HOIIIE-
JIEBPOB MpeJICTAHET MTEePEe]] 3PUTETAMU

Ha 60JIBIIIOM DKpaHe 10l aKKOMITaHEMEHT

11eJI0TO OpKecTpa.

TToka3 3HaMEHUTHIX QUIBMOB IO MY3BIKY
B MICIIOJTHEHUU OpKeCcTpa — HOBasA TeH/IeH-
1A B MUPOBOUM UHYCTPUU Pa3BIleueHU,
U y3Ke CKOPO ITeTepOyprekas myoInKa Ioiy-

YUT BOSMOKHOCTH OIIEHUTHh HOBUHKY.

BABOCHKA MAGAZINE

18 okmsaops
Onepa

«borema»

MuxaJoBCKUU TeaTp

«Bbozema» — counHeHUe [Ixakomo Myuunuu.

C 1921 rojia omepa peryjaapHO CTaBUIOCH

B pa3HBIX pefaknuax. B 184-M ce3oHe TeaTp
IIPeJICTAaBUT IIOCTAaHOBKY DraMaHJ[CKON
omepsl 13 AHTBepIleHa KaHAJCKOTO PeKIC-

cepa Po6epra Kapcena.

Vcropus m06BY pa3BOPAaYNBAETCA B KPYTY
MapKCKOM 6oreMsl. [epou crieKTaks,
POMAaHTUKU U KU3HENIOOIIBI, YIBIOKaMU
OTBEUAIOT Ha HEIIPUBETIMBBIE TPUMACEHI

peaTbHOCTH.

Obasuue «bozembl» PaCKPBIBAETCA YEPES
OBITOBBIE MEJIOUM: HOBAsA IIJIAIMKA, TEIJIoe
[1aJIbTO, OTOHb B IIeUKe, JellleBOe BUHO —
9TU JIeTAJIU PACCKA3BIBAIOT HE TOJBKO

0 HEMTPUTA3aTEeJIbHOM MTOBCETHEBHOUN
KU3HU, HO U O KUTIEHUU MOJIOA 0¥ KPOBH,
TBOPYECKUX IOPHIBAX, MeuTax 06 ycrexe

U IIpU3HAHUMU.

BRANDS  BOUTIQUES — SALE
NEW ARRIVALS WISHLIST =~ WOMENSWEAR
FASHION NEWEOB}—K{(BE(%SHOQTS MENSWEAR
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20—28 okmaops

IV mexayHapoaHbin
OpraHHbin pecTusan.

MapuuHCKUN TeaTp

Ilo Tpagunuu, B KOHIlE OKTAODPA Ha
cueHe HoxnueprHoro 3ana MapuuHckozo
meampa BBICTYIAT BEAYL[ME OPTaHUCTHI
u3 ctpaH EBponsr. OTKpoeT dhecTuBaNb
naBHUU ApyT MapuMHKU — OPTaHUCT

u KoMm11o03uTop Teeppu dckelu.

B conpoBoxkaennu CUM(pOHUYECKOTO
OpKecTpa TeaTpa IIpo3ByYarT IIPOun3-
BedeHUuA ﬂosed)u FanpgHa, Penukca
Mnbmana 1 camoro Teeppu dckewa.

B ocranpHbIE HU heCTUBAIA MOKHO
OyHeT yCIBIIIATh TAKUX U3BECTHBIX
opraHucTtoB Kak lyHHap UpeHcTam,
Bbenpxamuu Purettn, [auuun Mpouiok,

AHcrap Bannenxopcr u Tom Ocnurans.

19, 20, 21 okmsaops

NMpembepa.

baner «bpoH3oBbIN

KyMup»

MuxaiJoBCKUM TeaTp

BABOCHKA MAGAZINE

Basner-danTasus 1Mo mymKuHCKUM
MOTHBAaM CJIEyeT 3a CIOKEeTOM I109MBI
«MeOdHbwiii Bcadnuk» v OTHOBPEMEHHO
[pezJjaraeT I0CMOTPETh Ha IIepCOHaske i
rila3aMu I109Ta-TBOPIA, UbE IIEPO HEYMO-

JIUMO BEPIIUT UX CYABOBI.

CospaTenu clIeKTakiIsa xopeorpad

Jlap Nio6oeuny 1 Xy0KHUK-CLIeHOTpad
Feopruit LibinuH pacKkprIBaIOT TapajioK-
CaJIbHOCTH TBOPUYECKOTO IIpoliecca:
09T BhIOUpaeT Gy/yliiee CBOMX FePOEB

1 BMeCTe C TEM OKa3bIBaeTCA IINIEHHUKOM

cOOCTBEHHOTO 3aMBbICIA.

21 okmsaops, 17 dekaops
Onepa «Puronerro»

HoBasg ciena
MapuuHCKOIO TeaTpa

MyseikanbpHad Apama Jxysenne Bepau
110 nbece Bukropa lMoro «Hoposw
3abasniaemcsa» — OfHA U3 CAMBIX
CIJILHBIX B UCTOPUY MUPOBOM OTIEPHI.
JlelicTBUE OTlepHI ITOCTPOEHO Ha Pe3KUX

KOHTpacTax.

E& 1ieHTpaJIbHbIY repoil — MPUABOPHBIN
uryT Puronetro, 371011 Ha A3HIK,
HacMeXaIUICA HaJl 9yKUM FopeM

Y BCKOpE 3aILIaTUBIIUI 32 9TO LIeHOH

CMBbICJIA KM 3HMU.

28 okmaopst—29 aneapst

BoictaBka «BocxutnurtenbHbIN

mup Pennnuu»

My3eit OpaprTa

15 nosiops

OpHoakTHble BaneTsl

MBaHa BacunbeBa

MuxaJoBCKUU TeaTp

Brigaromuiica TaHIIOBIIMK U JIIOOMMell
my6nvku Mean Bacunbes ocytiiecTBUI
CBOIO JTaBHIOIO MEUTY U CTaJl XOPEeOo-
rpadom. B peepTyap TeaTpa mpouHo
BOIILIY TPU €T0 OJTHOAKTHBIX OajieTa:
«Caenas c8s3b», «Boniepo» u « Mopghuti».
«Caenas c8s3b» Ha MY3BIKY aHTJIMACKOTO
KoMIo3uTopa Makca Puxrepa — xope-
orpadryueckas KaJabKa c COBPEMEHHOTO
00111ecTBa, KOTOPOE MOIIAaJIO0 B IIJIeH

MOOUIBHBIX raJKeToB.

17 nosopst

KnHonpembepa
«DaHTacTnueckme
3BepU u Mectd
MX obUTAHMA»

fall/winter 2016/17

«Bonepo», rie xopeorpad OyHTyeT IPOTUB

MMOBCEAHEBHOCTH 1 OOBIIEHHOCTH, UHTE-

PECHO HOBBIM B3IJIAAO0M Ha MY3BbIKY MOPVI-

ca Pasens; 3/1ech TaHeIl CPOAHY ITPU3BIBY

obery Ha Bouiio. JIuTepaTypHOi 0CHOBOI

«Mopgus» na my3siky I'yctaBa Manepa

TIOCITYKUIIY OYJITAKOBCKUE «3ANUCKU
10H020 8paua». ITaBHBI repO MbITaeTCA

YUATH OT IIpeciIeiyI0IuX ero (haHTOMOB,

HO JINIIb Ty62Ke MOTpyKaeTcA B KOLIMap.

®Depepuko Pennunn — 1ejad dI0xa
B KMHeMaTorpade. [IpusHanue o
MOJIyYnI eiié 6aarogapa GUIbMy
«MameHbKUHbBI CbIHKU», HO HACTOAIIe
PEeBOJTIOIIMIEN B €T0 TBOPUECTBE CTaja
KapTuHa «/[opoza» ¢ QxXynbeTron

Ma3zuHa B TI1aBHOM poIH.

OKCIIO3UIUA B dpapTe — OMMasK
UTaJbIHCKOMY KMHEMAaTOTPaUCTy —
BKJIIOUAET B ce6d 0K0J10 50 KOCTIOMOB
nepcoHaxkeil GuabMoB Pennuvnum,

a TakKe JIeKopaIiu, MocTepsl, GoTorpa-
¢buu u gpyrue MmaTepuabl, MO3BOJIA0-
L[M€ TTOJYIUTH IIPeJICTaBIeHNe

00 9CTETUYECKUX OPpHUEHTUPaX MaaCTPO.

Atu apTed)aKTbI XPaHATCA B YaCTHBIX
KOJUIEKIIUAX I10 BCEMY MUDPY U BIIEPBEIE

COﬁI/IPHIOTCH B OJJHOM MeECTe.

Te, KTO COCKYYMIIMCH 110 MUPY BOJIIIEOHUKOB,

npuayManHoMy fxoan PoynuHr, 6yayT B Boc-

TOpre OT HOBOU HKpPaHU3aIUY ee KHUTHU!

OuabM paccka3blBaeT O IPUKIIOYEHUAX -
careiss Hoiota CkamaHpaepa B Hsio-Moprcrom
CEKPETHOM OOIIeCTBE BOIIIEOHUIT U BOJIIEG-
HUKOB, IPOUCXOUBIINX 3a 70 JIeT 10 TOTO,
Kak Flappwm lNMoTTep IpounTaeT KHUTY 9TOrO

IIycaTesig B IIKOJIe.

BABOCHKA MAGAZINE
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Omnepa Jleowa Haueka Ha CIOKET

20, 23 n1osaopst
NMpembepa.
Onepa «lpo3a»

nbecsl Anekcangpa Ocrposckoro
«Ipo3a» nonbayeTcd HeM3MeHHbIM

yCIIeXOM y 3apyO e HBIX CIyIlIaTene,

TO GO LIST

" OCTaeTCd peaAKUM I'OCTEM B pOCCMI?I—

MI/IX&ﬁJIOBCRI/Iﬁ TeaTp CKUX MY3bIKaJIbHBIX TeaTpax.

IIpu aToM lHaueka, OMHOTO U3 TIIaBHBIX
OTIEPHBIX AaBTOPOB II€PBOI ITOJIOBUHBI
XX BeKa, 4aCTO Ha3hIBAIOT «CaMBIM pyC-
CKUM 13 €BPOIENCKIX KOMITO3UTOPOB»,

HECMOTPA Ha TO, YTO B €I0 MY3bIKe TPy -

HO HaWTH CJIEABI PYCCKOTO OJIBKIOPA.

24 nosiops

KnHonpembepa
¢unbma Pobepta
3eMekuca
«Col3HUKN»

OnuH U3 caMbIX 0KUJaeMBIX QUITb-
MoB 2016 rojia BEIHIET HA POCCUTICKUE
9KpaHBI TOH oceHblo. Bpemsa nelicTBUA
¢unrma — Bropasa MmupoBas BoliHa.

TTocie cTpacTHOTO poMaHa ¢ hpaHIty-

rErrETTTTY

KEHKOU BO BpeMA OTTaCHOU MUCCUU

L

N

B CeBepHO AppuKe, aTeHTY KOHTPPas-
BeJIKU COOOIIAIOT, UYTO KEHIINHA, Ha
KOTOPOI1 OH KeHAT U C KOTOPOI1 y HETro
ecTh peOeHOK, CKOpee BCETO, HAIUCT-

CKUI INNOH. B rmaBHBIX posax bpap

Mutr 1 Mapuon Kotuirsp.

2 BELLM HEAB3S KYTIMUTh:

] 3 ()81{616[7}1 ToroBuUTCA K BRIXOAY ONUHOYHBII
e

XyI0KEeCTBEHHBIN GUIBM BO hpaHIIn3e

K MHOIN p emMmbe p a «3BE3AHbIX BOWHY», OH CTAHET BOCHMBIM i % M HTEA_A_E KT Vl B P EM_H.

MR. CARDHOLDER

« M 3rom-OoauvH: UTPOBBIM IOJTHOMETPAKHBIM BUIBLMOM
358 AUHC carn, [IEPBOE Y BAC ECTb, BTOPOE —
Be3aAHbl€ BOWUHDbI. Co6biTuA GuabMa GYIyT IPOUCXOAUTD
M CTO p nn» Mely TPETHUM 1 4eTBEPTHIM DIIM30/1a- l_[ P E AO C TABA;[ EM M bl |

MU «3Bé3aHbix BoHy». CroikeT paccka-
ET O TpyIIIie GOMIOB COTPOTUBIEHUA,

06’be,E[I/IHI/IBU.II/IXCH JJIA KPpayHU IIJIAHOB

«38e30vt Cmepmu», 60€BOM CTAHIUN

Tanaktuueckoit Mmnepuu, ciocobHoOM GI N Z A
A

VHETOMIT, TARHER: CONCIERGE SERVICE p Q I r _ 1E
WWW.GINZAPRIME.COM
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9. KEY Pieces 10. KEY Pieces
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SAINT LAURENT
KYPTKA-BEOMBEP

Hesckuil, 152

LOEWE
BPIOKU

Hesckuil, 152
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Hatulia’s
letter

Hatulia

Autumn is not only the beginning of the new
fashion season, when all the most vivid images
that we’ve seen on the runways and which we
only dreamed of finally appear in boutiques.

It is also the time of the best news, and this time,
BABOCHKA has alot of them.

Louis Vuitton’s large boutique moved to Nevsky
115, now the fantastic collections of Nicolas Ghes-
quiere and impeccable classic bags and suitcases

have their own perfect new home.

Valentino, who during all last seasons demon-
strated a perfect mix of romantic reverie with
a great sense for the latest trends, celebrates two
housewarming parties in Saint Petersburg: an

accessory brand corner was opened on Nevsky 36,

and a men’s collection can be found on Nevsky 152.

And nearby, Berluti shoe’s boutique is located,
where you can always choose a perfect pair of

men’s shoes for every occasion.

Our multi brand spaces are not without new names.
Anthony Vaccarello, a new YSL designer, who, never-
theless, did not refuse from his own, very interesting
brand, became, of course, the first and most notorious
of them. The troublemaker John Galliano, who has
made a collection for Maison Margiela this year, can
leave very few people untouched. And Nick Fouquet,
amerry LA hatter, presented Saint Petersburg fashion
conscious men and women with a true rock-n-roll

drive.

Our online store has become
even more convenient and more
beautiful, so that we are moving
exclusively to the glorious future
in the field of e-commerce too.

T hope our news appeal to your heart and all the

changes will be for the best!
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4. Water

The Water brand invented in Los Angeles is
the original version of normcore where tech-
nological Japanese fabrics meet Italian chic,
and retro silhouettes meet modern laconic
simplicity. The authors of the collection are
Edwin and Zion Lora, the collectors of vintage

clothing and stylists.

concept store nevsky152, Nevsky, 152

° b °
1. Tibi
The founder of Tibi, Amy Smilovic, is crazy for prints. She

began her career in Hong Kong, where she moved to with

her husband, a businessman, and where she fell in love

NEW BRANDS

with sophisticated color combinations and calligraphic
delicacy of Asian drawings. Now Tibi is a little secret

of New York fashionista, who adore Smilovic’s feminine
dresses with floral patterns. Olivia Palermo and Vanessa

Anne Hudgens became passionate fans of the brand.

BABOCHKA, Nevsky, 36

The very young London-based brand relies on
graphic and perfectly tailored evening dresses with-
out exaggeration. Solace London was invented by
Laura Taylor and Ryan Holliday-Stephens in 2013,
and before that they had been working with the best
stylists, photographers and designers of the world

for more than 10 years and were responsible for the
image of Rihanna, Lily Collins, Anne Hathaway and
Jourdan Dunn. Therefore, they know best how a A

dress of the real star should look like. ¥

BABOCHKA, Nevsky, 36

3. Ame Moi

Graphic and bright bags hailing from Porto are a product
of the imagination and passion of Alberto Gomez and
Margarida Jacome. First, they tested them in the local,
Portuguese market, and then, at the beginning of 2016 they
brought them to Milan Fashion Week. The result was a
contract with Selfridges and Harrods and numerous orders
from Europe and Asia. However, women of fashion should
hurry up, few people know about Ame Moi in Russia so far,

and such rarity will definitely cause envious looks.

BABOCHKA, Nevsky, 36

5. Mr and
Mrs ltaly

Look for the most proper parkas with colored fur in

the collection of the Italian brand Mr and Mrs Italy.

Its designer Alessia Giacobini can perfectly add actual
accents and bright items keeping its original military
spirit. In addition to parkas, she presents reinterpreted

army boots and cashmere hats and scarves.

BABOCHKA, Nevsky, 152




NEW BRANDS

6. Hillier
Bartley

The design duo standing for many
years behind Marc Jacob’s second
line, Marc by Marc Jacobs, Katie
Hillier and Luella Bartley dreamed
about their own brand for a long
time and prepared for its launch
thoroughly. Therefore, when the
first collection of the newborn
brand went on sale, it was sold out
almost instantly. The girls look
for the sources of their inspiration
in somewhere between the style
of Katharine Hepburn and Ian
McCulloch.

Babochka Gallery, Nevsky, 153

Anthony
Vaccarello

Italian,born  clothes of the young designer began to be sold  based on classics, at which he is looking in a new

It is his bilingualism that enabled him to do capital of Italy for two years,
youth Versus Versace first, and then to get a the designer moved to Paris and I
post at YSL coveted by any designer. And all began to produce clothes under
this is while continuing his own very curious  his own name.

brand, making perfect club clothing.

Vaccarello has always been a fan of the famous
“Antwerp Six” and the Belgian style in general.
Anthony graduated from the prestigious La
Cambre school in Brussels, as one of the best
students of the course. His graduate collection

won Grand Prix at the fashion Belgium Festival

d’Hyeres in 2006.

southern sen-
suality and
sophisticated

northern cut.

7. Maison |

Margiela ;}

The visionary, adored by intellectuals brand founded by Martin Margiela

in 1988, had become a legend during the thirty years of its existence.
And since it was led by the legendary John Galliano, all lovers of visionary
fashion have been looking forward for each show. This season, he has shown
us military jackets with a delicate chiffon lining, narrow waists tied with wide
belts, and rococo buckles protruding from the most unexpected places.
Galliano perfectly adjusts his opera style to the complex structured cut corres-
ponding to the DNA of the brand and all together the costumes for the avant-

garde theater productions in which you want to live forever are produced.

Babochka Gallery, Nevsky, 153

In his collections the designer has managed to

Following his victory at the competition, reach the top of elegance and sexuality. They are

in Belgium, at the best department stores in various capi- ~ way. Opening the female body almost as much
Anthony tals of the world, including Colette in Paris, as possible, he, at the same time, leaves room for
Vaccarello and London’s Browns. mystery and enigma.

understands

el it In addition to gaining popularity and loyal There are solid black colors in the clothes of An-
traditional fans, Vaccarello was given an opportunity to thony Vaccarello, but with a few splashes of white

cooperate with the legendary Karl Lagerfeld ~ “spots”, but this is the fashion designer who could
in Rome. Anthony participated in the creation make classic black defiant and provocative.

of collections for the famous

Clean lines, transparency, the game of contrasts,

Hashionionseendifopsther graphic quality are the main features of the col-

v L, ot orlaad| i e lections created by the designer. Some consider
them futuristic, but Anthony himself does not

think so.

This autumn at Paris Fashion Week Anthony
has made his debut with the ss17 collection in
Saint Laurent, but it is obvious that he is going to
experiment with the basic codes of the fashion

house, not making a revolution in the brand.

The abbreviation YSL replaces spike heels in
shoes. Inspired by the 80s, Vaccarello uses a
broad shoulder line in the silhouettes, dresses
with one sleeve and mini. The designer continu-
ing to be faithful to himself created a collection

where leather acts as the main material.

Nick
Fouquet

THE SON OF THE FAMOUS AMERICAN MALE
MODEL NICK GREW UP BETWEEN THE SOUTH

OF FRANCE AND LOS ANGELES, BUT HE STARTED
HIS HAT BUSINESS IN CALIFORNIA.

—They often say about your hats that they like the

R L aae

product of a dialogue of Ralph Lauren with Mick Jag-
ger. Does it seem to be true?

— Ha-ha! I have never heard of such a definition, but I
like it. Although I said that this was a dialogue =
of Ralph Lauren and Keith Richards. .

— You grew up in the south of France, and then moved
to Florida, why did you choose Los Angeles as
a starting point for your brand?

— I am essentially a nomad. It was hard to even

think about settling down somewhere. Therefore,

“And my forte is stories that
| tell with their help. Don’t call
me a hatter, but a storyteller”

LA isideal: all seem to travel here. And at the same
time, there’s so much going on in the city

that you have no time to be bored.

— What do you like in Los Angeles the most?

— The fact that I can take a car and turn out to be in the
hear.t of the des‘ert ) hours,'ln 30'm1nutes e by — What kind of hat should every girl have in the wardrobe?
ol i o7 o 0 {0 o 7105 0. ot — There should be a lot. But always with a wide brim — there is nothing sexier

— Why hats? than alonglook out from it!

— Iread somewhere that only 25 manufacturers of . .
— Please, describe your creative process.

eo Doy L el i e Uinilisdl Stiissime passiomeiely — Itis very long. To be exact, it takes place during the entire production cycle,

wEIEil D e e e e, all these steaming, drying, stitching. I spent at least one week for a hat. But an
image itself is born spontaneously, almost by magic, as if someone is pushing

me in the right direction.

— Today, a person appearing in a hat always attracts attention, do you think
your customers are ready for this?
— Of course, I assume that my design might interest only very free and confi-

dent people who like to be in the center of events.

— You woke up famous when Madonna appeared in your hat at Grammy.
And now with what celebrities do you work?

— There are many of them: David Beckham, Gigi Hadid, Bob Dylan, Boy George,
Johnny Depp, and Lady Gaga. Do you need more?

— What are your sources of inspiration?

— I listen to Otis Redding a lot, travel a lot and just look around.

Follow
@nickfouquet
on Instagram

— What is the difference between your hats and any other ones?
— I could tell you that they are made by hand in my workshop from the finest
materials, but many people can boast of it. And my forte is stories that I tell with

their help. Don’t call me a hatter, but a storyteller.
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A

Adidas
Ami

B

Balmain
Barrett
Berluti
Bontoni
Brioni
Burberry
Buscemi

C

Castangia
Cesare Attolini

D

Derek Rose
Dior Homme
Dsquared?2

E

Ermenegildo Zegna

F

Fendi

G

Giorgio Armani
Gucci

L

Lanvin
Larusmiani
Loewe
Loro Piana

M
Mandelli

Max Verre
Moncler

N

Neil Barrett
New Balance
Nike

O

Off-White

P

Paul & Shark
Prada
Puma

S

Saint Laurent
Salvatore Ferragamo
Seraphin

Slowear

T

Thom Browne
Tumi

Vv

Valentino
Versace
Vilebrequin

Zimmerli



